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Santa Maria Youth Summit Shows
Community Investment in Future Workforce
Santa Maria is continuing to take the
initiative to make sure our local youth are
ready for summer employment and beyond.
This June, the Career Pathways for
Youth program put on their second annual
Santa Maria Youth Summit. Funded by a
grant from the U.S. Department of Labor’s
Employment and Training Administration,
the program provides positive summer
employment preparation activities for youth
in Santa Maria in order to reduce youth
violence. It also prepares young adults with
the tools necessary to get a summer job or
long term career.
“What makes the event unique is that it is
a youth-lead event,” explained Luis Servin,
Program Manager for the Santa Barbara
County Workforce Development Board.
“The goal was to provide youth in our
community with a positive summer activity
that would prepare them for their future
careers.”
The two day event included a preconference for the youth participants and
their parents, and featured keynote speaker

Edward DeJesus. DeJesus is one of the most
sought after experts on issues affecting atrisk youth with over 20 years of experience
in youth workforce and in the development
of programs.
The main conference also included a
famous keynote speaker, Arel Moodie,
who grew up on welfare in the projects
of Brooklyn, NY where he witnessed
those around him being murdered and
imprisoned. College became his only way
out. Using determination and applying
what he teaches in his presentations he
was able to build a million dollar event
production and education company by his
30th birthday. As a professional speaker,
Moodie has spoken to over 200,000
students in 48 states and 5 countries.
In addition to the compelling speakers,
youth participants enjoyed a number of
different panels and presentations from
local business leaders, job industry experts,
and more.
“The event featured a panel discussion
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with local business leaders that provided youth with tips and shared with them how to be
successful as they begin their careers,” Servin explained.
“Additionally, we had a representative from BW Research - the organization responsible
for the industry sector studies in Santa Barbara County. The presentation addressed
information of where they jobs are and what industries are expected to grow.”
The event wrapped up with a resource fair with roughly 20 different local resource
agencies and employers that offered job opportunities, paid work experience, summer jobs,
and paid and unpaid internships.
Servin says between the two days, the event saw roughly 100 participants, and received
a lot of great feedback from
those who came.
“Not many people get the
opportunity to hear two of
the best youth motivators in
the nation,” he said. “Youth
were so appreciative of the
opportunity and agreed every
youth in Santa Maria should
have heard this message.”
Servin says they plan to
expand the event next year
to be a county-wide youth
conference.
“With
additional
big
corporations moving into our
community, we need to invest
in the future workforce,”
Servin explained. “We need to
bring back summer jobs and
summer job opportunities,
so our young adults are busy
learning the skills needed to
be productive members of our
community.”

“With additional big corporations
moving into our community,
we need to invest in the future
workforce. We need to bring back
summer jobs and summer job
opportunities, so our young adults
are busy learning the skills needed
to be productive members of our
community.”

—Luis Servin
Program Manager, Santa Barbara
County Workforce Development
Board

Ruben Escobedo Named 2018 Young Professional of the Year

Ruben Escobedo (left) and his daughter volunteer at a Rotaract Club event in Santa Maria.
Two years ago, the Santa Maria Valley
Chamber recognized a need to better
engage with local young professionals and
emerging leaders. As a result, Santa Maria
Connect! SMVCC’s Emerging Professionals
Network, was created. The program offers
monthly events that include networking,
presentations from community leaders, site
tours of local businesses, and more.
This year, in conjunction with Santa
Maria Connect!, The Chamber is excited
to present it’s first ever Young Professional
of the Year award. Chosen by the Santa
Maria Connect! Steering Committee, the
Young Professional of the Year was selected
based on their participation in Santa Maria
Connect! and other community programs
outside of work, and their leadership skills.
This year’s recipient, Ruben Escobedo,
exemplifies all of these things and more.
In addition to an ambitious work ethic,
opening his own branch of Lynberg &
Watkins law firm, Ruben stays involved in
a variety of community organizations and
clubs, while also keeping time available to
spend with his family. We are thrilled to
have Ruben as a valuable emerging leader in
Santa Maria, and excited to announce him
as our 2018 Young Professional of the year!
We interviewed Ruben to learn more
about his community involvement and
leadership skills.
Talk a bit about your background, both
personal and professional.
I grew up in Glendora, CA and moved
to Santa Maria with my wife Allie in 2015.
Allie’s sister lives in Orcutt and we would
visit fairly often. One morning, I decided to
go for a jog and made my way down College
Drive, and I saw the sign for the Santa Maria
city limits just past Santa Maria Way. The
curving, shaded street offered refuge from
the summer sun as I jogged down College,
and Rotary Park came into view. The

Bradley Square development really drew
me in, and we eventually decided to buy our
first home here.
In 2016, I opened the Central Coast
branch of law firm of Lynberg & Watkins,
APC, where I practice employment law
and personal injury law. Being a lawyer
is not a job. It is a responsibility to do my
part to run the justice system, along with
judges, court staff, and jurors. It is also an
opportunity to provide a service to clients,
who range from savvy institutional players
to individuals who may have never stepped
inside of a courthouse. Perhaps what I enjoy
most is educating clients and providing
assurance of likely outcomes in the litigation
process. Planning and preparation are the
best weapons against the uncertainties of
litigation.
What organizations are you involved in
outside of work? What sort of leadership
skills have you developed as a result?
I am a member of the Rotary Club of Santa
Maria, the Rotaract Club of the Santa Maria
Valley, and three local bar associations.
I also volunteer through the Legal Aid
Foundation of Santa Barbara County, to
offer legal assistance to renters. My wife
and I are also parishioners at St. Louis de
Montfort church. These organizations make
it possible for newcomers like us to connect
with this community to make new friends
and help our new neighbors. To care for one
another is not a means to an end. It’s what
makes us human.
Community involvement definitely
fostered my communication skills. You
must meet new people. You must share
who you are, and get to know others. After
years of fine tuning, I (almost) feel like I
could mingle with any crowd, and enjoy the
company of others free of social anxiety,
which I believe we all experience at varying
degrees throughout our lives.
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Why would you encourage others to get
involved in their community?
Volunteering has taught me compassion
and empathy like few other things can.
These are the types of soft skills that few
people bothered to mention during my
years of formal education and graduate
work. Perhaps because they are difficult to
measure. Can you imagine being graded
and ranked on emotional intelligence? But
it is nonetheless critical to personal growth
and professional satisfaction. Again, it’s
what makes us human, and hirable.
What is your favorite thing about living in
Santa Maria?
Escaping the smog and avoiding the
horrendous commutes of my native
Southern California. Our children, Brooke
(4) and Walker (2) love the local parks and
beaches. My family and I enjoy exploring
what the area has to offer, and after living
here three years, we have only reached the
tip of the iceberg. What I enjoy most is
finding hidden treasures, like the Foxen
Canyon Wine Trail.
Ruben Escobedo will be formally
recognized as the 2018 Young Professional
of the Year at a Santa Maria Connect! event
in the fall. Learn more about Santa Maria
Connect! by contacting the Chamber at
(805) 925-2403 or info@santamaria.com.

Caption: Nam posuere neque nunc, hendrerit
dictum lorem maximus sed. Nunc a finibus diam, a
pulvinar justo. Nulla suscipit maximus magna sed
congue.

“Local organizations make it
possible for newcomers like us
to connect with this community
to make new friends and help
our new neighbors. To care
for one another is not a means
to an end. It’s what makes us
human.”
— Ruden Escobedo
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Spotlight On: Measure U
We talked with Santa Maria City Manager Jason Stilwell
about the upcoming decision on Measure U and how it
will impact our local community.
What is Measure U and how does it
affect Santa Maria?
Measure U is an existing source of
locally-controlled funds that voters
enacted in 2012. Measure U funds
support a variety of city services,
particularly the City’s ongoing antigang and youth outreach programs with
91% of the funds spent on public-safety
related services.

Local law enforcement are recognized at the Annual
Police Awards, put on by the Santa Maria Valley
Chamber of Commerce. Measure U plays a large role
in funding public safety and other city services.

“Extending
Measure U
funding has been
immensely helpful
at protecting the
City’s public safety
and quality of life
services.”
— Jason Stilwell
City Manager, City of Santa
Maria
4

Talk a bit about the upcoming decision
to extend Measure U. What is the
procedure to get the Measure extended,
Jason Stilwell, City Manager for
and how can people get involved and
the City of Santa Maria
share their opinions about Measure U?
The Council is considering placing a
Measure U extension before the voters. They would be the ones to make
the decision about whether to extend Measure U funds. As the Council
deliberates, we’re trying to get input from all of our residents and businesses
about their important service priorities. You can take our community
feedback survey on our website at https://www.cityofsantamaria.org/citygovernment/departments/city-manager/community-priorities-form
Is there a possibility to increase the tax rate of Measure U? How would this
affect the funds our city receives from Measure U?
The Council has not yet made any decision about the structure of a Measure
U extension, but additional revenue would allow the City to maintain and
protect existing levels of services in the future. A community priorities
survey conducted earlier this year show 74% of respondents have a favorable
impression of the City’s job providing services and 52% believe the City is
heading in the right direction. Also, likely November 2018 voters in the City
of Santa Maria support extending local funding, and there is a clear sense of
the respondents’ service priorities for the funds generated by the measure.
You can find the survey responses at: https://www.cityofsantamaria.org/
home/showdocument?id=23980
Any additional thoughts you have about Measure U and the upcoming
decision whether or not to extend this measure?
Existing Measure U funding has been immensely helpful at protecting
the City’s public safety and quality of life services. More importantly, it’s a
locally-controlled source of funding, and has helped fight against nearly $55
million in Sacramento’s forced takeaways. The State cannot touch one cent of
Measure U funding, and would not be able to do so should the voters enact
an extension.
Where can people go to learn more about Measure U?
You may find more information about Measure U by visiting our website
www.cityofsantamaria.org and clicking on the “Join the Conversation” link.
You can also call my office at any time at (805) 925-0951, ext. 2200 if you have
further questions.

Leadership is about “igniting” others: Leadership Santa
Maria Valley Class of 2018 explores leadership
On June 1, 2018, the Leadership Santa Maria Valley (LSMV) Class of 2018 held a topic day centered-around leadership. The
class learned about the importance of different leadership skills from local Santa Maria Valley leaders and had the opportunity
to apply their skills in mock-interviews.

The LSMV class started its day at the
Radisson hotel who graciously donated the
meeting space. The class was welcomed with
breakfast burritos donated by R.W. Scott
Construction and Starbucks coffee donated
by Cary Gray.
The CPR presentation was followed by
a Leadership panel that included Allan
Hancock College Trustee, Larry Lahr,
Plantel Nurseries President/CEO, Scott
Nicholson, State Farm Agent, Donna
Randolph, and AERA Energy Public
Affairs Manager, Rick Rust. The panelists
highlighted the following points: surround
yourself with “good people” and build

your network; trade-off vs. sacrifice; foster
relationships; be honest, compassionate, and
caring; leadership is about “igniting” other
leaders.
Dr. Anne Cremarosa continued the
leadership topic day by touching on the
importance of only asking others to do
things that one would be willing to do and
“walking the talk.” After a great morning
the class had lunch sponsored by the Santa
Maria Elks Lodge.
After lunch, the LSMV Class of 2018
toured the Santa Maria Community
Television station with Allen Sutterfield.
Vicki Conner shared her many insights on

successful leadership during the visit and the
class also participated in a studio recording
with the guidance of Dr. David Lohman,
a local chiropractor and Toast Master’s
International leadership expert. During the
recording activity and subsequent feedback,
class members learned effective verbal and
non-verbal communication skills including
the importance of smiling, listening, body
language, projection, and confidence.
The LSMV Class of 2018 had an amazing
experience and thanks the Planning
Team (Maria Castillo, Edgar Gascon,
Petra Gomez, and Eva Macias) and Topic
Advisors (Cary Gray and Paul Klock) for
their planning and dedication to an exciting
and informative day.
Applications for the LSMV Class of 2019
are now being accepted. Interested parties
are encouraged to apply for the program
by downloading the application from the
Santa Maria Valley Chamber of Commerce
at https://santamaria.com/leadership-santamaria-valley. For more information, please
call 805.925.2403.

Chamber Q&A: Erika Weber, Chief Ambassador
The Santa Maria Valley Chamber of Commerce Ambassador Program serves as the public relations arm of the Chamber. With
over 30 business members currently serving as Ambassadors in the program, the volunteer program remains instrumental in
helping the Chamber serve the 800+ business members in their growing organization. Chief Ambassador Erika Weber as been
with the program for 15 years now, and talks about her experience and the importance of the Chamber Ambassador program.

Chamber Ambassadors having fun in
the photo booth after assisting at a recent
Chamber Mixer.

How long have you been an Ambassador?
What made you want to get involved?
I joined the Ambassador Club in 2003.
I was reluctant at first, but, found a group
of community leaders that were interested
in serving the community and helping the
Chamber of Commerce expand its reach.
I’ve been Chief Ambassador since 2004.
My duties as Chief include tracking the
attendance of the ambassadors at Chamber
events, managing the bank account,
recognizing ambassadors for exemplary
participation, communicating the needs
of the Chamber of Commerce to the
Ambassadors and filling in when needed.
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What is your favorite part about being an
Ambassador?
People. I enjoy meeting and working with
all of the people that make this community
great. My involvement with the Ambassador
Club has allowed me to meet and learn
about new businesses in our area, support
their efforts to thrive and give back to our
community.
How many Ambassadors are currently in
the program? Why would you encourage
others to join?
We currently have 36 active Ambassadors.
Because this is a volunteer program, no
Continue - page 6
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Ribbon Cuttings:
May 15 - June 15,2018

Dunkin’ Donuts Santa Maria

1486 S. Broadway, Santa Maria, CA
PawTree Indpendent PetPro

Continued: Chamber Q&A

Continued from page 5
one is required to attend every event. We
encourage Ambassadors to participate as
much as their schedule will allow. Our
primary purpose is to ensure that Chamber
members know about and utilize all the
benefits of Chamber membership. And
we encourage non-members to become
members so they too can grow their
businesses the way other Chamber members
have. Being an Ambassador is a great way to
build relationships. And isn’t that what it’s
all about?
The Ambassador Club is a fun, energetic
and smart group of people dedicated to
the idea that networking and building
relationships within the Chamber of
Commerce is the best way to do business
and to give back to the community. Those

interested in learning more can contact
Erika Weber at (805) 928-5000 ext. 135 or
eweber@vtc-sm.org.

Chamber Ambassadors sign the ceremonial
ribbon at Dunkin’ Donuts Ribbon Cutting.

New Members: May 15 - June 15, 2018

Santa Maria, CA
Leadership Santa Maria Valley

The Santa Maria Valley Chamber of Commerce is proud to welcome these new members joining
the Chamber between April15, 2017- May 15, 2018. We appreciate their vote of confidence in our
ability to add value to their business and to create a strong local economy together.
Leavitt Group/Murray and Murray
Insurance
550-D E Betteravia Rd, Santa Maria
(805) 925-8607
www.leavitt.com/santamaria

Wireless 101 Inc./Authorized Cricket
Retailer
2430 S Broadway Ste B, Santa Maria
(805) 631-5192
facebook.com/Cricket2430BSouthBroadway/

Renewing Members: May 15 - June 15, 2018
Legacy Project @ Good Samaritan Shelter
Doc Burnstein’s Ice Cream Lab

The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive each
day to create jobs, boost our local economy and build a community of which we can all be proud.
56 years
Kirk & Simas Law Firm

18 years
Digital West

38 years
Chevron
Galloway & Associates
Jiffy Lube

14 years
American Legion Post
534

28 years
Boomer’s

725 E. Betteravia, Santa Maria, CA
Villa Del Sol

26 years
Law Offices of Kim
Mistretta
Santa Maria Valley
Discovery Museum
SBCAG/Traffic Solutions
Rideshare
23 years
Matthew P. Lane, DDS
22 years
Got You Covered
21 years
McKibben Enterprises

1311 W Battles Rd., Santa Maria, CA
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13 years
Pacific Eye Surgeons
12 years
New America Realty Esther Acosta
PODS, Moving and
Storage Solved
11 years
Senior Living Resources
10 years
Fund for Santa Barbara
Sims Physical Therapy,
Inc
Star Physical Therapy of
Santa Maria
9 years
Mega 97.1

8 years
Green Business Program
of Santa Barbara
County
7 years
Integrated Industrial
Supply, Inc.
6 years
Airman & Family
Readiness
5 years
Ca’ Del Grevino
Vineyard
El Pueblito Restaurant
Presqu’ile Winery
SearchLight Properties
4 years
Ca’ Del Grevino Cafe &
Wine Bar
Calstar/AirMedCare
Network
Clark Pest Control

3 years
Jack’s in Old Orcutt
Santa Maria Tool, Inc.
2 years
American Garage Door
& Openers
Never Too Late Fitness
Santa Maria Cemetery
District
Wireless 101 Inc.,
Authorized Cricket
Retailer
1 years
Coastal Recovery
Solutions
Santa Barbara Co.
Animal Care Foundation
UA Local 114

Ask SCORE About: The Four Whys of Public Relations

For many business owners, public
relations can be a confusing marketing
tactic. Why? Because it operates differently
than the other marketing tools in the box.
Some think PR is social media or blogging.
While these elements are part of a good
communications strategy, public relations
is really about generating the endorsement
from someone with perceived expertise and
influence. Traditionally that is a journalist
or media reporter. When someone with
the perceived trust of the public mentions a
product or company, we’re nearly 10 times
more likely to buy it, or at least visit the
website to learn more.
Why is PR so different? Public relations is
a combination of news and sales.
To generate media interest in your story,
you must think like a journalist to create a
story that’s newsworthy and then “sell” it to
media.
Why you need PR for your business
Public relations is the most affordable
way to promote your business, build
credibility, increase traffic and sales. As a
marketing tactic, it is the only one that can
put small businesses on the map next to
major company names in the media.
More importantly, the perception that
your business has been in the news, makes
customers feel compelled to visit your
business website, check out your product or
service, and learn more. A well told story that
addresses the problems of your customers
and presents your company as the solution
can create an emotional need for what you’re
selling. That emotional need opens the door
of opportunity to generate sales.
Finally, most media stories stay online
for a long period of time, driving search for
your website and continuing to generate
opportunities for new business.

Why PR works
There is one thing that public
relations, and only public
relations, can do – build
credibility.
Credibility is created
through the positive
perception that a media
story can bring to your
business. Here’s how:
Customers perceive you as a
credible, viable business when
they see it mentioned in the news
media. Why? They believe that if
a well-known news outlet is writing
a story on your business, then it must be
something to check out, a product or service
that they should engage with, even buy.
The power of perception is key. A
customer’s perception of your business is all
that matters. It is 9/10ths of the rule, always,
and perception is being determined through
a customer’s entire experience with your
company through a news story and your
website to sales process and use. Every part
of that process must meet the expectation
set by their first learning of your business
via the media.
This is also why online reviews have
become a critical part of a customer’s
research, and negative reviews should
always be addressed as soon as possible.
Define Your Why
The difference between companies that
are able to generate interest from media
and those that do not is being able to tell a
great newsworthy story. To do this, define
the “why” of your business. Why is it
important? Why does it matter? Why will it
change people’s lives? Why, and how, will it
impact the industry and world? Why should
people care?
It’s common, when you’re in the weeds
of your business, to be able to see your
business, product or service through the
eyes of your customer or media. The “why” is
the number one key to all of your marketing
and sales. You may know theoretically why
your company should matter to people, but
you can’t just make a claim without backing
it up. Statistics and numbers can help build
the support around your story to make it
newsworthy, and media love statistics and
numbers that lend to they “why” of your
story. It helps them put the reason of your
company into a broader perspective. It
can help them see the importance of your
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contribution to lives, the world, that is
worth sharing.
Why you can DIY PR
You have limited time and resources, but
that shouldn’t hold you back from attracting
attention to media on your own. Here are
some tips on how to DIY PR:
1.
Define your “why” – find your
news story
2.
Take it in digestible chunks – if
you have a product or service that can serve
a mass audience, the number of media
opportunities available – traditional and
digital – can seem like a daunting task.
Where will you find the time to track down,
contact and pitch thousands of media? Start
with your Top 25. Look up their information
online and build a list. Then move on to the
next 25 and so on.
3.
Focus on the low hanging fruit
– If you have a niche audience, focus on
them first. Go to exactly where your ideal
customer is and pitch those media. Often
those smaller, niche or trade media are
dying for content. There are fewer of them
and can result in quick hits that generate fast
sales.
4.
Track – create a media tracker with
the last date of contact and your action.
Did you email and call four times with no
response? Move on. Did they respond with
interest and you’re waiting to confirm the
interview? Then approach them again to
finalize. This will help you stay on track and
look professional to the media.

This article was excerpted from a
SCORE blog post by: Jennifer Fortney.
Jennifer is President of Cascade
Communications. Content is courtesy
of your local SCORE Chapter. We serve
the Santa Maria Valley and San Luis
Obispo County and offer FREE Faceto-Face, Video and Email Mentoring
Sessions, Workshops, and On-line
Resources.
Call (805) 547-0779 or
info@sloscore.org to set up an
appointment.
To see more SCORE blogs, visit
www.score.org/blog
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Text Message Alerts: Text "CHAMBER" to
33222
Chamber Connection is the official
monthly publication of the Santa Maria
Valley Chamber of Commerce. For
questions about this publication or to be
added to our monthly mailing distribution
list, email molly@santamaria.com.

Upcoming Chamber Events: July - September 2018
Upcoming Chamber Events:

Event Highlight: Expofest 2018

BYB (Build Your Business) Breakfast: Every
Friday, 8am - 9am, Denny’s in Santa Maria.

When: August 25, 2018 12pm to 4pm on
Allan Hancock College Campus - FREE to
attend!

Chamber Mixer at Downtown Fridays: July
20th, 5pm to 7pm, Town Center West
Industry Tour at Bonipak: July 25th (details
to be announced)
ExpoFest 2018: August 25th, 12pm to 4pm
on Allan Hancock Campus
2018 Annual Awards: September 13, 2018
at PCPA Theatre (800 S. College Drive, Santa
Maria). More details to come!

For additional Chamber event information,
visit www.santamaria.com.

What: ExpoFest 2018 is Santa Maria’s
Business, Agriculture and Energy Expo and
Festival. The event features interactive
booths and displays, live music, kid’s zone,
food trucks and more! ExpoFest 2018 is a
great way to network and learn more about
the major industries that support our local
economy in a fun, family-friendly setting!
Learn More: If you are interested in having
a booth at ExpoFest 2018 or would like
additional event information, contact the
Chamber at (805) 925-2403 or
register@santamaria.com

Santa Maria Valley Chamber of Commerce & Visitors Bureau
614 S. Broadway, Santa Maria | (805) 925-2403 | santamaria.com | info@santamaria.com
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