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Upcoming Events
EACH FRIDAY
Build Your Business
Breakfast
8 a.m., A Street Cafe, 2445
A St.
JUNE 8
Salute to Volunteers Lunch
11:30 a.m., Historic Santa
Maria Inn
JUNE 13
Transportation Committee
12:00 p.m., Veteran’s Memorial Hall
JUNE 16
Chamber Mixer
5 p.m., CASA
JUNE 22
Business Development
Forum: State of the City
11:30 a.m., Santa Maria
Fairpark Fountain Pavilion
Building
SEPTEMBER 8
Business Trade Show
3:30 p.m., Santa Maria
Fairpark

For more event
information,
visit www.santamaria.com

Tourism Marketing District to
bring a boost to Santa Maria

M

arketing Santa Maria as a
prime tourism destination
is getting a major boost
through a new Tourism Marketing
District initiated by local hotels and
approved by the City Council.
The marketing district is funded
by a 2 percent tax added to hotel
bills of overnight travelers.
“I think it is overdue and this will
help us market our town to places
we have never been able to reach
before,” said Jean-luc Garon, general
manager of the Historic Santa Maria
Inn. “Every other town around us
already has a tourism marketing
district; we have no other choice but
to do the same thing if we want to
compete.”
The goal of the marketing district
is to develop a comprehensive
strategy that supports tourism by
enhancing employment, the local
economy and the tax base, said Gina
Keough, director of the Santa Maria
Valley Visitor & Convention Bureau
(VCB).
“Our initial projects will encompass the creation and implementation of three key areas: Brand
identity and logo development; web
site design; and destination marketing services,” she said.
The process began late last year
when Carl Ribaudo, president of
SMG Consulting, a Lake Tahoebased tourism, recreation and hospitality consulting firm, was hired by
the VCB to develop a new strategic
tourism marketing plan.
Ribaudo identified ways to
increase the number of visitors
to Santa Maria; heighten local

awareness of the role tourism
plays; and develop a business
model that increases the efficiency of marketing efforts.
His process included interviewing business owners,
city officials and community
leaders from throughout
Santa Maria to collect the
information he needed to
properly assess the region.
He also looked at who visits
the region, what they spend
on average and what advertising impacts them most.
“If you know your
business, you know your
market,” said Ribaudo. “Santa Marians understand the
value of their close proximity
to Southern California, and
also appreciate that they
possess a wealth of outdoor
recreational attractions,
culture and events all
within reach of the Pacific
Ocean. Like many other
destinations, Santa Maria
has experienced significant
Travel spending within Santa Maria is approximately $114
competition from other commillion in total annually.
munities. We have looked at the
city’s distinctive identity and
put together a model of what Santa
at the hotels, this will have a direct
opportunities and the competition,”
Maria is, so that we can make it the
impact on the hotel tax, and an
she said. “We are excited to have a
best it can be.”
indirect impact on the local econocohesive approach for promoting the
Garon said he looks forward to
my, such as restaurants, shopping,
region.”
seeing the process gain momentum.
wineries, etc.”
“This is a long term project,” he
Keough agreed.
said. “It will take at least 18 month
“Unlike traditional marketing
Read more about the Annual Tourism
before we can see results. Once we
plans, which usually forecast projLunch and award recipients on pg. 2
do, I am expecting more guests
ects for the coming year, a strategic
staying at the hotel, so an increase
marketing plan takes a long-term
of revenues. Once we have more
view and seeks to maximize a comguests staying
munity’s assets in light of potential

Board Member
Spotlight
Tim Woodbury

Ribbon Cuttings

The Santa Maria Valley Chamber of Commerce is proud to celebrate ribbon cuttings for
these members in the month of April.

What is your position and
how long have you been with
the company?
I am the owner of Woody’s
Butcher Block. We are a high
end meat market located at 700
E. Main Street, Ste 104 in Santa
Maria. Our business opened
November 12th 2012.
Why did you choose this
profession?
We started Woody’s Butcher
Block because of a desire to
provide the types of meat that
cannot be found in our local
stores. Consistent high end
quality meats consisting of all
types including from time to
time wild game. It was a love of
good food that drove us to this
endeavor.

ARBONNE INT’L - PATTY MONTEJO
Nipomo, CA

RODAN + FIELDS - VIRGINIA BURROUGHS
Orcutt, CA

What do you like most about
your job?
I enjoy most seeing the expression on my customer’s faces
while they try to explain just
how wonderful their meal was.

Continued - pg 2

DOWNTOWN FRIDAYS SANTA MARIA
Santa Maria Town Center West, Santa Maria

OKEY CENTRAL COAST/LA REVISTA OKEY
930 S. Broadway, Ste #201, Santa Maria

Chamber Officials
2015-2016 OFFICERS
Chairman of the Board
Eddie Murray, The Murray Group - Morgan
Stanley
Chairman Elect
Ed Carcarey, Mega 97.1
Vice Chairman
Cameron Stephens, SM Tire
Vice Chairman
Erika Weber, VTC Enterprises
Past Chairman
Tim Ritchie, Home Motors

BOARD OF DIRECTORS
Dr. Ray Arensdorf, Arensdorf Chiropractic
Trent Benedetti, Benedetti & Associates
Donna Cross, Next Day Signs
Jean-luc Garon, Historic Santa Maria Inn
George Majoue, Knights of Columbus
Dan Pankratz, One Way Board Shop
Era Polly, Era Polly Real Estate
Hugh Rafferty, CoastHills Federal Credit Union
Donna Randolph, State Farm Insurance
Tim Rooney, Rooney’s Irish Pub
Janet Silveria, Community Bank of Santa Maria
Chris Slaughter, Discovery Museum
Dr. Kevin Walthers, Allan Hancock College
Tim Woodbury, Woody’s Butcher Block

Chamber Staff
President & CEO
Glenn Morris, ACE
925-2403 x825
glenn@santamaria.com
VP, Chamber Operations
Terri Oneschuck
925-2403 x824
terrio@santamaria.com
Director, Economic Development
Justin Stoner
925-2403 x817
justin@santamaria.com
Director, Visitor & Convention Bureau
Gina Keough
925-2403 x814
gina@santamaria.com

Marian Regional sees impressive
community response for Emergency
Services Expansion Project

W

hen a serious accident occurs or
life-threatening illness strikes,
time is of the essence. Community members seek emergency care at Marian
Regional Medical Center because they are in
crisis. Marian Medical’s Emergency Department’s expert health care professionals stand
ready 24 hours a day, seven days a week, to
provide immediate care in order to save lives,
prolong lives, and improve the quality of life
for all in need.
Since the opening of the new hospital’s
32-bed Emergency Department in 2012,
Marian’s patient volume has quickly grown
from 4,000 visits per month to peaks of greater
than 7,000 visits in some months. In only four
years since the opening of our beautiful new
hospital, they are now providing emergency
care to nearly 300 patients per day, with
children now representing up to 30% of those
patients. Due to this record growth, Marian is
in need of more space to continue meeting the
community’s growing emergency and trauma
care needs.
To provide the community with the
facilities, technology, and medical experts of
the future, the Marian Foundation initiated
the Emergency Services Expansion Project to
raise $2 million from community donations.
In addition to elevating the level of emergency
care provided to all community members,
the expansion will advance the level of skill
provided and support further expansion of
patient services.
So far, the Marian Foundation has seen an
overwhelmingly positive response from the
local community.
“We launched the expansion campaign at
our August 2015 Annual Dinner and raised
more than $300,000 from a sold-out event for
the project,” said Jessa Brooks, Vice President
of Philanthropy at the Marian Foundation.
“Marian employees also endorsed the need
by contributing generously during the iGive
employee giving campaign in October, and in
November, we launched a formal committee
comprised of Foundation Board members
and agricultural business leaders to garner
support.”

So far, nearly $1.4 million has been raised for the Marian Regional
Emergency Services Expansion Project. A large potion of these
donations have come from the local community.
These combined efforts have raised
nearly $1.4 million for the Emergency
Services Expansion Project—many of which
represented significant generous gifts from
the local agricultural community as well as
donations from other local businesses.
One of those local donors was Home
Motors Chevrolet/Cadillac, who recently
made a generous $50,000 contribution to the
project. “We are excited to

Membership Manager
Cara Martinez
925-2403 x852
cara@santamaria.com

be partnered with such a great cause,” Home
Motors General Manager Tim Ritchie said.
“The hospital does great things, and we feel
fortunate we have this opportunity to give
back. I can’t think of a better cause.”
The survival of emergency patients
depends on the quality and proximity to
lifesaving emergency and trauma care, and the
Emergency Services Project will help assure
our area has access to the best in emergency
services. This project is a sound investment
in the health of the local community and will
redefine emergency care for Santa Maria and
the Central Coast.
If you would like to learn more about
the project or are interested in making a
donation, contact the Marian Foundation at
(805) 739-3595.

Events & Special Projects Manager
Jennifer Harrison
925-2403 x815
jennifer@santamaria.com
Communications Specialist
Molly Schiff
925-2403 x816
molly@santamaria.com
Group Sales & Services Coordinator
Terri Prouty
925-2403 x851
terri@santamaria.com
Administrative Support Coordinator
Patricia Horta
925-2403 x812
patricia@santamaria.com

The Chamber Connection is the official
monthly publication of the Santa Maria Valley
Chamber of Commerce, 614 S Broadway,
Santa Maria, CA 93454-5111,
(805) 925-2403.
Send corrections or good news submissions to
chambernews@santamaria.com

Tim Woodbury
Seeing the same faces returning week after week as well as meeting our first time
customers.

Annual Tourism Lunch honors
local community leaders

T

wo community leaders were honored this month by the Santa Maria Valley Visitor & Convention Bureau (VCB) at the Historic Santa Maria
Inn for their efforts to promote tourism in the Santa Maria Valley.
This year’s Mayor’s Award was accepted by Col. Chris Moss, 30 SW Commander, on behalf of Vandenberg Air Force Base. The Mayor’s
Award honors an organization that has been instrumental in significantly boosting overnight stays in Santa Maria Valley and positively impacting
the city’s economy.
Meanwhile, the Robert P. Hatch Excellence in Hospitality Tourism Award was presented to local winemaker Clarissa Nagy, owner and operator
of cnagy Wines.
“She has been very active in using our Visitor and Convention Bureau resources and has also participated in many of our tourism events and
meetings,” said Gina Keough, director of the Santa Maria Valley Visitor & Convention Bureau. “Her support is much appreciated as her involvement
has increased Santa Maria Valley’s visibility as a wine country destination.”
This year marks the 32rd celebration of National Tourism Week, an annual tradition that was established by a congressional resolution in 1983
and first celebrated the following year. This nationwide week of events serves to champion the power of the tourism industry and its impactful
contributions to the U.S. economy.

What has the Chamber membership
meant for your business?
Being a Chamber member has been
very valuable to us. We enjoy, when we
can, the mixers. This helps us to keep
our finger on the pulse of business in this
valley. Networking and referrals from the
Chamber and other members has been
invaluable.
The best part about the Santa Maria
Valley is...?
The best part of the Santa Maria Valley
is the people. I think we are very friendly
and open. The culture of the valley is
such, with the growing wine industry that
it lends itself to a nicer more gourmet
meal experience. The weather is very
moderate and allows us to spend a great
deal of time outside enjoying its beauty.

Santa Maria Mayor Alice Patino congratulates Col.
Chris Moss, 30 SW Commander who received the
Mayor’s Award at the 2016 Annual Tourism Lunch
on behalf of Vandenberg Air Force Base.

Santa Maria Mayor Alice Patino congratulates
Clarissa Nagy, owner and operator of cnagy
Wines, who received the Robert P. Hatch
Excellence in Hospitality Tourism Award at the
2016 Annual Tourism Lunch.

Importance of local schools, students and
volunteers highlighted
at Education Forum

T

he Santa Maria Valley Chamber
of Commerce partnered with
the Scholarship Foundation of
Santa Barbara for their March Business
Development Forum on education. The
forum’s focus was on volunteer opportunities
in the education sector, and also recognizing
local student’s academic achievements.
Recognizing the importance of volunteers
to our local schools and teachers, North
County Liaison for the Santa Barbara County
Education Office Debra Hood spoke about
the North County Volunteer Corps.
“There is no question that the health of
our community and the strength of our
economy depends on the success of our local
schools in preparing our young people for a
bright and successful future,” Hood said.
“With that goal in mind the Santa
Barbara County Education Office has
developed a county wide volunteer core
– a comprehensive list of opportunities to
volunteer with and spend time in our local
schools.”
This resource provides opportunities to
help the needs of local schools in areas that
are also the best fit for you. You can learn
more about these opportunities and discover

the ways you can partner with educators
to support our students by visiting http://
ncvolunteers.sbceo.org/for_volunteers_
currentneeds.php.
The forum also highlighted the success
of local students by honoring them with
Student of the Month awards and Computers
donated though the Computer Connections
program.
Deputy Superintendent Susan Salcido
presented the April and May Student of the
Month awards to Hailee Silva and Deryn
Harris.
Prior to announcing the Computer
Connections recipients, Santa Maria Valley
Chamber of Commerce President/CEO
Glenn Morris spoke to the importance of a
strong school system to the local community.
“High quality schools, high quality education
– it matters to our local businesses.” Morris
said. “And as a Chamber of Commerce, we are
trying to expand our community’s job base. As
we try to recruit new businesses to Santa Maria,
we know one of the factors they consider is the
quality of our school system. And by having
people participate in volunteer opportunities,
in scholarship donations, we know we can
continue to have a strong local school system.”

Erik Frost & Raissa Smorol of the Scholarship Foundation of Santa
Barbara speak about the program and money awarded to the local
community.
Thank you to Wells Fargo Bank, Dignity
Health Central Coast, Boysen Family Trust,
Altrusa International of the Golden Valley
and Minerva Club for donating this year’s
computers.
A special thank you to all parents, teachers
and community members who came out to
this event to show their continued interest and

Hailee Silva accepting her April Youth of the Month award from
Deputy Superintendent Susan Salcido

New Members
Community Outreach Solutions
Felix Esparza
Santa Maria, CA 93455
(805) 934-8186
esparza805@gmail.com
Paquet Photography
Jon Paquet
Santa Maria, CA 93455
(805) 310-1096
www.paquetphotography.com
Naturipe Berry Growers
Susan Miller
Santa Maria, CA 93454
(831) 722-2430
www.naturipeberrygrowers.com

51 years
CalPortland Construction
46 years
Rabobank, N.A.
45 years
Santa Maria Valley YMCA
39 years
Mission Linen Supply of Santa Maria
36 years
Chevron
Arbor Ridge Apartments
29 years
Graphics LTD
24 years
American Red Cross
Apio Inc.
KSBY
Tri W Enterprises, Inc.
Nancy Paine

Deryn Harris accepting her May Youth of the Month award from
Deputy Superintendent Susan Salcido.

The Santa Maria Valley Chamber of Commerce is proud to welcome these new members for the month of April. We appreciate their
vote of confidence in our ability to add value to their business and to create a strong local economy together.

Never Too Late Fitness
April Sargeant
Santa Maria, CA 93455
(805) 698-1983
Summit Funding Inc.
Greg Young
411 E. Betteravia Rd, Ste 202
Santa Maria, CA 93454-8803
(805) 266-7299
www.summitfunding.net
Central Coast Realty Group
Martha Beckman
145 S. Gray St., Ste 201
Orcutt, CA 93455
(805) 614-7811
www.theccrg.com

Renewing Members
96 years
Historic Santa Maria Inn

support in our local school system.
Be sure to register for next month’s Business
Development Forum, where Mayor Alice
Patino and City Manager Rick Hayden will
provide an update on the State of the City. This
event will be held at the Santa Maria Fairpark
on June 22. Visit www.santamaria.com for
more information.

Glopak Wine & Spirits
David Addamo
3070 Skyway Drive, Unit 402
Santa Maria , CA 93455
(805) 331-5000
www.glopakwineandspirits.com

Solve-It! Companies, LLC
Trevor Orrick
2360 Thompson Way, Ste E
Santa Maria, CA 93455-1095
(805) 526-4554
www.solveitcompanies.com

Our next Chamber member could be YOU!
The Santa Maria Valley Chamber of Commerce is proud to have
800+ local businesses as valued Chamber members. As a Chamber
member, you are entitled to a wide range of benefits and services,
designed to help you promote, grow and improve your business,
including business referrals and your business listing on our website
membership directory.
Learn more about how the Chamber can help you! Contact Chamber
Membership Manager Cara Martinez at (805) 925-2403 x852 or
cara@santamaria.com.

The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive each day to create
jobs, boost our local economy and build a community of which we can all be proud.

23 years
Allan Hancock College
City Motors Collision Center
22 years
ResCare Workforce Services
21 years
American Medical Response Inc.
Crystal Springs Water Co.
Santa Maria Arts Council
Rancho Bowl
20 years
Coldwell Bank - Jean Studer
Amerigas Propane
Klondike Pizza
19 years
Tognazzini Beverage Services
Hitching Post of Casmalia
Pacific Christian Center
17 years
WalMart #2507
The Natural History Museum
16 years
Friends of the Santa Maria Public Library
Valley Christian Academy & Preschool

Morris & Garritano Insurance
15 years
Central Coast Sports Arena
United Blood Services of the Central
Coast
13 years
United Staffing Associates
Studio 23
12 years
Air Pollution Control District
11 years
American GI Forum
Central Coast Remedial Resources Inc.
Leona Doidge
Pathpoint
6 years
Flower Carriage Gifts
5 years
Gold Coast Senior Options/Dementia
Care Associates
First United Methodist Church
4 years
Newcomers Club of Santa Maria

Home Depot
Nipomo Swapmeet & Mini Storage
Maria’s Cre-Asian Diner
3 years
Central Coast Music Academy
California Hot Dog Co.
Pacific Coast Excavation Inc.
Ca’Del GreVino Vineyard
Santa Maria Valley Railroad
Blakeslee & Blakeslee Inc.
Caring Hands Elderly Services

2 years
IES LLC
MIYB Spaces
Cal-Coast Refrigeration/Modern Air
Nostalgic’s Inc./Alternative Energy
Solutions
Jeremy Teitelbaum Communication
Inner Strength Martial Arts/ Santa Ma
Martial Arts
1 Year
Troesh Recycling DBA Roxsand
Smile Santa Maria Dental
Chris’ Country Properties
Bob’s Well Bread Bakery
Freshcrete

Local Businesses see benefits of going
green with Green Business Program of
Santa Barbara County

M

ore and more local businesses are
choosing to “go green” with the
Green Business Program of Santa
Barbara County. The program, part of the
California Green Business Program, provides
resources and assistance to businesses
wanting to be green, and certifies businesses
through workshops and trainings, on-site
visits and evaluation.
Businesses who are interested in becoming
Green Certified go through the Green
Business Academy, which provides a series
of workshops the give the tools and training
necessary to “green” business operations. The
Green Business Academy also provides other
resources, like previously certified businesses
to network with and lean on to achieve
certification.
Many Santa Maria businesses already make
the effort to be environmentally friendly, and
becoming Green Certified was a natural next
step.
For CalPortland Construction, focusing
on green business practices has always been a
part of their company culture.
“We chose to become Green Certified
because it’s good for business and the
community,” said CalPortland VP & General
Manager Danny Deveraux.
As part of the Green Business certification
process, CalPortland Construction has made
changes that include retrofitting their lights
and plumbing to cut down on electricity and
water usage.
“We’ve always wanted to make sure we’re
being a good neighbor and setting a positive
example for those around us,” said Deveraux.
“Supporting the local efforts to be more
environmentally responsible and becoming
Green Certified is just another way of doing
that.”
Woody’s Butcher Block knew from when
they first started their business that they
wanted to be Green Certified.
“Being green was always part of our
business plan,” Woody’s Butcher Block Owner
Tim Woodbury said. “It seemed like the most
responsible thing to do. We know that we are
training future workers and maybe business
owners and setting the right example is very
important to us.”
Woodbury said there were no real surprises
or major changes their business had to make
during their certification because being green
was part of their business blueprint to begin
with.
“The hardest part of the process for us
was sourcing only recycled or recyclable
products,” he said.
For Riverbench Winery, the certification
process served as an educational opportunity.
“The Green Certification process has been
a real eye opener for us – we’ve learned a lot,”
said Danae Smith, Director of Hospitality at
Riverbench Winery. “There are always new
ways to conserve that we learn about that I
haven’t even considered.”
Along with switching to more efficient
lighting and plumbing, Riverbench has
learned about designing low water use landscaping, and more
environmentally friendly cleaning supplies.
Deveraux also agreed that the educational component of the
Green Business certification program is very beneficial.
“The education that comes with the program- that was really
great,” he said. CalPortland Construction was particularly
concerned with their water usage because of the California
drought, and learning of new ways their company could cut
down on their water usage was exciting for him.
“Obviously, the drought has been a huge issue and doing our
part to reduce water usage is very important to CalPortland
Construction.” He said.
Deveraux said the program also opened their eyes to other
issues, like electrical usage and waste management disposal
that their company could also address.
“In terms of waste management, knowing that you are

A variety of local businesses throughout Santa Maria have gone through the Green Business
Program of Santa Barbara County to become a Certified Green Businesses. All agree the
certification has been beneficial to both their business and the local community.
disposing of items correctly reduces the liability for your
company,” he said. “Benefits like these –that go beyond simply
doing the right thing and conserving energy – were very
interesting to us.”
The Santa Maria Valley Chamber of Commerce found that
getting more educated on green business practices through the
certification process meant they could then help educate the rest
of the local community.
“Due to our role in the Energy Watch Partnership and the
Green Business Program, the Chamber feels that it is good to
lead by example and be Green Certified,” said Terri Oneschuck,
VP, Chamber Operations at the Santa Maria Valley Chamber of
Commerce.
The Chamber made changes to their lighting and faucets,
the paper products they purchase and also started a rideshare
incentive program with their staff as part of their Green Business

certification process.
All the local business who have achieved their Green
Business certification agree they have benefitted from going
through the certification process.
Riverbench Winery has seen savings from switching to low
flow toilets, sinks and dishwashers.
“The savings is great, but what’s even better is that being a
Green Certified business makes our company feel good!” Smith
said. “Our customers also appreciate the effort when they see
the Green Business logo.”
“Ultimately, businesses will see the long term cost benefits
from the changes they make in the green business program,”
said Deveraux. “And it’s just the right thing to do. It’s good for
your business, and its good for the community.”

Interested in becoming a Certified Green Business?
The Green Business Program of Santa Barbara County is currently recruiting for their next class of businesses and
organizations to go through the certification process starting in July and running through October.
Learn more at www.greenbizsbc.org.

Avoiding the Cost of Wrong Hires

I

t’s no secret, the importance of attracting
and retaining top talent is necessary to
lead to better employee performance and
long-term business success. We’re in a cycle
now where unemployment is lower, creating
an environment where it’s more difficult to hire
and keep the best employees. This means you
have to be more aware of the costs associated
with making wrong decisions!
How do you calculate the cost of a wrong hire?
Damage done to your company reputation,
for instance, can cost you thousands of dollars
to overcome. All the money you have spent in
marketing and sales is for naught if the customer
is treated badly when they come to your
business or call on the phone. The high price of
replacement, loss in production, training costs
and poor customer impressions when they
continually have to deal with a new employee,
or worse yet, have a negative experience with an
employee, is extremely costly.
How about the cost of a mediocre salesperson?
A great salesperson is one of a company’s

greatest assets. A mediocre or poor salesperson
can do more harm than good for your company.
A poorly skilled salesperson can make
promises you are unable to keep, resulting in
unhappy customers, or turn off customers with
sales strategies or approaches that don’t match
your business (think of that highly aggressive
salesperson everyone has encountered).
How about the person that does their job, but
really hates it?
Life is much too short to work at a job you
hate. Someone in your organization who hates
their job can have a harmful impact on both
other employees and your customers. At best,
employees who hate their job do the minimum
required, giving poor customer service. At
worst, they harm your culture and customer
relationships.
A successful hiring decision must be part
of an integrated system. This begins with a
carefully thought through Recruiting Plan. A
competitive advantage is created when you
identify what skills will be needed and the

means to attract the best candidate to execute
your firm’s strategic goals. Job postings in
the appropriate places will then attract the
right candidates to apply for your position.
Candidate, evaluations come next, including
skills and psychological assessments, pay rate
research, reference checks and professional
presentment of the job offer provides you with
the most comprehensive ability to attract and
retain top talent.
What about interviews? Those are important,
but only if you do them well. Simply going over
the employees’ past experience and checking
off items on their resume or application is
not sufficient. You need to take the time to
build interview questions that elicit skills
and aptitudes, but also attitude and how well
the person will fit in your organization. We
strongly recommend you interview candidates
twice – since the second time you are far more
likely to see the “real” candidate.
All this is necessary in order to leading to
better employee performance and long-term
business success. So don’t underestimate the
importance of this process!

Sandra Dickerson, Esq. is co-CEO and HR
Director of Your People Professionals, a human
resource management firm based in Santa
Maria. The firm specializes in California HR,
including strategic planning, compensation
design and review, and risk management. She
can be contacted at (805) 928-5725, ext. 110 or
sandra@ypp.com.

