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Upcoming Events
EACH FRIDAY
Build Your Business Breakfast
8:00 a.m. - 9:00 a.m.
Denny’s Restaurant
1019 E. Main Street, Santa Maria
Free for Members

United Ag Health & Wellness Clinic Offers
Healthcare to Local Ag Community

MAY 16
Santa Maria Connect!: SMVCC’s
Emerging Professionals Network
5:30 p.m. - 7:00 p.m.
Marian Regional Medical Center
1400 E. Church St., Santa Maria
Free to attend and open to the public
MAY 18
Mixer: Community West Bank
5:00 p.m. - 7:00 p.m.
Community West Bank
122 E. Betteravia Road, Santa Maria
Free to attend and open to the public
MAY 23
Industry Tour: Hardy Diagnostics
7:00 a.m. - 9:00 a.m.
Hardy Diagnostics
1430 W. McCoy, Santa Maria
Free for Members

SEPTEMBER 7
Business Trade Show
3:00 p.m. - 6:30 p.m.
Santa Maria Fairpark
937 S. Thornburg, Santa Maria
Free to attend, Booth Spaces
available for Member purchase only.

For more event information,
visit www.santamaria.com

Stay Connected
Santa Maria Chamber
santamaria.com
Santa Maria Chamber News
santamariachambernews.com
Facebook
facebook.com/SMVCC
Twitter
twitter.com/SMVCC
Instagram
santamariachamberofcommerce
Email List
http://bit.ly/SMVCCMailingList

United Ag celebrates the Grand Opening of its' Health & Wellness Clinic, located at 2605 S. Miller, Suite 100 in
Santa Maria. The clinic has been opened just over a month now, and has already seen a positive response from
the community.
At United Ag Health & Wellness Clinic,
it’s all about the patient. The clinic, which
recently opened a location in Santa Maria,
is hoping to change people’s perception
of the service and care a healthcare clinic
can provide.
“What a clinic is, what a health plan
is, what a health insurance company
is all about – it's often not focused on
the patient,” explained Kirti Mutatkar,
President/CEO of United Ag Health &
Wellness Clinic. “At United Ag, we take
our experience with employees here,
with our patients, and even our personal
experience with the healthcare system
and we ask “how do we really help a
patient?”. That’s how we try to make sure
we’re constantly thinking of our patients
and providing the best service possible
to them at United Ag Health & Wellness
Clinic.”
United Ag is a member-owned
agricultural trade association dedicated
to providing innovative solutions for a
strong and healthy agricultural industry.
Their Santa Maria clinic is open to all
United Ag members’ covered employees
and dependents. And unlike many similar
organizations, the focus of United Ag
Health & Wellness Clinic is centered
around patient care.
“Usually when you see a health plan,
they have a clinic because they are trying

to bring the cost down for the health plan.
They want to drive patients to the clinic
and control the cost,” explained Mutatkar.
“United Ag does not open a clinic for that
reason. United Ag is actually an advocate
for a patient, the members. So what we
are trying to do, through our clinics, is to
help educate our members. Really bring
them in and take care of their healthcare
needs. Changing their behaviors, getting
them to use telemedicine, looking at any
innovation we can bring in healthcare and
being truly advocates for our patients and
our members.”
The clinic, located at 2605 S. Miller,
Suite 100, provides a full range of services
focused on the unique needs of the
agricultural community – from acute and
episodic care to health-risk and disease
management to wellness and prevention
–all without charging service co-pays or
deductibles for most plans.
United Ag opened it’s first clinic in
Visalia, CA. Mutatkar said they chose
Santa Maria for its' second location
because many of its larger members, like
Rancho Guadalupe Farms, Plantel and
Babe Farms, are located in this area.
“You could say a big part of our heart is
in Santa Maria,” Mutatkar said, “Because
we have so many of those members who
have been with us since the beginning
located here. It made perfect sense to

open a Health & Wellness Clinic in this
location”.
And so far, the feedback from the
Santa Maria community has been
overwhelmingly positive. The clinic has
been open just over a month, and word
is already starting to spread amongst
the local agricultural community about
United Ag’s patient-centered approach to
healthcare.
“Sometimes when you come into
a clinic they can delay the process of
providing care because that’s how they
control cost. But with us you can make
an appointment, see the provider and
you’re out of the office in a half hour,”
explained Mutatkar. “When people
saw that happening, the word spread.
They talked to other people about the
service and the care we offer, the quick
turnaround on getting to see a doctor,
and people in Santa Maria are becoming
more interested in checking us out.”
Despite the positive response so far,
Mutatker sees the constant room for
improvement. The clinic has already
made some changes, like modifying
their hours, to better accommodate their
clients.
“When we first opened our clinic
here, we had the regular hours of 8am
Continued - p. 4

Below: With the agriculture industry continuing to grow in Santa Maria, the location was a natural fit for United
Ag's second Health & Wellness Clinic in California.
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Santa Maria Valley Celebrates National
Tourism Month!
Have you heard? May is National
Tourism Month!
It’s exciting times for the Santa Maria
Valley and we want to tell you all about it!
Keep your eye out for quarterly tourism
articles to stay current on local efforts and
experience the beautiful wonders of the
Valley through the eyes of our visitors.
From sprawling vineyards, to picturesque
dunes, full-flavored Santa Maria Style
Barbecue and professional performing
arts, the Santa Maria Valley has it all and
we are thrilled to be a part of it.
Last October, the Visitor and
Convention Bureau in partnership with
the Tourism Marketing District unveiled
a whole new look, voice, and tone along
with an aggressive new marketing
campaign. Among our branding pillars
is a promise, a promise that if you are
to visit the Santa Maria Valley you will
discover an unpretentious, affordable,
naturally unconstrained home base with a
hospitality level like no other. It was a big
promise and that promise has not gone
unnoticed. Since our successful rebrand
we have had the pleasure of hosting
a multitude of journalists, freelance
writers, photographers, and bloggers with
expertise’s spanning radio, travel, culinary,
wine, beer, lifestyle and events. To say they
were impressed is an understatement. They

marketing efforts, media coverage, and
advertising and we maintain our presence
within the industry we hope you will join
us in celebrating all the wonderfulness that
is the Santa Maria Valley!
Coming soon…our new Santa Maria
Valley brochure is slated for release in June
2017 and we can’t wait to share it with you!
You may have heard some whispers about
a Santa Maria Valley Wine Trolley…stay
tuned!

Santa Barbara County Energy Watch Partnership
Partnership Project Focus: Highlighting Energy Saving Projects with Local Businesses

Atlas Performance Industries, Inc.
Atlas Performance Industries, Inc.
(API) manufactures and provides office
trailers, modular buildings and cabin
trailers throughout California. The Santa
Maria based company is located at 1916
West Stowell Road in Santa Maria, and has
been owned and operated by Ted Martino
and his wife, Diane, with partner Chuck
Hebard since 1993. What began as a
leasing company with a fleet of fewer than
a hundred has grown to an ever expanding
fleet of over a thousand office trailers,
modular buildings and storage containers.
API was contacted by the Santa Barbara
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The new Santa Maria Valley
Visitor's Guide is available free of
charge at the Santa Maria Valley
Chamber of Commerce (614 S.
Broadway, Santa Maria).

Jennifer Harrison joined the Chamber of Commerce team in February, 2006. In her current role, she leads
the Chamber’s Visitor & Convention Bureau activities, including tourism and group marketing programs for the
community. Jennifer is responsible for establishing and promoting the Santa Maria Valley as a premier destination
for leisure, recreation, and group events. Jennifer is also responsible for supporting group tour operators, meeting
planners, and special event coordinators in ensuring their visits to Santa Maria are successful. She is the liaison to
the VCB Tourism Marketing District.
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wined, dined, explored and more and left
feeling like they just discovered a hidden
gem. A gem we are fortunate to call home.
I encourage you to visit our new website
at SantaMariaValley.com and share it with
your out-of-town friends and family. It’s a
wonderful resource to find lodging options,
plan activities, learn about attractions,
view our events calendar, and enjoy our
new tourism video and more! You can
link to all our social media platforms to
stay abreast of all the great things people
are saying about us and discover what’s
happening in and around the Santa Maria
Valley!
Follow our barbecue blog; sign up for
our weekly and/or monthly newsletter,
all by visiting our website. Don’t forget to
follow us on Facebook and Instagram and
be first to hear about upcoming events,
news and more!
Another way to stay connected to our
beautiful region is through our new 2017
Santa Maria Valley Visitors’ Guide. The
guide is now available free at the Chamber
office. Stop by and get your copy today!
The tourism industry is ever-evolving,
and being proactive in identifying and
understanding travel trends allows us to
maintain relevancy and adjust strategies as
needed. There is no room for complacency
in tourism so as we continue to expand

API’s high bay area, where the
installation crew used a 60-foot
boom lift to reach the ceiling and
install LED fixtures.

County Energy Watch Partnership
for an assessment on their energy use.
Staples Energy, the official installation
contractor for PG&E and the Energy
Watch Partnership, performed a walk
though and provided the audit results to
Mr. Martino, API’s owner/manager. By
upgrading to LED’s through the Energy
Watch Partnership, API was able to save
a staggering $25,000 a year off of their
energy bill.
Special rebates and program discounts
by PG&E paid for the vast majority of costs
associated with materials and labor. This
greatly reduced the small co-pay required
by the company.
“The co-pay will be paid off by the
monthly savings in about 3 ½ months,”
said Ted Martino, in explaining why
the upgrade was an extremely positive
business decision.
Staples Energy’s installation crew
went to work, upgrading the lighting
throughout the company’s facilities. The
biggest challenge came in the massive
high-bay area, where the majority of the
construction work on modular, cabins and
office trailers takes place. A 60-foot boom
lift was required to reach the ceiling lights.
The capable crew performed the lighting
upgrade quickly and on schedule.
“What a difference it has made”,
according to Mr. Martino. “Now, it’s like
daylight in here!”
Atlas Performance Industries, Inc. is just

A Staples Energy installer
upgrades lights to LED’s at Atlas
Performance Industries, Inc.
one of the over 400 businesses in north
Santa Barbara County that have been
assisted by the Santa Barbara County
Energy Watch Partnership since 2010.
Yours can be next by simply contacting
the Santa Maria Valley Chamber of
Commerce to get things started.
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The Chamber Connection is the
official monthly publication of the
Santa Maria Valley Chamber of
Commerce, 614 S Broadway,
Santa Maria, CA 93454-5111,
(805) 925-2403.
Send corrections or good news
submissions to
chambernews@santamaria.com

For information about the Energy Watch Partnership and the RMDZ Program, contact:
Dave Cross, Program Manager and Zone
Administrator
Email: dave@santamaria.com
Chamber of Commerce: (805) 925-2403
Mobile: (805) 680-5016

Chamber Membership Corner
Chamber Does...
Support to Local Students, Schools

The Santa Maria Valley Chamber of
Commerce recognizes the importance of
our local educational institutions, and has a
number of programs which help support our
local schools.
“The Chamber partners with the local
school systems in our Valley on a wide range
of programs ranging from recognizing
outstanding students to providing computers
to students/families who need a little extra
support to achieve their potential,” said Glenn
Morris, President/CEO of the Santa Maria
Valley Chamber of Commerce. “Programs like
the Business/Education Recognition Luncheon
and the Principal for a Day event connect the Local students pose with their new computer, funded
employers in our community with the schools by the Computer Connections program through the
in order to share information about the skills Santa Maria Valley Chamber of Commerce.
employers need in new hires and to help them
understand the constraints and issues the schools face supply teachers with a variety of classroom resources,”
e
explained Hood. “The list goes on and on. The support
on a regular basis.”
n
The Business/Education Recognition Luncheon our schools receive from our local businesses is
and Principal for a Day Luncheon are just two of the tremendous and truly does benefit the success of these
events the Chamber offers every year to pay tribute institutions and our future business leaders.”
Additionally, Hood said she feels encouraged by the
to schools, students, and the businesses that support
attendance
at events like Principal for a Day, as it shows
them. Additionally, the Chamber partners with other
community’s
enthusiasm for honoring local students
local organizations like the Santa Maria Valley Industry
and
the
efforts
local businesses play in student success.
Education Council to offer programs like Youth of the
“By
attending
events like the Business Appreciation
Month and Computer Connections, which reward
Luncheon
and
Principal
for a Day, community members
students for going above and beyond in the academic
demonstrate
a
commitment
to the future of Santa Maria,"
community.
Hood
said.
"It
shows
people
recognize that support of
The Computer Connections program is a joint
our
students
is
a
worthwhile
investment in building a
venture between the Industry Education Council and
stronger
tomorrow,."
the Santa Maria Valley Chamber of Commerce. Over
The Santa Maria Valley Chamber of Commerce
the years, Computer Connections has given nearly 150
recognizes
that the health of our community and the
computers to deserving families and children.
strength
of
our economy depend on the success of our
“Computer Connections represents a great
local
schools
and preparing our young people for a bright
partnership between the businesses in our community,
and
successful
future. Through community partnerships
the Chamber, and our local school districts,” explained
with
organizations
like the Santa Maria Valley Industry
Morris. “The computers that are presented to students
Education
Council,
and through hosting events that
each year are sponsored by local businesses. By pooling
pay
recognition
our
local educational institutions, the
the resources of several businesses at a time, we’re able to
Chamber
will
continue
to encourage the community to
extend the impact of the program as a whole.”
support
our
local
schools
and students.
Debra Hood, North County Liaison for the Santa
“Through
our
community
partnerships, we hope
Barbara County Education Office, agrees that local
to
help
improve
public
education
in ways that support
businesses play an important role in the success of our
a
more
vibrant
economy,
the
health
of our community
educational systems, and offer valuable partnership
and
the
well-being
of
local
children
and
their families,”
opportunities of the Chamber of Commerce.
Hood
said.
“There are many ways that local businesses support
our schools. Businesses have hosted field trips or given
For more information on how you can get involved
funds to provide bus service; donated food for class
with
Computer Connections or other education-related
parties, food coupons for awards, and refreshments
programs,
contact Glenn Morris, President/CEO of the
for student of the month programs; businesses donate
Santa
Maria
Valley Chamber of Commerce, at (805) 925awards and incentives to encourage student success;
2403
x
825
or
glenn@santamaria.com.
participate at school sites by assisting teachers with
presentations, tutoring and/or reading to students,
and Career Days; businesses donate gifts of cash to
supplement limited school budgets and donate excess
materials, outdated inventory, and merchandise to help

April Ribbon Cuttings

X-travagant Hair Salon
315 Town Center West
Santa Maria, CA 93458

Tony Cravello Insurance & Financial Solutions
731 S. Lincoln St.
Santa Maria, CA 93458

Pets Hospital
4854 S. Bradley Rd., Ste 109
Orcutt , CA 93455

United Ag Health & Wellness Clinic
2605 S. Miller, Suite 100
Santa Maria, CA 93455

New Members

The Santa Maria Valley Chamber of Commerce is proud to welcome these new members for the month of April. We appreciate their vote of
confidence in our ability to add value to their business and to create a strong local economy together.
1880 Union Hotel & Saloon
362 Bell Street
Los Alamos , CA 93440
(805) 344-2744
www.1880union.com

Digital West
1998 Santa Barbara Avenue, Suite 200
San Luis Obispo, CA 93401
(805) 781-9378
www.digitalwest.com

Academy Mortgage Corporation - Alex Smith
994 Mill St., Ste 200
San Luis Obispo, CA 93401
(805) 594-1338
www.academymortgage.com/lo/alexsmith

Lisa R Murray, Personal Coaching Servicers
Santa Maria, CA 93455
(805) 270-3053
www.lisamurray.org

BEAUTYCOUNTER
Orcutt, CA 93455
(805) 878-3994
www.beautycounter.com/tamarabennett

Mexican Ladies Social Club
Santa Maria, CA 93454
(805) 478-8731

Padilla Furniture Accents & Home Decor
225 Town Center West
Santa Maria, CA 93458
(805) 354-0131
1220 West Main Street
Santa Maria, CA 93458
(805) 361-0885
https://www.facebook.com/Padilla-Furniture-AccentsHome-Decor-1416711665303317/
Winn Hyundai of Santa Maria
800 W Main St, Santa Maria, CA
(805) 349-8500
www.winnhyundai.com

Coast to Coast Medical Transportation
Santa Maria, CA 93455
www.ctcmedicaltransportation.com

Renewing Members
The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive each day to create jobs, boost our local economy
and build a community of which we can all be proud.
50 Years
Boys & Girls Clubs of
Santa Maria Valley
47 Years
Pacific Gas & Electric
Company
PCPA - Pacific
Conservatory Theatre
40 Years
Moss Levy & Hartzheim
Oral & Maxillofacial
Surgery
37 years
The Murray Group Morgan Stanley
Tileco Distributors, Inc.
SMOOTH, Inc.
Peppertree Chevron

27 Years
California Giant Associates
25 years
Center for Employment
Training
American Red Cross
22 years
Vivid Financial
Management
Matthew P. Lane, DDS
DB Specialty Farms
20 years
CA State Retired Teachers
Assoc
Carpets Unlimited Colortile
19 years
McDermott & Apkarian,

Hesperian Masonic Lodge 10 years
The Cloud Company
#264
State Farm Insurance Donna Randolph
18 years
Jack Boysen
The Guadalupe-Nipomo
Dunes Center
9 years
Kelly Moore Paint Co., Inc
17 years
Rotary Club of Santa
Santa Maria Sun
Maria (Noontime)
Santa Maria Philharmonic
Society
8 years
Diane Alleman-Stevens
Santa Maria Periodontics
Mike Cordero
14 years
St Claire Apartments
Westgate Courtyards
7 years
13 years
American Legion Post 534 Green Business Program
of Santa Barbara County
11 years
Costa De Oro Winery

6 years
Verdin Marketing
5 years
Edward Jones - Jefferson
Ledgerwood
Santa Maria Men's Club
4 years
Caring Hands Elderly
Services
El Pueblito Restaurant
Central City Towing &
Auto, Inc.
J.R. Barto Heating/AirConditioning/Sheet
Metal Inc.
Presqu'ile Winery
Windset Farms

3 years
Casa Dumetz Wines/
Babi's Beer Emporium/
Valley Fresh
2 years
Jaffa Café
1 year
Community Outreach
Solutions
Hayward Lumber
Never Too Late Fitness
Solve-It! Companies, LLC
State of CA-Employment
Development Dept.

***Our next Chamber member could be YOU!***
The Santa Maria Valley Chamber of Commerce is proud to have 800+ local businesses as valued Chamber members. As a Chamber member,
you are entitled to a wide range of benefits and services, designed to help you promote, grow and improve your business, including business
referrals and your business listing on our website membership directory. Learn more about how the Chamber can help you! Contact
Chamber Membership Manager Cara Martinez at (805) 925-2403 x852 or cara@santamaria.com.

Ask SCORE About:

Ways To Bring Out The Human Side of your Small Business on
Social Media
A service brought to you by your local SCORE Chapter
serving the Santa Maria Valley and San Luis Obispo
County. We offer Face-to-Face Mentoring Sessions,
Workshops, and On-line Resources. All our Chapter
services are No Cost to our clients. Call (805) 547-0779 or
info@sloscore.org to set up an appointment for your first
Mentoring session.
Social media gives small businesses an interactive
way to connect with prospects and customers, yet many
businesses still struggle with building relationships
via the platforms they’re using. They fail to make their
brands “human” on social media.
According to nationally known social media
professional, Rachel Strella of Strella Social Media,
“People relate more to other people than to a logo
or brand image. This can give small businesses and
solopreneurs an advantage over bigger businesses.”
Taking the human approach is successful for the
simple reason that relationships are built on trust.
“For a small business, customer loyalty is often tied to
the people who work in the business—the people who
give that business’s products and services their staying
power,” explains Strella. As a small business owner, you
(and your employees) are your business.
Here’s how your small business can leverage that
advantage to facilitate relationships via your social media
efforts:
• Personally ask friends, family, and industry
connections to follow you on your business’s social
media channels. They know you, so they’ll probably be
happy to do that for you.
• Post bios of your team members. People love to learn
more about the people working in a business. Make the

bios fun, not just a reiteration of their job description.
• Share your backstory to create an emotional
connection. Has a personal experience or cause prompted
you to start your business? Even if you’ve shared it on
your “About” page of your website, not everyone might
be aware of it.
• Show some personality. Write your posts so they
sound conversational rather than stilted
• Add some humor—but be careful!
What’s funny to one follower might be
offensive to another.
• Post images and videos, not just
text-only posts. Photos of your team
collaborating or doing a good deed will
allow people to see what’s going on behind
the scenes. And, posts with images tend to
gain more attention. According to the
Business 2 Community blog (http://
www.business2community.com),
87 percent of a Facebook page’s
engagement happens on photo posts.
• Celebrate customers’ successes.
With permission, of course, craft
posts that share how your products
or services have helped a customer
solve a problem or achieve a goal.
• When responding to followers’
comments on your business social media
channels, sign them with your first name.
It adds a personal touch, and reminds
followers that there are real people
interacting with them from behind your
logo.
For more insight about social

media and connecting with customers, reach out to your
local SCORE chapter at http://www.sanluisobispo.score.
org. Our mentors have a broad range of expertise and
experience and they’re there to guide you in all aspects
of starting and growing your business.

Softec: Diverse Tribe United in Tech
Humanity is wired to live in tribes
since the beginning of time. From the
family unit to sports teams and from
communes to platoons - we desire to
exist within a tribe that shares a common
thread. This thread defines the tribe's
reason for existence, creates a sense of
belonging, and implies value to each
member.
I am thinking about this as I sit in
the beautiful lobby of the largest tech
firm in San Luis Obispo, Mindbody for a coffee meeting with Kunal Mittal Mindbody's CTO. Mindbody is growing
fast in both size and geographically with
a new office in Santa Maria. Their efforts
reach beyond growth and profit, they are
working to invest in the community, and
meet the needs of increasing appeal to
recruits, and with multiple offices provide
more geographic options for staff as they
search for housing.
These inspirations and needs are
not unique across our technology
tribe. As past president of Softec, I have
participated in several discussions on
how to make Atascadero more tech
friendly, address housing costs in San
Luis Obispo, bring more technology
events to Santa Maria, and recognize
bandwidth needs for the 5 cities. As a 20-

year technology trade organization, Softec
has worked to create awesome events
that bring the tech community together,
recognize local innovation, and invest in
education.
Individually no one city can claim
to have all that is needed to draw and
support large tech companies. SLO lacks
affordable housing and adult-focused
nightlife. Atascadero lacks office space
and could definitely use faster internet.
Paso’s nightlife scene plays to a more
mature crowd, but overall is more wine
and production focused. And in the past,
Santa Maria has been quickly dismissed
when it comes to the tech scene.
Of course the Central Coast wants
more tech and the well-paying jobs and
disposable incomes the industry brings, so
instead of regional marketers promoting
individual “tech cities”, we ought to broaden
our definition to include the entire Central
Coast tech region with Softec as the tribe
bringing all these communities together.
We need to increase our awareness of what
each city brings to the table. Surprising
to many, Santa Maria has been recently
recognized as a top spot for up and coming
tech start-ups*.
Like Kunal and Mindbody, Softec
realizes that a tech region is really the best

The new MindBody office in Santa Maria is one example of how the tech
industry is booming in this community.
message when representing the central
coast. To be successful our businesses,
chambers of commerce, and local
organizations must work together to ensure
a consistent message. We should use the
recognition and accomplishments of our
cities and tech companies as the ‘tip of the
spear’ for our message as a tech region.
Our message should invite members to
Invest in the local tech community, attend
local tech events, and support STEM and
STEAM events.
By defining the boarders of our tribe

and providing a consistent message,
people will eagerly spread the word and
our tribe will blossom.
*Santa Maria and Santa Barbara
were recently listed as top spots for future
high-tech, startup companies according to
a recent national survey by Connecticutbased IT firm RightClick.
h t t p : / / w w w. k e y t . c o m / v i d e o /
technology/santa-maria-hot-spot-forhigh-tech-start-ups/423688868

Josh Erdman has been in IT since 1997 and never leaves behind an opportunity to learn something new. He is a true ‘Jack of all trades’, a skill he taps into with
his consulting, as he is always on the lookout for new ways to merge technology with business processes. In his spare time, Josh jumps into any opportunity to
present technology and science to kids and loves public speaking. To relax, he works on his home farm, building barns and fences for his wife who fills each corral
with goats, chickens, and piglets! Oh – and you should taste his home brew!

Legislative Update: Chamber
Continued - United Ag Health &
Continues to Advocate for Business Wellness Clinic offers Healthcare to
The legislative season is moving at and add additional rules which would Local Ag Community

full speed and the number of bills being
proposed continues to grow each week.
Many of these bills are highly concerning in
terms of the potential negative impact they
would have on ability of our businesses to
continue to drive a vibrant local economy.
The Chamber of Commerce continues
to monitor proposed legislation and to
weigh in either in support or opposition as
appropriate. We also continue to be active
participants in coalitions of businesses
and their industry organizations whenever
possible to maximize the impact of our
voices.
Each year, the CalChamber publishes
a list of the most egregious or dangerous
bills that it labels as Job Killers. This year,
a total of 23 bills are currently on that
list. The bills included would increase
barriers to economic growth by creating
barriers to affordable housing solutions,
increase litigation and its associated costs/
risks, create new barriers to economic
development solutions, and increase labor
costs for all employers across the state.
“We regularly monitor – and provide
comment – on all of these anti-business
bills,” stated Glenn Morris, Chamber
president & CEO. “At the same time, we
pay particularly attention to those bills
that would most significantly impact small
businesses in Santa Maria. We’re very
concerned about a number of the bills this
year that would continue to raise costs

overwhelm local businesses.”
Morris
also
encouraged
local
business owners to speak up and add
their individual voices and stories to the
conversation. “Often it takes an individual
story to demonstrate the impact a policy
idea can have. We would love to be able
to work with local business owners to
share their personal concerns and get that
information into the hands of legislators
and those who can influence them,” he
said. “Any business owner who wants to
speak up can do so by using the sample
letters available on the CalChamber site,
or by sending a note to us at the Chamber
and we’ll make sure it gets where it needs
to be.”
Details on the 2017 Job Killer bills can
be found at http://advocacy.calchamber.
com/policy/bill-tracking/job-killers/2017job-killers/. Sample letters that can be
sent to legislators can be accessed at www.
calchambervotes.com.
The Chamber will continue to be
vigilant and active in helping to educate
elected leaders and their staff about the
impacts of proposed regulations and
legislation. If your business or industry
is concerned about a particular legislative
proposal, or needs assistance in dealing
with a regulatory agency, please reach
out to our president/CEO, Glenn Morris
(glenn@santamaria.com,
805.925.2403
x825) and we’ll do our best to assist.
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to 5pm, but we got feedback
from our members that for
agriculture, that does not work
because that is the time those
people are out working,” she said.
“So, we changed our hours to
accommodate those schedules,
because we want to make it as
easy as possible for our members
to access the care they need.”
Mutatker says the best part of
her job is being able to make a
positive impact on the lives of
the communities their clinics
serve. With so many working in
City of Santa Maria Alice Patino joins in
the agriculture industry in Santa
welcoming United Ag Health & Wellness
Maria, she believes there is huge
Center to the local community.
potential for their new clinic to
have a positive impact on our local
community and the quality of life of many of the local residents.
"It’s so unfortunate that many times, people in the agriculture community, sometimes
with serious health issues, struggle to even get an appointment with a healthcare
provider,” she explained. “When we are setting up our clinics, when we came here to
Santa Maria, our mission is always centered around “how can I make that person’s life
easier?”. When you touch those people – when you make something as basic as getting
the health care they need a little easier and you’ve given them a positive experience –
that’s what’s important for us.”
United Ag Health & Wellness Center is located at 2605 S. Miller, Suite 100 in Santa
Maria. Learn more by calling (800) 223-4590 or visiting their website at www.unitedag.org.

