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Demonstrating Compliance Leaves
No Shred of Doubt About Your
Businesses’ Security
These days, identity theft, email hacks
and the illegal use of personal information
has become commonplace. Headlines
about major companies being hacked or
putting their clients’ personal information
at risk of exposure have become more
and more frequent. As a business owner,
are you doing all you can to protect the
sensitive information of your business and
your clients?
One of the easiest steps to take is
properly discarding documents that
contain sensitive information. Following
proper compliance laws for discarding
sensitive information isn’t only the right
thing to do, there are legal ramifications if
your business is not being compliant.
Omar and Petra Hernandez, owners
of Shred 2 You, explain that there are
government laws that help protect the
personal information of individuals which
require businesses to properly secure and
dispose of documents containing sensitive
information. In recent years, organizations
have become more stringent on making
sure companies are being compliant with
these laws.
“U.S. Department of Health and Human
Services (HHS) Office for Civil Rights
(OCR) investigate potential violators
of the Health Insurance Portability and
Accountability Act (HIPAA) Privacy and
Security Rules," they explained. “They
are enforcing the laws, so don’t be caught
being non-compliant!”
So, how do businesses know if they are
being compliant? Shred 2 You says the
protocols for storing and disposing of
sensitive information vary based on your
industry.
“Requirements differ from a medical
facility to a retail store that holds
customers credit card information,” they
explain. “Regardless, all businesses need to
be compliant.”
For handing sensitive information,

employees who have access need to have
background checks completed. To assure
sensitive information is being properly
discarded, outsourcing your businesses’
shredding needs to a separate facility is
recommended.
“Demonstrating HIPPA compliance
is important, and all that is required is to
show a paper trail,” Shred 2 You explains.
“Hiring a qualified shredding service
company gives your office a record of
compliance. Even if your employees shred
everything they should, you have no
proof that it happens regularly. A receipt
from a shredding service, gives you the
compliance audit trail which also is part of

your HIPAA compliance.”
Shred 2 You says there are a few things
to look for when outsourcing document
shredding, including:
• Does the vendor (shred company)
screen employees before they hire?
• Do they provide containers with
locks to protect unauthorized
access to the material?
• Do they offer training resources?
• How long has the vendor been
destroying materials?
• Are the employees trained and
understand their information
destruction responsibilities?
Too often, smaller businesses overlook
the importance of compliance when it

comes to handling and disposing of
customer information.
“A misconception is that the business
owner or manager doesn't believe that
they must comply, because they are too
small, or they will never be investigated,”
Shred 2 You explains.
Regardless of the size of the business,
those who don’t comply run the risk of a
data breach and can expose themselves
to a costly lawsuit.
“Proper document handling and
destruction needs to be done by all
companies and industries that handle
other people’s information, period!”
Hernandez said. “If it is a client,
customer, vendor - as long as you
are in possession of other people’s
information you need to be aware and
follow the law. Be compliant, and don’t
be caught not being compliant.”
If you are a business and are
unsure whether you’re being
compliant, Shred 2 You can
help. “We offer a one on one
consultation to help businesses
assess their vulnerability or
liability of a possible breach and
help them take corrective steps
to reduce the possibilities of a breach,”
Hernandez said. You can contact Shred 2
You by calling (805) 928-6800 or visiting
www.shred2you.com.
Proper compliance with the handling
and disposing of sensitive information is
critical in the security of your business
and your clients but can be easily
overlooked. Understanding the laws
of compliance and taking actions like
having a shredding facility manage
the disposal of sensitive information
will leave no shred of doubt that your
company is keeping your client’s
information safe.
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Leadership Santa Maria Valley Topic Day
Explores Business and Economic Development
Maria Castillo, Leadership Santa Maria Valley Class of 2018
On February 2, 2018, the Business and
Economic Topic Day brought to life the
experiences of local businesses to the
Leadership Santa Maria Valley Class of
2018.
The day started with a complimentary
breakfast provided by Starry Sky Coffee
Company. Owner Steven Funkhouser,
who serves on the Leadership Santa Maria
Valley Board of Directors and an advisor
in planning the day, was present.
The first stop was Zodiac Aerospace.
Zodiac is an international company that
works with major airlines providing
unique products. With roughly 1,000 local
employees, they explained how they are in
the local area because of some little-known
qualities that exist at the Santa Maria
Public Airport.
Leading the first of a round of
presentations was Scott Hillis, the Chair
of SCORE San Luis Obispo County/
Santa Maria Valley. He presented a variety
of free services provided by his agency
for existing and prospective businesses.
Services range from mentoring sessions,
developing business plans and conducting
specific workshops.
The following speaker was the Santa
Maria Valley Chamber of Commerce
& Visitor and Convention Bureau
CEO, Glenn Morris, with the assistance
of Suzanne Singh of the Chamber's
Economic Development Commission.
The class received an insider's perspective
on the future Economic Development in
the Santa Maria Valley. This included the
vision of where true economic growth is
sprouting.
The final morning speaker was the City
of Santa Maria Community Development
Director, Chuen Ng. Chuen explained
the planning process for the city, and

Leadership Santa Maria Valley's Business and Economic Topic Day included learning
more about local business Zodiac Aerospace.
how it influences business and future
development. This included a historical
viewpoint of projections of population
growth, underutilized land, and the
relationship with the County of Santa
Barbara.
The class then enjoyed a delicious lunch
provided by Cielito Lindo Mexican Grill.
After lunch, the class toured Hardy
Diagnostics, which is 100% employee
owned. The company specializes in
laboratory and microbiology supplies in
multiple industries. The company Founder
and President, Jay Hardy, shared his
story of building the 250 local employee
company from the ground up.
Next on the agenda was the Business
and Economic discussion panel. The panel
consisted of three local professionals:
Hardy Diagnostics President Jay Hardy,
Tartaglia Engineering owner John Smith,
and CoastHills Credit Union President/
CEO Jeff York. Each shared how their
respective businesses of different sizes,
regulatory environments, labor pool,
customer needs, and community factors
play a big role in how effective they operate

as a business. They also shared how
their companies contribute to the local
economy.
The day ended with LSMV Alumnus
Dr. David Lohman as Leadership
Speaker. He challenged the class on
how they communicate with others, to
develop relationships and build influence
to be true leaders. He also addressed how
to overcome internal barriers to create
genuine interaction.
The class had a great experience seeing
the collective positive impacts each
organization and speaker have on the
community. Big thanks to the Planning
Team, Petra Gomez, Aracely Barajas,
Maria Castillo, and Clint Weirick, as
well as to advisors Jeff Clarin and Steven
Funkhouser on the day's success!
For more information on Leadership
Santa Maria Valley, and how you, or one
of your employees, can benefit from this
inspiring program, please contact Nancy
Gastelum, Program Director, at nancy.
gastelum@gmail.com.
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Tim Woodbury, Woody’s Butcher Block

Chamber Staff
President & CEO
Glenn Morris, ACE
925-2403 x825
glenn@santamaria.com
VP, Chamber Operations
Terri Oneschuck
925-2403 x824
terrio@santamaria.com
Director, Economic Development
Suzanne Singh
925-2403 x817
suzanne@santamaria.com
Director, Visitors Bureau
Jennifer Harrison
925-2403 x815
jennifer@santamaria.com
Membership Manager
Cara Martinez
925-2403 x852
cara@santamaria.com
Event & Special Projects Manager
Alex Magana
925-2403 x814
alex@santamaria.com
Marketing & Communications
Manager
Molly Schiff
925-2403 x816
molly@santamaria.com
Group Sales & Services Coordinator
Terri Prouty
925-2403 x851
terri@santamaria.com
Administrative Support Coordinator
Patricia Horta
925-2403 x812
patricia@santamaria.com
Administrative Clerk
Taz Dougherty
(805) 925-2403 x853
taz@santamaria.com

The Chamber Connection is the
official monthly publication of the
Santa Maria Valley Chamber of
Commerce, 614 S Broadway,
Santa Maria, CA 93454-5111,
(805) 925-2403.

Board Member Profile: Erika Weber, VTC Enterprises
What is your profession/job title and how
long have you been with the company?
My current position is Development
Associate, meaning I am responsible
for marketing and fundraising for the
organization. I have been with VTC
Enterprises (VTC) since 1999 when I
started as a Sales and Marketing Associate
to develop and secure contracts and work
places for the individuals we serve.
Why did you choose this profession?
I began my career at VTC quite by accident.
I was selling pagers for a nationwide
corporate company and vented to a friend
who worked for a staffing agency that
I was about at the end of my rope with
“corporate America” and its demands.
The following week I received a phone
call from this friend asking if I would be
interested in interviewing with a local
non-profit business. They needed a sales
person, and she thought I would be a good
fit. I said yes, and the rest is history.
What do you like most about your job?
There are many things I love about my
job. First are the people I work with. Both
the staff and individuals we serve make
coming to work every day a joy. Second, I
love the participation and interaction I get
to have with the community on behalf of

VTC. I have met and come to know of the
most fantastic men and women who care
about the community in which we live
and work. And above all, I believe in the
services we provide every day for people
with physical and intellectual disabilities.
I am proud to represent an organization
that has given back to the Santa Maria
and Lompoc Valleys since 1962. I am
proud of the strength and integrity of the
organization as it has weathered some
tough times over the years.
What has Chamber Membership meant
for your business?
Soon after joining VTC, I began to attend
Chamber events so as to meet likeminded members of the community. One
of the Chamber staff at the time strongly
encouraged me to get “all in” with the
Chamber, and it was the best advice I could
have received. Within a few short months,
I had met so many local business owners,
people in City government and leaders in
the community. I was able to learn about
their businesses and contributions and tell
them about VTC’s. Building relationships
was the greatest first step in joining the
Chamber. I soon learned of all the other
benefits of Chamber membership and
began to take advantage of them to market
VTC to the community.

Why did you want to serve on the
Chamber Board?
I served on the Chamber Board because
I believed in the Chamber’s commitment
to the Santa Maria Valley and its local
businesses and non-profits.
The best thing about the Santa Maria
Valley is…
The generous spirit, the hometown feel
and no matter how big it gets, it still feels
like a small town where people care about
one another.

The Chamber Proudly Runs the Energy Watch Partnership!
The Santa Barbara County Energy Watch Partnership is a program administered by the Santa Maria
Valley Chamber of Commerce with the goal of reducing energy use for businesses, municipalities and
all energy users. The Chamber also administers the Santa Barbara Regional RMDZ (Recycling Market
Development Zone).
For information about these programs contact:
Dave Cross,
Program Manager and Zone Administrator
Email: dave@santamaria.com
Chamber of Commerce: (805) 925-2403
Mobile: (805) 680-5016

Chamber Membership Corner
Upcoming Chamber Events Educate, Recognize and
Give Back to Local Community

Year after year the Santa Maria Valley Chamber of
Commerce presents an amazing calendar of events and
forums to educate and facilitate networking opportunities
for the members of our business community.
2018 is no different. This year we are focused on key
elements that will help our businesses be proactive,
engaged to the community and continue to thrive in our
growing city. This includes recognizing the industries that
give back to our community as a whole.
As Strawberry season comes upon us some of the top
companies in the Central Coast strawberry industry will
gather on Wednesday April 4th, 2018 for the Annual
Strawberry Recognition Dinner at the Santa Maria
Fairpark. The event, sponsored by the Santa Maria Valley
Chamber of Commerce, is a tribute to the people who
grow and harvest one of Santa Maria's most important
commodities, The Strawberry!
Another key element we focus on is education.
Industries such as the Strawberry industry could not

Vernon Edwards Construction is recognized for their
support of Santa Maria Joint Union High School District
during a recent Business Education Luncheon.

Mariachis preform during the 2017 Strawberry Industry
Recognition Dinner. This year's event will take place April
4th at the Santa Maria Fairpark.
continue to grow without focusing on sustainability. As a
community, we want to see our children grow into strong
leaders to develop and nurture our community further.
Education and the importance of pursuing post-secondary
education are vital to the development of our children and
the community. However, there are many barriers that
limit access to very much needed resources. The Santa
Maria Valley Industry Education Council and the Santa
Maria Valley Chamber of Commerce partner every year
to host the Annual Business Appreciation luncheon. This
year it will be held at the Elks Lodge on Thursday April
12th, 2018.
The event reflects the support given to our schools
by so many local businesses who give so much to
encourage student achievement and success. All these
companies, large and small, inspire others to contribute
towards a better community for everyone. The luncheon
also includes the distribution of computers through
Continued on p.4

Ribbon Cuttings:

January 15, 2017 - February 15, 2018

Urbane Cafe
655 E. Betteravia Rd.
Santa Maria, CA

Fix Auto Santa Maria
211 E Mill St
Santa Maria, CA

New Members
The Santa Maria Valley Chamber of Commerce is proud to welcome these new members joining the Chamber
between January 15, 2017- February 15, 2018. We appreciate their vote of confidence in our ability to add value
to their business and to create a strong local economy together.
American Veterans United
Santa Maria
(805) 529-1313
www.avuinc.org

Naughty Oak Brewing Co.
165 S. Broadway, Ste 102, Orcutt
(805) 287-9663
www.naughtyoak.com

Comcast
2323 Thompson Way, Santa Maria
(559) 353-0272
www.corporatecomcast.com

Noble Productions & Marketing
1052 E. Grand Ave., Arroyo Grande
(805) 904-6904
www.nobleproductionsllc.com

Dunkin' Donuts
1486 S. Broadway , Santa Maria

Paychex
Santa Maria
(805) 708-4871

Exclusive Wireless, Inc - T-Mobile
1733 N. Broadway , Santa Maria
(805) 867-7800
www.exclusivewireless.net
Goldman Magdalin & Krikes, LLP
735 Tank Farm Rd., Ste 100, San Luis Obispo
(805) 548-8727
www.gmklaw.com
Hurdle Hearing and Audiology
210 S. Palisade Dr., Ste 204, Santa Maria
(805) 614-4800
www.hurdlehearing.com
Mason Frakes, Realtor, CHAMPION Real Estate
225 S. 1st Street, Orcutt
(949) 683-4199
www.championrealestateproperties.com
Matt's Catering
Santa Maria
(805) 868-4260

Edible Arrangements
530 E. Betteravia Rd., Ste B-1
Santa Maria, CA

Quality Wine Barrels
700 W. Orange, Santa Maria
(805) 481-4737
www.qualitywinebarrels.com
Rockin' Jump - The Ultimate Trampoline Park			
215 Town Center East, Santa Maria
(805) 266-7080
www.santamaria.rockinjump.com
Santa Barbara Teachers Federal Credit Union
1507 S. Broadway, Ste B , Santa Maria
(805) 925-8922
www.sbtfcu.org

The Garden Mediterranean Restaurant & Cafe
122 E. Boone St.
Santa Maria, CA

Santa Maria Properties, Inc.
1131 S Russell Ave , Santa Maria
(805) 925-2036
Wave Business
Santa Maria
(209) 470-9556
www.wavebusiness.com

Merry Maids
3130 Skyway Dr., Ste 404, Santa Maria
(805) 567-8286
www.merrymaids.com

Good Samaritan Shelter Cook Street Corridor
607 West Cook Street
Santa Maria, CA

Renewing Members
The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive each day to
create jobs, boost our local economy and build a community of which we can all be proud.
73 years
Melby's Jewelers
53 years
Tolman & Wiker Insurance
Services, LLC

23 years
American Medical Response,
Inc.
Central Coast Literacy Council
Office Depot #922

50 years
The Okonite Company

21 years
Pacific Christian Center
Tognazzini Beverage Services

47 years
Santa Maria Valley YMCA

19 years
Community Partners in Caring

38 years
Arbor Ridge Apartments
Industrial Medical Group of
SMV
Los Padres Artist Guild
Magner Maloney Funeral Home
& Crematory

18 years
American General Media
Friends of the SM Public
Library
Morris & Garritano Insurance
Santa Maria Valley Railway
Historical Museum
Valley Christian Academy &
Preschool

36 years
Lahr Industrial Welding, Inc.
26 years
Diamond Jewelry & Loan, Inc.
25 years
Santa Maria CivicTheatre
Toastmasters International

14 years
Keller Williams Realty Coastal
Valley - JEANNIE LAMBERT
13 years
Leona Doidge

11 years
American Self Storage
Valley Art Gallery
10 years
Ever-Ready Electric
Family Service Agency
Smith Electric Service
9 years
Mega 97.1
8 years
Old Town Market
7 years
Old Orcutt Merchants Assoc.
6 years
Era Polly Real Estate
5 years
Juliet's Salon
Santa Maria Town Center
4 years
Allstate - Michelle Horenberger
Central Coast Insurance Services
Care Net Pregnancy & Resource
Center

Casa Dumetz Wines/Babi's Beer
Emporium/Valle Fresh
Edward Jones Investments Office of Jeremy Rich
EngineTech Machine, LLC
Lineage Logistics
3 years
State Farm Insurance - Ed Kertis
Taqueria Carmelita
2 years
EPM, Inc.
Geneva Financial, LLC
SCS Engineers
Systems & Marketing Solutions
Inc.
Vaqueras Restaurant
1 year
American Heart Association
California Women for
Agriculture
JD Green Construction
Moats Laser & Skin Care
San Luis Sports Therapy
That's FETCH!
United Ag Health & Wellness
Clinic

Stay Connected
Santa Maria Chamber
santamaria.com
Facebook
facebook.com/SMVCC
Twitter
twitter.com/SMVCC
Instagram
santamariachamberofcommerce
Email List
http://bit.ly/SMVCCMailingList

Ask SCORE About...
5 Ways to Increase Sales with Text Messages
Making sales is the lifeblood of any business, and one
of the simplest yet most effective ways to increase sales is
with text messaging. How?
Here are five ways to increase sales with text messaging,
why they work, and how to use them quickly.
If you get more leads, you’ll get more sales. So how does
text messaging help your business turn more viewers into
leads?
Texting is the most used feature on any cell phone,
and the most used form of communication in the world.
In short, people would rather text you than call, email,
fill out a form, or go through one of your social media
channels.
Adwords now allows message extensions on their ads.
Google now has a messaging feature for business listings.
With a small piece of code, you can add this same feature
anywhere on your website. Viewers in any of these places
can click a button that starts a text to your business.
The feature is called Click-to-Text, and I’ve seen it
consistently increase leads for businesses.
Click-to-Text helps you turn more of these people into
leads, because it’s often easier for them to text you than
anything else. For details on how to get started, view this
guide: What is Click-to-Text and How Can My Business
Use It?
2. Follow Competitors
Between 35%-50% of sales go to the business who
follows up first. Unfortunately, many people refuse to
answer calls, emails have low open rates, and voicemail
might never be heard.
How does texting compare?
99% of texts are opened (in 5 seconds on average).
Studies also show that texts lead to over 200% more
responses and almost 300% higher “yes” responses than
phone calls. Texts can also increase verification rates (for
purchases and new users) as much as 95%, compared to
emails.
It’s easier and faster to connect with your potential
customers via text than other forms of communication.
Nine times out of ten, prospects will share their cell phone
numbers instead of a business or home number, anyway.
When a new lead comes in, immediately follow up with
a text.
The message could follow up on their request, suggest
a time to talk on the phone, or even say, “Hey, I got your
note. Give me a few minutes to pull that info for you.
Thanks! - [Jim @ Dunder Mifflin]”
When people are comparing options, texting gets your
foot in the door ahead of competitors.

3. Nurture customers through conversations.
Automation can be helpful, but it’s not great at building
relationships. This affects your bottom line, as nurtured
customers - those you’ve built relationships with - make
nearly 50% larger purchases than those you haven’t built
relationships with. They’re also more likely to make repeat
purchases.
Relationships lead to higher sales, but what builds
relationships? Conversations.
More often than not, text messaging is how friends
choose to communicate with each other, and you can
use this same concept to successfully build a relationship
between you, your brand, and your customer.
There are plenty of text conversation starters to choose
from, but a few good options are:
• Hey [Friend], saw you wanted more info on [X].
Do you have a few minutes this afternoon to talk
about it?
• I just saw this [article on XYZ] and thought you’d
appreciate it. :)
• Hey [Friend], you’ve worked with us some. What
do you think we could do better?
Messages like these are easy to slip into your sales and
customer success funnels to spark conversations. Over
time, these conversations will build strong relationships
and increase sales.
4. Build subscriber lists and send promotions.
Past customers who’ve had a good experience with you
are more likely to purchase again than fresh leads. Partly
for this reason, even a 5% increase in customer retention
can improve your bottom line by as much as 95%.
For this to work, you have to re-engage past customers,
which you can do easily by messaging about new
promotions, products, features and opportunities. You
can also use keywords to build lists of subscribers.

With keywords, customers would be able to, for
example, text SMALLBUSINESS to (423) 555-1900 for
more information about starting a small business. You
could automatically send a response to everyone who
texts in your keyword, and you could manually send
updates to those subscribers as needed.
With the right system, you can use multiple keywords
on the same phone number (and even use your current
business number) to increase sales through multiple
topics. It’s similar in practice to email marketing
campaigns.
5. Get more 5-star online reviews.
Brands with 10+ online reviews get 50% more
conversions than brands with no reviews. Customers
also read an average of seven reviews before trusting a
business, and 22% of customers decide not to buy after
reading one bad review.
Good reviews also help your business be found online.
Great online reviews are crucial to getting new
customers and increasing sales. So how does text
messaging help?
Links in text messages get about a 36% click through
rate. Since virtually every text you send will be read
(almost instantly), sending texts for reviews can go a
long way in your favor.
After you’ve worked with someone and have given
them a great experience, text them asking for a review,
and include your review link in the message. As one
digital marketing agency owner said:
“We have had a lot of success sending texts to
customers who do not respond to or open a couple of
emails. After two emails are never opened, we send a
text asking for an online review.”

This Blog was written for SCORE by Kenneth Burke, the marketing director for Text Request, an online business texting service. Kenneth has
won awards for his work in sales and psychological research. He has also worked with many businesses, from pre-launch startups to billion-dollar
companies, to help them achieve their goals. Your local SCORE Chapter serves the Santa Maria Valley and San Luis Obispo County. We offer
Face-to-Face Mentoring Sessions, Workshops, and On-line Resources. All our Chapter services are No Cost to our clients. Call (805) 547-0779 or
info@sloscore.org to set up an appointment for your first Mentoring session. To see more SCORE blogs, visit http://www.score.org/blog.

Continued - Upcoming
Chamber Events

Young Professionals Spotlight:
Ryan Miller, San Luis Sports Therapy

the Computer Connections program, a joint venture
between the Industry Education Council and the Santa
Maria Valley Chamber of Commerce. So far, almost 150
families have received new computer packages through
the program for needy children.
Partnerships like this would not be possible without
the opportunity to network and make connections
within the business community. The chamber also hosts
monthly events where you can network, connect, and
learn with like –minded people that have a common goal
to make our city great. The chamber coordinates monthly
chamber mixers that are hosted by chamber members
every 3rd Thursday of the month. We also host a weekly
networking breakfast meeting that provides a great
opportunity for Chamber members to meet and connect
with fellow Chamber members and enjoy a casual and
informal setting where you can come and invest time in
networking, marketing your business products and/or
services, and increase your referral base! The program
includes 60-second self-introductions for all members,
one 12-minute showcase, leads & testimonials and
general Chamber announcements.
Periodically we also include educational forums and
seminars that provide tools that businesses can use
to help them navigate through areas of their business
that they may not be too familiar with. Knowledge
is power and we believe that any business can thrive
in our community with the right resources available.
In partnership with the City of Santa Maria and the
California Department of Tax and Fee Administration
we are excited to present The Santa Maria Small Business
Tax Seminar. Experts will discuss various topics that
include: avoiding common sales and use tax problems,
the difference between an employee and an independent
contractor, and forms of ownership. This event will be
held on Wednesday, March 21st, 2018 at Shepard Hall
inside Santa Maria Public Library.
These are just a few of the many exciting events and
education forums the Santa Maria Valley Chamber of
Commerce has planned for 2018. For more information
about upcoming events and to register please visit our
website at Santamaria.com. Cheers to a prosperous 2018!

What is your profession/job title and how long have you been with your company?
I have worked with San Luis Sports Therapy since 2010. I started as a volunteer while studying Kinesiology at Cal Poly
and have held various clinical jobs including PT aide, front office assistant, and medical transcriptionist. Following
3 years of denial letters from various PT schools, likely due to my below average GPA and unwillingness to revisit
certain courses to better my marks, I learned of a business development and marketing opportunity with San Luis
Sports Therapy. I willfully accepted the position in hopes to continue to raise awareness about the many benefits of
physical therapy, to further immerse myself and our team in our community, and share in our teams development and
successes. I am now entering my 4th year as Business Development Director for our South County clinic locations
including San Luis Obispo, Arroyo Grande, Santa Maria and Orcutt, and I absolutely love what I do! My advice
to anyone wanting to pursue physical therapy is to excel in school, especially in the sciences, and bulk up your
experience shadowing different physical therapists in various settings to find the one that best suits you. Then get out
there and make a difference in people’s lives!

Continued from p.3

What is your favorite thing about your job?
I really value being part of a larger team of like-minded professionals who constantly strive to provide exceptional
physical therapy services to our communities. As a team we have the ability to help so many people and support so
many great, local, charitable causes. I love seeing the positive difference we make in people’s lives and learning of the
success stories of our patients. I’m proud to help represent San Luis Sports Therapy in our efforts. Did I mention we
are now an employee owned company?! For more information, visit www.slsportstherapy.com.
Outside of work, how are you involved in the local community?
I try to give back to our local community by donating resources and raising awareness for different causes as well as
attending various charity and community events throughout the county. This year I am pleased to be working with
the American Heart Association, the American Cancer Society, the Active Aging Committee in Santa Maria, the MS
Foundation, Family Care Network, Habitat for Humanity and Project Surf Camp to name a few.
What are your goals for the future?
I’d like to continue to bring attention to the many benefits of physical therapy and help people understand the value
this profession holds in being the human movement experts they are. I want to help change the traditional thinking
that PT is only a resource for people in pain and see physical therapy used more frequently as a conservative care
approach before more invasive approaches are considered. If you don’t
have a physical therapist or have never been to one, I’d challenge you to
seek one out and pick their brain. There is an abundance of knowledge
between their ears that is specially formulated to help you move better!
On a personal level, I really enjoy the Central Coast lifestyle and would
like to raise a family here.
The best thing about the Santa Maria Valley is…
Wow, this is a difficult question! I must say the BBQ is amazing. I have
yet to find a better tasting rib eye or tri-tip. And of course, all of the
delicious wine grown here. How lucky we are!

