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Upcoming Events
EACH FRIDAY
Build Your Business Breakfast
8 a.m., Denny’s Restaurant, 1019 E.
Main Street
NOVEMBER 3
Economic Action Summit (SBTIA)
8:00 a.m., Root 246 (Solvang)
NOVEMBER 9
Salute to Veterans
11:30 a.m., Santa Maria Inn
NOVEMBER 17
Mixer: Altrusa Festival of Trees
5:00 p.m., Town Center Mall
NOVEMBER 22
Industry Tour: Santa Maria Valley
Railroad
7:30 a.m., Santa Maria Valley Railroad
DECEMBER 7
Freedom Monument Memorial Dedication
10:00 a.m., Abel Maldonado Community
Youth Center
For more event information,
visit www.santamaria.com

Chamber Welcomes New
Events And Special Projects
Manager Alex Magana

The Santa Maria Valley Chamber
of Commerce is pleased to introduce
Alex Magana as their new Events and
Special Projects Manager.
Magana joins the Chamber staff
after working with HUB International
for three and a half years as a Personal
Lines Account Manager. During that
time, Magana became a licensed
Property and Casualty Agent and
received her CISR (Certified Insurance
Service Representative) designation
from the National Alliance for
Insurance Education and Research.
This past year, Magana received
the 2016 Insurance Professional of
the Year Award from the Insurance
professionals of Santa Barbara.
Magana is very active in the local
community, and currently serves as
the Coordinator and Club President of
the Santa Maria Valley Rotaract Club.
“Our goal in Rotaract is to involve
young professionals and emerging
leaders in giving back to Santa Maria
through service and community action
as well as provide an opportunity for
professional development,” Magana
said.
Magana is also part of the
International Association of Insurance
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“Let’s Get Together”: Tourism
Marketing District Provides New
Marketing Efforts for Santa Maria

W

e know that sometimes, a
community can get bogged
down in their day-to-day lives,”
said Rob Gaedtke of KPS3 Marketing
“They forget how unique, how grand and
how special what they do is to others.”
Gaedtke’s company KPS3 Marketing
has teamed up with the Santa Maria
Valley Visitor and Convention Bureau
to create a marketing campaign which
helps remind locals what is so special
about Santa Maria, and is spreading that
message to those who may be interested
in visiting the area.
The tourism rebranding and marketing
efforts are being done thanks to the newly
created Santa Maria Valley Tourism
Marketing District.
“It is a program that allows the
hotels to add a small assessment to their
guests,” said Glenn Morris, President/
CEO of the Santa Maria Valley Chamber
of Commerce, Visitor and Convention
Bureau. “It collects and pools all of those
dollars together to do some cooperative
collaborative marketing to really go out
and sell the community,” Morris said.
The Santa Maria Valley Visitor and
Convention Bureau, in conjunction with
KPS3 Marketing Group, presented the
new rebranding efforts to the community
at an unveiling on October 11, held at the
Santa Maria Valley Discovery Museum.
Many local hotels who play an integral
role in the Tourism Marketing District
were present, along with other local
businesses and community members.
During the event, KPS3 Marketing gave
a preview of the new branding for Santa
Maria Valley tourism, including the logo,
messaging, TV ads and new website.
“We wanted the brand to embody our
promise that we treat our visitors like
family. That means open arms, big plates
of food and a lot of great wine,” Gaedtke
explained. “It also means never charging
our guests a penny more than a what’s fair.
That is what we hope people take away
from the brand.”
The new branding for Santa Maria
Valley tourism aptly focuses on Santa
Maria Valley being an affordable

Rob Gaedtke of KPS3 Marketing speaks to Santa Maria community
members about the new branding for Santa Maria Valley. KPS3
Marketing is working in conjunction with the Santa Maria Valley Visitor
and Convention Bureau and the newly developed Tourism Marketing
District to help attract more visitors to the Santa Maria Valley area.
destination with plenty to do, see and
experience, and also being ideally located
on the Central Coast within driving
distance of plenty of other great areas.
The messaging, centered around the
theme “Let’s get together”, encapsulates
the hospitality and genuine caring
nature of the locals in Santa Maria, and
the atmosphere here that encourages
socializing and having a good time.
“A campaign like this is one that
celebrates a community’s personalities,
delivers that unearthed pride,” Gaedtke
said. He explained the enjoyment his
agency got from having the opportunity
to experience all of Santa Maria, and is
excited to share everything they loved
about the area with potential tourists. He
hopes that, along with those visitors, the
locals here in Santa Maria will embrace
the new branding efforts.

“There is something unfiltered about
Santa Maria Valley. You can feel it the
moment you walk into a restaurant or
check into your hotel. It isn’t forced and it
surely isn’t what I expected to take away
from a destination,” Gaedke explained.
“But that’s what makes Santa Maria Valley
so unique. It’s as real a destination as you
can find these days. Here, no one brags
about what they have -- they just enjoy it,
share it and welcome others to try it.”
For more information, visit www.
santamariavalley.com. Questions
regarding the Santa Maria Valley Tourism
Marketing District can be directed to
Jennifer Harrison, Director of the Visitor
Convention Bureau, at (805) 925-2403 x
815 or jennifer@santamaria.com.

Chamber Officials
2015-2016 OFFICERS
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Chamber Welcomes New
Events And Special Projects
Manager Alex Magana
Professionals and serves as Secretary of
the local chapter, Insurance Professionals
of Santa Barbara. She is also part of the
IAIP California Council 2016 – 2017
Public Relations Team, and serves as
the Communications Liaison for all 12
Chapters in CA.
“We were fortunate to find a dynamic
and involved professional, with a passion
for Santa Maria, to join our team,” said
Glenn Morris, president & CEO of the
Chamber. “We’re excited to have Alex
bring her creativity and leadership
not just to improving the events the
Chamber produces, but to help us with
initiatives like engaging our local young
professionals and connecting business
leaders with workforce development
opportunities.”
When Magana isn’t out serving her
community, she enjoys spending time
with her husband Jose and 3 month old
daughter Alina Rose. Like any true Santa
Maria local, she enjoys good BBQ and
the local wine scene we are so fortunate
to have here in the Santa Maria Valley.
Magana looks forward to helping
promote the local community as the
Events and Special Projects Manager
for the Santa Maria Valley Chamber
of Commerce. “I jumped at the
opportunity to be part of an organization
the promotes community involvement
and development,” Magana said. “I’m
excited to work with chamber members
to improve Santa Maria’s business
environment and promote Santa Maria
as a community where you can live,
work, and do business.”

October is Energy Awareness Month!
The Santa Maria Valley Chamber of Commerce is proud to be a Certified
Green Business, and encourages other businesses to do their part to be
more energy efficient.

About Energy Awareness Month
In 1991, the President George Bush declared October as National Energy Awareness Month,
encouraging government and organizations to raise awareness of the importance of sustainably
managing the nation’s energy resources. Since then, subsequent administrations have keep the
designation and expanded it to include everyone. It has remained an important time for all businesses
and households to consider ways to improve energy efficiency and reduce energy use.
What can you do at your home or business to save energy?
•
Watch your bill for spikes in energy use and identify the cause
•
Change standard and incandescent bulbs out for LED bulbs.
•
Make sure devices are turned off when not in use.
•
Computers, televisions, and other electronic items use a lot of electricity when they are constantly
left on.
•
Borrow a “Kill A Watt” meter from the Chamber of Commerce to see what appliances and
equipment are using the most energy.
•
If you are a business, have an energy audit performed to determine where you can save on energy
use.
•
If you use your heater or air conditioner, adjust them so that they do not come on as often.
•
As the holidays approach, discard your old tree lights and outside lights in favor of LED lights. LED
lights also provide more flexibility with colors and settings.
There are many suggestions and insights available at utility company websites where you can also examine
your energy use over time:
•
www.pge.com
•
www.socalgas.com

Santa Barbara County Energy
Watch Partnership
The Santa Barbara County Energy Watch Partnership program is funded by PG&E and Southern
California Gas Company. Its members include northern Santa Barbara County, the City of Santa
Maria, City of Buellton, City of Guadalupe and City of Solvang. Since before 2010, the Santa Maria
Valley Chamber of Commerce has been the implementer for the Santa Barbara County Energy
Watch Partnership.
For energy efficiency upgrades, the Partnership uses the Direct Install program. This program
provides exceptional, low cost improvements to lighting and other energy use. The program has
provided upgrades to government buildings at little or no cost. The savings to the County and
Partnership Cities is extensive and are freed up for other appropriations. The Partnership has
assisted over 450 businesses in Santa Barbara County to save on energy use and their bills.
•
The Partnership collaborates with other agencies, provides outreach and programs to the
business community, assists municipal programs for energy saving and sustainability, and
helps to get the message out for residential use as well.
•
The Partnership collaborates with other programs, like EmPower Central Coast and the
Santa Barbara County Green Business Program. It also works with departments and
agencies.
•
The Partnership provides outreach events, some to small communities. These events
provide utility company information as well as county updates, school updates, and
program information that benefit the community. These events have been held in Sisquoc,
Casmaila, New Cuyama, Tanglewood and Los Alamos.
•
The Partnership Partners with other Chambers of Commerce, including Buellton and
Solvang to provide grants for outreach in those communities.
•
The Partnership has assisted the Santa Maria Utilities Department in providing outreach
opportunities to reinforce water conservation. For excellent water conservation tips, go
to the City of Santa Maria Website at http://www.cityofsantamaria.org/city-government/
departments/utilities-sewer-water-trash/water-conservation
•
The Partnership has provided educational workshops, such as for water pump efficiency
for agricultural users, and exposure to other programs beneficial to businesses, like the
RMDZ (Recycling Marketing Development Zone) program.

How successful has the Santa Barbara County Energy Watch
Partnership Program Been?
Since 2010, the Partnership has helped over 450 businesses and organizations in northern
Santa Barbara County save on energy and reduce their costs.
•
Altogether, the energy savings from upgrading the energy efficiency of businesses (over
15,149,746 kWh annually) is enough to power 1,386 homes. In addition, the average
business savings is $4,761 in energy costs per year! Now THAT is helping local businesses
while saving energy.
•
Here’s how the savings breaks out per participating city and in the unincorporated area of
northern Santa Barbara County:
1. Santa Maria: Over 330 businesses = 7,693,733 kWh = enough savings to power 703
homes.
2. Buellton: Over 22 businesses = 459,185 kWh = enough savings to power 42 homes.
3. Solvang: Over 39 businesses = 5,327,165 kWh = enough savings to power 487
homes.
4. Guadalupe: Over 21 businesses = 432,910 kWh = enough savings to power 40
homes.
5. Unincorporated Northern Santa Barbara County: Over 36 businesses = 1,236,753
kWH = enough savings to power 113 homes.
That’s not all!
•
In addition, the Partnership has upgraded municipal buildings in Santa Maria, Guadalupe,
Solvang, Buellton, and in the unincorporated areas of Santa Barbara County.
•
Municipal and jurisdictional energy upgrades:
1. 122 projects = 2,307,292 kWh = over $324,866 in taxpayer savings = enough savings
to power 211 homes.

What is a “Kill A Watt”
meter?

A “Kill A Watt” meter is a tool that can
determine how much energy an appliance
or piece of equipment uses. After setting the
meter for the rate you are being charged (it
is on your energy bill), plug in the appliance.
The readings on the meter shows how much
money you are paying to use it over a period
of time.
You may be surprised about how much you are
paying to use some equipment and appliances
that you own. It may urge you to find ways to
change the way you use them.
“Kill A Watt” meters are available at the Santa
Maria Valley Chamber of Commerce for
checking out and borrowing. This is a tool
provided by PG&E and the Santa Barbara
County Energy Watch Partnership.

•

The Chamber of
Commerce is a
Certified Green
Business
The Santa Maria Valley Chamber of
Commerce is Green Business Certified. The
Chamber successfully completed an extensive
certification process and were recognized
in February of 2014. This process included
upgrading the facility lighting, replacing some
electrical and plumbing fixtures, incorporating
programs for recycling and sustainability, and
refocusing the way the office operates.
For additional information on the Green
Business Program of Santa Barbara County
and how your business can become green
business certified, go to www.greenbizsbc.org.

RMDZ Program
The Santa Maria Valley Chamber of Commerce now serves as the Zone Administrator for the Santa Barbara Regional RMDZ (Regional Market
Development Zone). The County of Santa Barbara and the Santa Maria Valley Chamber of Commerce reached an agreement to take over this
position as of January, 2016. The Regional RMDZ includes the County of Santa Barbara, City of Santa Maria, City of Santa Barbara, City of Buellton,
City of Goleta, and City of Lompoc.
What is the RMDZ?
The RMDZ (Recycling Market Development Zone) is a program funded through the California Department of Resources Recycling and Recovery
(CalRecycle). The RMDZ program provides low interest loans and technical assistance to firms that use recycled materials to make new products or
that prevent or reduce waste as part of the manufacturing process.
What is the Purpose of the RMDZ Program?
The purpose of the RMDZ program is to assist businesses to find innovative ways to cost-effectively produce less waste and more product for
greater profits.
Who is Eligible?
Businesses and nonprofit organizations located in the Santa Barbara Regional RMDZ are eligible to participate.
What financial assistance is available?
Low-interest loans to eligible businesses that:
•
Manufacture a new product by using secondary (post-consumer or post-industrial) waste materials.
•
Achieve a net reduction in the waste generated from the manufacturing of a product
•
Add value to a finished product for reuse by reconditioning, reprocessing, repairing, washing, or re-manufacturing.
What is the maximum loan amount, terms and interest rates?
•
75% of a project’s cost or $2 million, whichever is less.
•
For real estate purposes, a maximum of $1 million may be borrowed.
•
Loan term may not exceed 10 years (15 years if secured by commercial real estate).
•
Fixed interest rate for the term of the loan.

For information and questions about the RMDZ Program and the Energy
Watch Partnership, contact:
Dave Cross, RMDZ Program Manager
dave@santamaria.com
Chamber of Commerce (805) 925-2403
Mobile: (805) 680-5016

W

Altrusa’s Festival of Trees: Decking the Halls for
a Good Cause

W

ith three different Altrusa clubs
here in Santa Maria, it’s not hard
for people to find a way to give back
that meets their interests and fits their schedule.
“Our members pick projects that are near
and dear to their heart,” said Ailina Noe
Mahelona, member of the Board of Directors
for Altrusa of the Central Coast. “and having
a variety of Altrusa clubs even just here locally
allows those who want to participate to find one
that works best with their schedule.”
The three different Altrusa Clubs in Santa
Maria meet at different times throughout the
month: one in the morning, one at noon, and
one in the evening. Mahelona’s club, Altrusa
of the Central Coast, is the afternoon club and
meets once a month at noon at the Santa Maria
Public Library.
Chartered in 2003 by 20 members of the
community, Mahelona says it is the passion for
giving back that draws people to participate in
Altrusa.
“I joined Altrusa of the Central Coast
because I wanted to make a change in our city,
even if it is a small change; change adds up
when you join with others,” Mehelona said.
“I remember standing on the sidelines the
first couple of months, watching and seeing
the other volunteers engage in their projects.
Since then I have learned a lot from seasoned
volunteers. You can learn from watching
other people, especially the volunteers that
care for others well being.”
Altrusa has been very active in the
local Santa Maria community, partnering

New Members
All County Landscaping, Inc.
Jerry Holladay
731 S. Lincoln St.
Santa Maria, CA 93458-6107
(805) 938-1411
www.allcountylandscaping.com
ML Entry Gates
Morty Lopez
731 S. Lincoln St.
Santa Maria, CA 93458-6107
(805) 295-9128
www.mlentrygates.com
New Age Health Solutions
Ester Haldeman
1414 S. Miller St., Ste 2
Santa Maria, CA 93454-6916
(805) 614-7586
www.newagehealthsolutions.net
Paul Greco Law
Paul Greco
731 S. Lincoln St.
Santa Maria, CA 93458-6107
www.paulgrecolaw.com

with organizations to raise funds, increase
awareness, or simply help wherever needed.
Projects Altrusa has recently been involved
with locally include helping at the Domestic
Violence Women’s Emergency Center,
collecting coats for the homeless, helping with
arts and crafts at Orcutt Library, volunteering
at different city festivals, working with VTC,
the Los Alamos Library, Food-Bank and CASA
Children’s Christmas Party.
Mahelona says Altrusa is different from other
local volunteer groups because of the variety of
different projects they help with as well as the
variety of different clubs and meeting times
available.
“What’s great is that we offer so many
different projects, that it’s easy for people to find
a way to get involved that meets their interests
and fits their schedule,” Mahelona said. “And
once are volunteers participate once, they tend
to keep coming back. Volunteering teaches you
to be humble. You stop thinking about your
own needs and think of someone else’s.”
One of Altrusa of the Central Coast’s biggest
annual events is coming up in November:
the Festival of Trees. Started in 2004, the
event provides sponsors an opportunity to
decorate a Christmas tree and provide gifts
under the tree. The trees are then raffled off
to community members who purchase raffle
tickets. All proceeds from Festival of Trees
supports of variety of local organizations who
need a helping hand, as well as area high school
scholarships and FFA scholarships.
Mahelona. says that there are 38-40 trees
in the event each
year. The winner of
each trees gets to take
home the tree and all
the decorations and
gifts with it. The event
is fun for the whole
community, including
those sponsors who
help decorate.
“The
sponsors
have a fabulous time
decorating with their
employees
knowing
the money raised goes
back into the local
community,” Mahelona
said. “And participants
who purchase tickets

Pickups Limited Southern California
Jim Moore
Rancho Cucamonga, CA 91730
(951) 237-1570
Rabobank, NA Operations Centers
Susan Appel
2100 S. Blosser Rd.
Santa Maria, CA 93458
(805) 352-1857
www.rabobankamerica.com
Refinecrete Decorative Surfaces
Sylvester Esquivias
731 S. Lincoln St.
Santa Maria, CA 93458
(805) 264-8700
www.refinecrete.com
Tartaglia Engineering
Carol Dee
7360 El Camino Real, Suite E
Atascadero, California 93422
(805) 466-5660

23 years
Farm Credit West

41 years
Bruce T. Carter, DDS

22 years
Hacienda Oaks Property Management
J B Dewar, Inc.

31 years
Martinez & Assoc Architecture, Inc.
Union Bank
29 years
Eric D. Kirk, DDS, Inc.
26 years
CornerStone Real Estate - Bunny Maxim
24 years
Foodbank Of Santa Barbara County

Christmas spirit. Small children ooh and ahh
over the trees and want to choose the one they
will win,” Mahelona said. “It also doesn’t hurt
if you win a Tree! Please come check out our
trees, buy a ticket and help the organizations in
the community of Santa Maria continue their
good works.”
If you would like to sponsor a tree or learn
more about Altrusa of the Central Coast’s
Festival of Trees event, visit their website,
altrusaofthecentralcoast.org, or call Melinda at
805-733-1122.

21 years
Brandman University
Santa Maria BBQ Outfitters
19 years
Babe Farms
Farm Credit West
No. Santa Barbara Cty Special Olympics
17 years
Local Copies Etc
Minerva Club
16 years
California Teachers Assoc
County of Santa Barbara-Purchasing Div.
David Alford, O.D.
15 years

Terramonary Porcelain Dinnerware
Terry Row
220 E. Clark Ave., Ste B
Orcutt, CA 93455-5339
(805) 453-5075
www.terramonary.com
The Local Pages
Maria Cronin
(773) 617-7010
www.thelocalpages.net

Valpak of Central Coast of CA
Tami McKnight
Nipomo, CA 93444
(805) 929-4606
www.valpak.com
Vaqueras
Omar Sanchez
1555 S. Broadway
Santa Maria, CA 93454

Our next Chamber member could be YOU!
The Santa Maria Valley Chamber of Commerce is proud to have
800+ local businesses as valued Chamber members. As a Chamber
member, you are entitled to a wide range of benefits and services,
designed to help you promote, grow and improve your business,
including business referrals and your business listing on our website
membership directory.
Learn more about how the Chamber can help you! Contact Chamber
Membership Manager Cara Martinez at (805) 925-2403 x852 or
cara@santamaria.com.

The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive each day to create
jobs, boost our local economy and build a community of which we can all be proud.

68 years
Engel & Gray, Inc.

33 years
Central Coast Urgentcare Center

like knowing that the money is going for a
good cause and stays in our surrounding
community.”
Mahelona encourages everyone to come
check out the Festival of Trees event. The
trees will be on display November 25 through
December 10 at the Town Center Mall in Santa
Maria (142 Town Center E, Santa Maria). The
raffle will be held on Sunday, December 11 at
1pm.
“When all the trees are up and there are gifts
under the trees, it feels like Christmas. We have
families come to our event just to get into the

The Santa Maria Valley Chamber of Commerce is proud to welcome these new members for the month of September. We appreciate their vote of confidence in our ability to add value to their business and to create a strong local economy together.

Renewing Members

36 years
Knights Of Columbus Council No. 2475
Pan American Underwriters, Inc.

All proceeds from Festival of Trees supports of variety of local
organizations who need a helping hand, as well as area high school
scholarships and FFA scholarships

Stantec Consulting Services Inc.

Mission City Fumigation of Santa Maria

14 years
Luis Oasis Senior Center

5 years
Starry Sky Coffee Company
The Towbes Group, Inc.
Urban Forestry Consulting

13 years
Community Auto Group
11 years
The Mortgage House
10 years
Knollwood Meadows Apartments
TekTegrity, Inc.
9 years
Fighting Back Santa Maria Valley
Kevin’s Computer Help
Mission Paving, Inc
8 years
American Assoc. of University Women
Family Service Agency
6 years
Del Taco

4 years
American Business Machines
Lanini’s Plumbing & Heating Repair, Inc.
Maria’s Cre-Asian Diner
Michael B. Clayton and Associates
PAYCHEX
2 years
Siena Apartments
1 year
American Legion Auxiliary Unit 56
Coast Family Home Care, Inc
Denny’s Restaurant
Keller Williams Realty Coastal Valley
Matt Clark Tile & Stone

Ask SCORE About: Asking For Online Reviews
A service brought to you by your local SCORE Chapter
serving the Santa Maria Valley and San Luis Obispo County.
We offer Face to Face Mentoring Sessions, Workshops, and Online Resources. All our Chapter services are Free to our clients.
Call (805) 547-0779 or email info@sloscore.org to set up an
appointment for your first Mentoring session.

A

re you afraid to ask customers to write online reviews
of your business? Do you fear they’ll give you a poor
review? Or maybe you just think it’s not worth your time
to worry about online reviews. However, there are good reasons
why every small business owner should devote time and energy
to obtaining and maintaining online reviews.
Here are five reasons why online reviews matter:
1. The majority of consumers read online reviews.
In a survey by Ask Your Target Market, 50 percent of
respondents say they check online reviews “always” or “most of
the time” before making a purchase. Another 25 percent do so
about half the time. Just 16 percent rarely check online reviews,
and only 10 percent never do.
2. Online reviews affect purchasing behavior.
About three-fourths of consumers in the survey say online
reviews are important to them. The importance of reviews, and
how frequently consumers rely on them, varies depending on
what you sell. For example, if you sell technology products,
you should know that 70 percent of consumers regularly check
reviews before making a tech or gadget purchase. Forty-six
percent regularly read reviews for home items; 40 percent read
reviews for restaurants, hotels or travel-related businesses; 35
percent read reviews before purchasing clothing or accessories;
and 23 percent read reviews for local retail stores.
3. Consumers use a variety of online review sites.
The most popular site for consumers looking for online
reviews is Amazon. Even if you don’t sell products on Amazon,
you should be aware that products you sell may be reviewed
there. Also popular: Google, Yelp and even Facebook. In
addition, customers may be reading reviews on local sites
specific to your region or on sites related to your industry. In
other words, getting reviewed on as many sites as you can will
help your business. For a list of the most popular review sites go
to Hubspot’s own blog on the subject.
4. Even though the majority of consumers read reviews,
most don’t write them.
Here’s the thing about online reviews: A small percentage
of consumers are making an outsized impact on the rest. Just
6 percent of respondents in the survey say they always write

If you’re not encouraging your customers to write reviews of your business online, you’re
missing out on a great way to gain perspective customers’ trust and get them to try your
business. What’s worse, the few customers who do write reviews are having a disproportionate
effect on what everyone else thinks of your business.
online reviews after making a purchase. Fifteen percent leave
reviews most of the time, and 24 percent do so about half the
time. However, 35 percent rarely leave reviews, and 20 percent
never do at all.
If you’re not encouraging your customers to write reviews of
your business online, you’re missing out on a great way to gain
perspective customers’ trust and get them to try your business.
What’s worse, the few customers who do write reviews are
having a disproportionate effect on what everyone else thinks of
your business. Think about it: If hardly anyone writes reviews,
one bad review has a much bigger effect than it otherwise would.
Here are some ways to encourage customers to write online
reviews:
•
Add links prominently on your website where customers
can review you on sites such as Yelp
•
Use signage in your location, such as Yelp decals, to let
customers know which review sites you’re featured on
and where they can find you.

•

Include language on receipts, restaurant checks or
invoices saying something like, “Find us on Yelp.”
Of course, be sure to regularly read your online reviews and
respond promptly to any that are critical.
5. Negative reviews are few and far between.
Still worried about what customers might say about you?
Don’t be: Nearly half (46 percent) of customers in the survey
say their reviews are usually either positive or very positive. Just
3 percent say they frequently leave negative or very negative
reviews.
Need help learning the ins and outs of online reviews? Visit
http://www.sanluisobispo.score.org to get matched with a
mentor today.
This SCORE blog is excerpted from a SCORE blog by Rieva
Lesonsky, the CEO of GrowBiz Media, and a regular contributor
to SCORE blogs. To see more SCORE blogs, visit www.score.org/
blog.SCORE

Since 1964, SCORE “Mentors to America’s Small Business” has helped more than 9 million aspiring entrepreneurs and small business owners through
mentoring and business workshops. More than 11,000 volunteer business mentors in over 320 chapters serve their communities through entrepreneur
education dedicated to the formation, growth and success of small businesses. For more information about starting or operating a small business, call your
local SCORE chapter at 805-547-0779 or contact us at info@sloscore.org.

Ribbon Cuttings

The Santa Maria Valley Chamber of Commerce is proud to celebrate ribbon cuttings for these members in the month of September

SANTA MARIA BUSINESS DEVELOPMENT CENTER
731 South Lincoln Street, Santa Maria, CA 93454

MOBILE BOOKKEEPING AND PAYROLL SERVICES
Santa Maria, CA

LEFT COAST INSPECTIONS
Santa Maria, CA

CALIFORNIA STAR INSURANCE SVS INC.
2236 S. Broadway, Ste K, Santa Maria, CA 93454

SANTA MARIA PUBLIC LIBRARY FOUNDATION
421 S. McClelland St., Santa Maria, CA 93454

