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American General Media
Boys & Girls Clubs of Santa Maria Valley
Central Coast Kind
Comcast
Community Bank of Santa Maria
Diani Companies
J. Wilkes Wines
Milt Guggia Enterprises
Lineage Logistics
Mega 97.1/La Buena
Neuroboxing Santa Maria
Plains All American Pipeline, L.P.
Rockin’ Jump - The Ultimate
Trampoline Park
Santa Maria Joint Union High School
District
SESLOC Federal Credit Union
SM Tire
Testa Catering
Urban Planning Concepts/ Rural
Planning Services
VTC Enterprises
Wells Fargo Bank

A Gripping Success Story:

Mob Armor Sees Growth & Expansion in Santa Maria
A local manufacturing company has a
tight grip on success. Mob Armor provides
heavy duty holders for smartphones and
tablets. Their recent product line growth
has allowed the business to expand locally.
“We have taken a new approach to
smartphone and tablet holding devices,”
explained Trevor Orrick, Vice President of
Mob Armor. “Our products are engineered
to withstand rugged extreme conditions
in some of the harshest conditions on the
planet.”
The company’s products are made from
start to finish in the Mob Armor warehouse
in Santa Maria. “All of our products are
designed, engineered, and hand assembled
here in Santa Maria,” Orrick said. “We
take pride in every unit that ships out of
our door. I can confidently say we stand
behind our products 100%.”
Orrick says starting his own company
was something that had always been in his
nature. Prior to Mob Armor, Orrick and
his team created three other brands and
product lines. Orrick says these companies,
while successful in the Business to
Business (B2B) market, did not do well in
the consumer market. Orrick believes Mob
Armor is their first product line that has
the opportunity of seeing national growth
on the B2B and consumer level.
“Early on, my lead engineer Joel Hitchen
saw an opportunity and I supported it,”
Orrick explained. “Joel really was the
inspiration and developed the culture for
Mob Armor.”
Lead engineer Joel Hitchen said that
finding the niche market of consumers
that the Mob Armor brand serves is what
has lead the brand to be so successful.
“Taking the quality over quantity approach
really led us into the market with a new
approach, let us take the attention, and
grabbed a market that was unattended,”
Hitchen explained. “[This] gave us a niche
and an opening to be successful with the
Mob Armor brand.”
And they’ve certainly seen success.
Orrick says his local team is ready and
excited to tackle the challenges that come
with the fast growth of their company.
“We are still in an explosive growth
phase and this is extremely difficult to
manage but my team and I have done an
excellent job staying on top of it,” he said.
“This is the first company that I have started
that has had to think about international
markets and be able to scale up to support
that vision. There is no clear-cut path that
we have for this. It's a lot of trial and error
then fix and move forward.”

Local manufacturer Mob Armor makes heavy smartphone and tablet holders equip for
rugged, off-roading environments. The business is run entirely in Santa Maria.
Mob Armor is expanding its offices in
Santa Maria and also hiring additional
staff to help support the increased demand
for Mob Armor products. Orrick says
continuing to have their company based
out of Santa Maria has a lot of benefits.
“Santa Maria has given us the ability
to do everything under one roof,
sales, customer service, media, design,
engineering and production,” he said.
“Inexpensive fiber optics has allowed us
to have the bandwidth we needed to scale
all of our software, VOIP, and server needs
economically.”
Additionally, the location is an easy
commute for Mob Armor employees,
the majority of whom live in Santa Maria
and San Luis Obispo. The location is also
conveniently located near the Oceano
Dunes, which is an ideal spot for testing
new smartphone holder devices in a
rugged, off-road environment.
“We see a bright future for Santa Maria
Valley as a whole and want to support it as
much as we can,” explained Orrick.
At the same time, Mob Armor sees
the challenges that new regulations will
bring their company and others based in
California.
“In my opinion Santa Maria will
need to educate the current and future
work force in new technologies. Many
manufacturing companies like ours are
moving out of California due to over
regulation but primarily due to the fact
they will not be able to support the coming
minimum wage increases. We need to be
able to prepare for the future and build
a company that can support a real living
wage not just minimum wage, which some
estimate at $24.00 an hour for technical
level positions.”

For Mob Armor, this means
incorporating
new
computerized
machinery and training people with the
skill sets needed to operate it. In order
to continue their success and get the
talented workforce they need, Orrick
says relationships with local community
educators and leaders are crucial.
“It will take partnerships with local
leaders to build training programs at the
high schools, community college, and
trade schools,” Orrick explained.
And Mob Armor has already begun
building those relationships. They work
closely with the Strategic Vitality LLC’s
STEM week program for youths. They
will also be supporting the SBB College's
SMV Tech Summit 2.0.
Mob Armor's ability to adapt was
recently recognized by the Economic
Alliance of Northern Santa Barbara
County, who awarded the company the
2017 Technology Innovation Award.
As Mob Armor continues to grow,
Hitchen says being able to give his team
new opportunities within the company
is one of the most rewarding parts of his
job.
“Watching our team grow and seeing
other people share our vision and take
on new roles within the company is
really exciting,” he said. “It has been
very rewarding to get people on board
that are also passionate about what we
are doing. It is also awesome to see our
product worldwide and get recognized at
a larger scale.”
Mob Armor is located at 2360
Thompson Way, Ste E in Santa Maria.
You can learn more about their product
line of smartphone and tablet holders by
visiting www.mobarmor.com.
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Small Town Sophistication: Leadership Santa Maria
Valley Explores High-Technology and Media Distribution
Lacy Litten, Leadership Santa Maria Valley Class of 2018
The Leadership Santa Maria Valley Class
of 2018 began their Media and Technology
topic day at the Los Adobes de Maria
Community Center and enjoyed a light
breakfast, kindly provided by People’s SelfHelp Housing. From there, we traveled
to the AM 1440 KUHL studio, where we
received a warm welcome and informative
tour from Ben Heighes. Digital technology
has transformed radio production, and we
were excited to get a behind-the-scenes
look.
The middle portion of our day was spent
at the Airport Board Room, where we were
enlightened on a variety of different topics.
Lynn Cardoza of WAVE Business spoke to
us about fiber optics and complimented the
City’s forward thinking in implementing
the project. The project’s intent is to bring
free Wi-Fi to downtown Santa Maria and
attract new businesses through this highspeed internet incentive.
After a quick lunch sponsored by
Jay Conner Real Estate, Paul
Cook of Coast Hills gave
us a fascinating

overview of Artificial Intelligence and how
it’s being utilized by his company. Paul
recognizes the concerns of using A.I. and
possible repercussions of its potential.
However, he also said that there has to be
a “focus on the people”, and that we must
“believe in our hearts what is ethically
right.”
We then welcomed Ted Dronen,
President of Lattis Networks to speak with
us about cyber security and internet safety.
Ted simplified the technological aspects of
internet functioning and educated us on
when, where, and how our information
becomes vulnerable. He reminded us that
our information is our digital asset, and
we should be mindful and aware of how
we put it on the internet.
Our day ended at the Santa Maria
Times where LSMV Class of 2004 alumna,
Cynthia Schur, gave us an inspirational
speech on her journey into leadership and
how she continues to develop her skills in
her role as Publisher of Lee Central Coast

Newspapers. Marga Cooley and Emily
Slater talked to us about press releases
and coverage, followed by a tour of the
printing press and distribution center.
We have so many educated,
passionate, and dedicated individuals in
positions aiming to drive our economy
and community forward. We typically
don’t think of our relatively small
farming town as a hub for these big city
concepts of media and technology, but
the resources and opportunities available
for each (and more) are in abundance!
Leadership Santa Maria Valley exposes
you to the hidden gems that make our
city an ideal location to grow as a person
and a professional.
For more information on Leadership
Santa Maria Valley, and how you, or one
of your employees, can benefit from this
inspiring program, please contact Nancy
Gastelum, Program Director, at
nancy. gastelum@gmail.com.
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Cynthia Schur, Santa Maria Times
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Tim Woodbury, Woody’s Butcher
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Economic Development Insight: ICSC and Beyond!
Suzanne Singh, Economic Development Director, Santa Maria Valley Chamber of Commerce
This is an exciting time of year for
Economic Development as we prepare for
the future planning and strategizing of the
community.
ICSC (International Council of
Shopping Centers) RECON conference
is in May. This is when we have a unique
opportunity to provide awareness and
information regarding our beautiful city to
the masses of retail and the development
community.
With our recent Enos Ranch addition
to the city of Santa Maria, our community
is sparking quite a bit of interest.
Therefore, our focus is to be ready with
the information needed to be a possible fit
for a potential new development, or retail
company to call Santa Maria home.
When we attend ICSC conferences we
have specific goals in mind.
1. Seek out and meet with potential
companies (product/services) that
we have leakage from.
2. To market our city to Developers
and the retail community, educating
them of our city’s history, economy,
demographics, affordability, and
available workforce.
3. Begin
dialogue
and
build
relationships with those developers
and retailers we would like to see in
our community.
By attending this ICSC conference we are
surrounded with over 25,000 individuals
working on behalf of developers, retailers,
service providers, municipalities and
chamber of commerce’s. These connections
are made in a 15 minute interviews with
our goal being to make an impression,
be prepared and ready for questions and
getting the most information to them as

possible in a short period of time.
In addition to preparing for the ICSC
event, I have been very active in the
community.
From July 2017 - January 2018 I attended
over 200 community engaging events:
various meetings, forums, workforce/
labor meetings, fundraisers, community
events,
Ribbon
Cuttings,
council
meetings, planning commission meetings,
Community business walk-abouts, Softec/
Techbrew events, webinars, etc..
From July 2017 until January 2018,
I’ve interacted with over 85 individuals/
businesses handling various requests or
issues that came up for them while in
business, researching to start a business or
setting up their business. Those categories
are as follows:
• Agricultural: 2
• Automotive: 2
• City Issues: 4
• Hotel: 3

• Manufacturing: 10
• Request/Miscellaneous: 15
• Research: 11
• Restaurant/Dining/Brewery: 14
• Retail/Entertainment:13
• Services: 11
As the Economic Development
Director for our community, these
facets of my position are important to
the continued success of Santa Maria. I
welcome your comments and suggestions
of what type of businesses you feel are
missing in our region. With your input,
I am able to ensure I am working in
everyone’s behalf hoping to engage with
those companies that you feel need to be
here.
I am easily reachable by email
at
Suzanne@santamaria.com
and
welcome your input to what products
and or services you would like in our
community.

With our recent Enos Ranch addition to the city of Santa Maria, our community is
sparking quite a bit of interest. Therefore, our focus is to be ready with the information
needed to be a possible fit for a potential new development, or retail company to call
Santa Maria home.

Call for Nominations: Santa Maria Valley Chamber 2018 Annual Awards
The Santa Maria Valley Chamber of Commerce will be acknowledging
excellence in our community at our 2018 Annual Awards Show! This year,
the event will be an awards-show style evening taking place at Marian
Theatre at Allan Hancock College on September 13, 2018. More event
details to come!
We need your help nominating this year's Small Business of the Year, Large
Business of the Year, and Citizen of the Year. To learn more and nominate,
visit www.santamaria.com/annual-awards.

Chamber Membership Corner
Chamber Monitors Legislation for Business
Glenn Morris, President/CEO, Santa Maria Valley Chamber of Commerce
The Chamber exists to be a catalyst for economic
growth and a champion for our community.
We
recognize creating an environment where businesses can
operate successfully is key to both of those commitments.
We also know that a big part of ensuring businessfriendly conditions depends on having a legal and
regulatory environment which, at a minimum, doesn’t
create unnecessary burdens on employers.
The Chamber regularly monitors legislation being
proposed in Sacramento and participates in the
dialogue about suggested laws either through direct
communication with our representatives and other key
lawmakers, or by joining our voice to those of other likeminded organizations through coalitions, like those led
by the California Chamber of Commerce among others.
Since we’re in the middle of the current legislative
season, we wanted to share an overview of the kinds
of proposals we’re tracking this year.
We strongly
encourage local businesses who will be directly impacted
should these proposals become the law to share with
us what those impacts will be, whether positive or not.
Since we can’t monitor everything at the same time, we
also invite business leaders to identify specific pieces of
legislation that are important to their specific industry
or profession so we can add them to our list. We can be
much more effective if we know what our businesses are
concerned about and how they will be impacted.
One of the tools we use to monitor legislation is our
partnership with CalChamber. Each year, they release a
list of Job Killers, which are those proposals that would
be the worst for business in our state, and a list of Job
Creators, which include proposals that would help
strengthen our economy. For 2018, the Job Killer list
currently stands at 27 proposed measures (including
some carry overs from last year); the Job Creator list has
1 bills identified as of the end of April.
Bills identified as Job Killers typically promote policies
or regulations which would:
• Impose higher taxes or fees on business
• Publicly shame businesses who have done nothing
unlawful
• Interfere with an employer’s relationship with
their employees in ways that make it more costly
or difficult to operate the business
• Interfere with a business’s ability to operate
by imposing unnecessary regulation, legal
restrictions, or other barriers
Job creating legislation promotes policies and
regulations, on the other hand, which focus on:

•
•
•

•

•
•

Keeping taxes on businesses low, fair, stable and
predictable.
Promote the ability of communities to do economic
development
Reducing the interference of government in the
operation of businesses through regulatory or legal
challenges, particular related to hiring and keeping
employees
Reducing costs and improving the certainty and
stability of investing in new or expanded plants,
equipment and technology
Investing in public and private works that are the
backbone for economic growth
Increasing the availability of high-quality skilled
employees

Ribbon Cuttings:

March 15, 2017 - April 15, 2018

Xfinity
685 E. Betteravia Rd.
Santa Maria, CA

Those who wish to track these specific lists directly,
or see the full list and current status, can do so by
visiting www.cajobkillers.com or www.calchamber.com/
jobcreators.
A sampling of the kinds of bills that currently sit on
each of these lists include the following:
JOB KILLER BILLS
AB 1761 (Muratsuchi; D-Torrance) Customer Blacklist
and Hotel Workers Panic Button — Denies hotel guests due
process, by requiring hotels to create a blacklist of guests
who have been accused, yet not proven, to have engaged
in inappropriate behavior towards hotel employees, and
precludes the hotel from allowing those guests on the
blacklist to enter their properties for three years.
AB 2069 (Bonta; D-Oakland) Medical Marijuana in
Employment — Undermines employer’s ability to provide
a safe and drug-free workplace by creating a new protected
classification of employees who use marijuana for
medical purposes, and exposing employers to costly and
unnecessary litigation under the Fair Employment and
Housing Act (FEHA) whenever the employer terminates
an employee in this new protected class who has created a
safety hazard in the workplace.
AB 2351 (Eggman; D-Stockton) Targeted Tax on High
Earners — Unfairly increases the personal income tax
rate from 13.3% – which is already, by far, the highest
income tax rate in the country – to 14.3% for one category
of taxpayers (including some proprietors), who already
pay half of California’s income taxes, forcing them to
mitigate these costs through means that include reducing
workforce, in order to provide more funding for higher
education.
AB 2384 (Arambula; D-Kingsburg) Increases Health
Care Premiums — Increases health care premiums by

New Members
The Santa Maria Valley Chamber of Commerce is proud to welcome these new members joining the Chamber
between March 15, 2017- April 15, 2018. We appreciate their vote of confidence in our ability to add value to
their business and to create a strong local economy together.
Boys & Girls Clubs of Santa Maria Valley
901 N Railroad Ave, Santa Maria
(805) 922-7163
www.bgcsmv.org

Neuroboxing Santa Maria
742 D E. Arctic, Santa Maria
(805) 698-1983
www.neuroboxing.org

Central Coast Wine Services (CCWS)
2717 Aviation Way, Santa Maria
(805) 318-6500
www.centralcoastwineservices.com

Sears
200 Town Center East, Santa Maria
(805) 346-7700
www.sears.com

Cottage Health
400 W. Pueblo, Santa Barbara
(805) 324-9915
www.cottagehealth.org

Villa del Sol
1311 W. Battles Rd., Santa Maria
(805) 867-7706
www.villaeasy.com

Foxen Canyon Wine Trail
7600 Foxen Canyon Road, Santa Maria
(805) 937-8507

Vino et Amicis Wine Bar, LLC
165 S. Broadway St., Ste 101, Orcutt
(805) 631-0496
www.vinoetamicis.com

CenCal TEK
2771 Santa Maria Way, Ste B
Santa Maria, CA

Eddie San Jose - Caliber Home Loans
2615 S. Miller St., Ste 109
Santa Maria, CA

PhotoCell Service
601 W, Main St.
Santa Maria, CA

Tony Cravello Insurance & Financial Solutions
801 South Broadway, Suite #15
Santa Maria, CA

Renewing Members
The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive each day to
create jobs, boost our local economy and build a community of which we can all be proud.
53 years
CalPortland
51 years
Boys & Girls Clubs of Santa
Maria Valley
48 years
Country Oaks Care Center
38 years
American Cancer Society
Earth Systems Pacific
27 years
S. Lombardi & Associates
26 years
American Red Cross
25 years
Boy Scouts of America
City Motors Collision Center
Fidelity National Title
Insurance
24 years
Overland Security Services,
LLC
23 years
Crystal Springs Water Co
22 years
Coastal Business Finance

Glad A Way Gardens, Inc.
The Great American
Melodrama

Santa Maria Energy LLC
Strategic Vitality LLC
The Docu Team

21 years
Hitching Post Of Casmalia

12 years
Benedetti & Associates

20 years
Hesperian Masonic Lodge
#264
R W Scott Construction Co.,
Inc.
Tetra Tech, Inc.

11 years
Driscoll Inc.
Jack Boysen

19 years
The Guadalupe-Nipomo
Dunes Center

8 years
Clark Center Association
Staples & Associates

18 years
Wilshire Home Health
16 years
Central Coast Rescue Mission
14 years
Air Pollution Control District
Community Action
Commission
Santa Maria Valley Humane
Society, Inc.
13 years
American GI Forum

10 years
Santa Maria Breakfast Rotary
Club

6 years
Ammo Wear Jewelry
Pacific Western Bank
5 years
Maya Restaurant
Westside Building Materials Santa Maria
4 years
First Bank
IES LLC
United States Army
Williams Homes

3 years
cnagy wines
2 years
Central Coast Kind
Central Coast Realty Group
J. Wilkes Wines
MINDBODY
Orcutt Childen's Arts
Foundation
State of CA-Employment
Development Dept.
1 year
Harvest Community Center
Inc.
Mexican Ladies Social Club
Pets Hospital
The Salvation Army
WORLD 1-1 GAMES

Stay Connected
Santa Maria Chamber
santamaria.com
Facebook
facebook.com/SMVCC
Twitter
twitter.com/SMVCC
Instagram
santamariachamberofcommerce
Email List
http://bit.ly/SMVCCMailingList
Text Message Alerts
Text "CHAMBER" to 33222

Ask SCORE About...
How to Scale Your Business
So you’ve made the decision to grow your business –
congratulations! Now get ready for the next challenge:
how to scale your business for growth. Even if you
manage to sell like crazy, you’ll soon have another
problem: you have to be able to deliver to all those new
customers.
Scalability is about capacity and capability. Does
your business have the capacity to grow? Will your
business systems, infrastructure and team be able to
accommodate growth?
If growth causes your company to stumble because of
confusion, orders falling through the cracks, insufficient
staff, miscommunication, not enough manufacturing
or delivery capacity –you’re going to have unhappy
customers. The manual processes that were fine when
you were small but now won’t let you move fast enough.
You’ll either be putting out fires or desperately trying to
keep your head above water. All of which is stressful.
Scaling a business means setting the stage to enable
and support growth in your company. It means having
the ability to grow without being hampered. It requires
planning, some funding and the right systems, staff,
processes, technology and partners.
Here are five critical steps to scaling your business:
1. Evaluate and Plan
Take a hard look inside your business to see if you are
ready for growth. You can’t know what to do differently
unless you take stock of where your business stands
today.
Strategize what you need to do to increase sales. Then
assume your orders doubled or tripled overnight. Does
your organization have the people and systems to handle
those new orders, without failing or getting a big black
eye? This is where a good plan is essential.
The best planning in my view starts with a detailed
sales growth forecast, broken down by number of new
customers, orders and revenue you want to generate.
Include a spreadsheet that breaks the numbers down
by month. The more specific you are, the more realistic
your sales acquisition plan can be. Then do a similar
expense forecast, based on adding technology, people,
infrastructure and systems to handle all those new sales
orders. Look at every item on your current P&L to see
how it might be impacted. Expenses will go up -- you
have to anticipate where and how. Again, include an

expense spreadsheet that breaks down expenses needed to
meet your sales forecast.
Try to think of everything. You’ll need to do some
hard thinking and research to come up with proper cost
estimates, but doing so will make your plan better.
2. Find the Money
Scaling a business doesn’t come free. Your growth
plan may call for hiring staff, deploying new technology,
adding equipment and facilities, and creating reporting
systems to measure and manage results. How will you
find the money to invest for growth? The author is a huge
proponent of bootstrapping, but it typically takes years
to grow through bootstrapping alone. There are small
business grants out there (https://www.fundera.com/blog/
small-business-grants) so check them out. Or, consider
identifying potential bank funds to accelerate growth such
as a loan or a line of credit to draw on – start with how
much you’ll need. And get started applying.
3. Secure the Sales
Scaling your business obviously assumes you will sell
more. Do you have the sales structure in place to generate
more sales? Look at sales from end to end. Do you have:
• A sufficient lead flow to generate the desired
number of leads?
• Marketing systems to track and manage leads?
• Enough sales representatives to follow up and close
leads?
• A robust system to manage sales orders?
• A billing system and a receivables function to
follow up to ensure invoices are collected in a
timely manner?
4. Invest in Technology
Technology makes it easier and less expensive to scale
a business. You can gain huge economies of scale and
more throughput, with less labor, if you invest wisely in
technology.
• Automation can help you run your business at
lower cost and more efficiently by minimizing
manual work.
• Systems integration is a prime area for improvement
in most businesses. Companies today don’t run off
of a single system -- they may have a dozen or more
systems. If those systems don’t work together, they
create silos, which in turn multiply communication
and management problems as your company

grows.
Now’s a good time to evaluate new products on the
market that save time and money, yet accommodate
much higher volumes in every part of your business.
Look at CRM, marketing automation, sales
management, inventory, manufacturing, accounting,
HR, shipping and other technology systems. Evaluate
not only software, but also networks and hardware
such as servers, computers, printers and telephony
equipment.
5. Find Staff or Strategically Outsource
Last but certainly not least, are the hands needed to
carry out the work. Technology gives huge leverage, but
at the end of the day you still need people.
• Do you have enough customer service staff?
Look at industry benchmarks to determine
a rule of thumb for how many customers one
service rep can be expected to handle.
• What about the people who are responsible for
your manufacturing, inventory and delivery of
product or services? How many are typical for
your industry per customer, and how many will
you need?
• How do you find qualified help quickly?
Recruiting and hiring systems are important, as
are benefits and payroll.
• Don’t forget management. The importance of
a management bench grows as your business
grows. You won’t be able to oversee everything.
Sometimes the answer is to outsource or look to
partners, rather than hire internally. Scaling requires
that you make tough choices. What functions can and
should you perform -- or not perform -- internally?
Third parties may have the staff and investment in
systems that enable them to be much more efficient
in handling a function than your company. Trying to
replicate that function internally may take too much
time or money. Instead, find a reliable partner to
outsource, thus positioning your business to scale
better, faster and cheaper.
If you are considering scaling your business,
SCORE can help. Call us at 805 547-0779 to make an
appointment. All services from SCORE are free.

This article was excerpted from a SCORE blog post by Anita Campbell. Anita is the CEO and Publisher of Small Business Trends,
LLC, a media and information company. A lawyer by training, she has been an entrepreneur at heart her entire life. As publisher of
www.SmallBizTrends.com she closely follows trends in the small business market and trends in technology. To see more SCORE blogs,
visit https://www.score.org/blog.

Continued - Chamber Monitors Legislation for Business
Continued from p.3
mandating medication-assisted treatment for substance
disorders and by eliminating all quality control and cost
containment mechanisms.
AB 2527 (Muratsuchi; D-Torrance) Costly Litigation
Against Small Employers — Exposes small businesses
who are seeking financial investors in their company
to devastating class action litigation by banning the
use of arbitration agreements, which is preempted by
the Federal Arbitration Act, prohibiting class action
waivers, allowing for the award of treble damages,
punitive damages, and attorney’s fees, and interferes
with contractual negotiations between sophisticated
parties by dictating the choice of forum and choice of
law for such litigation.
AB 2560 (Thurmond; D-Richmond) Targeted Tax
on Contractors — Unfairly targets one category of
taxpayers to fund a benefit for all of the state by imposing
a tax on contractors for the privilege of doing business
with the Department of Corrections and Rehabilitation,
and requires the contractor to absorb the cost while
maintaining a price of lowest responsible bidder.
SB 1284 (Jackson; D-Santa Barbara) Disclosure of
Company Pay Data — Unfairly requires California
employers to submit pay data to the Department of
Industrial Relations creating a false impression of
wage discrimination or unequal pay where none exists
and, therefore, subjecting employers to unfair public
criticism, enforcement measures, and significant
litigation costs to defend against meritless claims.
SB 1300 (Jackson; D-Santa Barbara) Removes
Legal Standing and Prohibits Release of Claims —
Significantly increases litigation by removing the
standing requirement for a plaintiff alleging failure to

prevent harassment or discrimination when no harassment
even occurs, limits the use of severance agreements, and
prohibits the use of a general release or nondisparagement
clause in employer/employee contracts.
SB 774 (Leyva; D-Chino) Increased Permitting Fees and
Delayed Permitting — Exposes permittees to unknown,
increased fees by providing the Department of Toxic
Substances Control (DTSC) a blank check to impose
additional fees on permittees to implement and perform
its statutory requirements when its primary sources of
funding have structural deficits and creates substantial
uncertainty and delay of facility permitting by interjecting
a new board into the organizational structure.
JOB CREATOR BILLS
Examples of bills on the 2018 Job Creator list include:
AB 1743 (O’Donnell; D-Long Beach) Career Technical
Education — Reauthorizes and provides appropriations for
the Career Technical Education Incentive Grant program,
which provides students with necessary training and
education to prepare them for a variety of career options.
AB 2482 (Voepel; R-Santee) Flexible Workweek —
Allows for an employee-selected flexible work schedule
and relieves employers of the administrative cost and
burden of adopting an alternative workweek schedule per
division, which accommodates employees, helps retain
employees, and allows the employer to invest these savings
into growing its workforce.
AB 2509 (Waldron; R-Escondido) Employee Flexibility
— Provides non-exempt employees, who work a traditional
8-hour day schedule, the opportunity to request an onduty meal period in order to leave work 30 minutes earlier,
which helps accommodate employee requests, retain

employees, and offer more flexible work arrangements.
AB 2770 (Irwin; D-Thousand Oaks) Sexual
Harassment Employer/Employee Protection — Codifies
case law to ensure victims of sexual harassment and
employers are not sued for defamation by the alleged
harasser when a complaint of sexual harassment is made
and the employer conducts its internal investigation. This
bill also provides additional protections to employers
by expressly allowing employers to inform potential
employers about the sexual harassment investigation
and findings. Reducing the cost of frivolous litigation
allows an employer to utilize these financial resources to
grow its workforce.
AB 2907 (Flora; R-Ripon) Private Attorneys General
Act — Provides employers with a reasonable opportunity
to cure specific Labor Code violations before being
subject to costly and frivolous litigation under the Labor
Code Private Attorneys General Act (PAGA), allowing
an employer to invest this financial savings into growing
its workforce.
SB 1243(Portantino; D-La Cañada Flintridge) Career
Training Education — Establishes the California State
Pathways in Technology (CA P-TECH) program, to
encourage and assist selected schools, in a public-private
partnership, to prepare students for high-skilled, high
demand jobs in technology, manufacturing, health care
and finance.
Some bills have been omitted from this list.
For a full list of job creator and job killer bills, visit
www.santamaria.com.

The Chamber Proudly Runs the Energy Watch Partnership!
The Santa Barbara County Energy Watch Partnership is a program administered by the Santa Maria Valley Chamber of Commerce
with the goal of reducing energy use for businesses, municipalities and all energy users. The Chamber also administers the Santa
Barbara Regional RMDZ (Recycling Market Development Zone).
For information about these programs contact:
Dave Cross,
Program Manager and Zone Administrator
Email: dave@santamaria.com
Chamber of Commerce: (805) 925-2403
Mobile: (805) 680-5016

