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Santa Maria Connect! Brings Networking
and Education to Local Young Professionals!
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Local young professionals enjoy wine tasting and networking at Core Winery, where owner Becky Corey spoke on the
benefits of networking outside your industry at a recent Santa Maria Connect! event.
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Community Bank of Santa
Maria
Diani Building Corp.
Santa Maria Join Union High
School District
Santa Maria Tire
VTC Enterprises

Young Professionals in the Santa Maria
Valley now have a place to mingle, network
and learn more about the local business
community. Santa Maria Connect!, a
young professionals networking group
started by the Santa Maria Valley Chamber
of Commerce, has seen an energetic and
positive response during the first few
months of the program.
Glenn Morris, President/CEO of the
Santa Maria Valley Chamber of Commerce,
said the Chamber has been wanting to
start a young professionals program for
some time now. “One of the core missions
of the Chamber is to be a Convener of
leaders and influencers,” Morris explained.
“We are big believers in the value that can
come from ensuring that leaders from
across the business community are aware,
engaged, and participating in making the
community work. Part of that convener
role is to ensure that the engagement is
ongoing. Santa Maria Connect! is our
way of beginning the discussion with
individuals in local businesses who are just
now emerging as local leaders.”
The program meets once a month,
typically the third Tuesday in the evening, at
a different local business. Meetings consist
of a time to network and enjoy drinks and
appetizers, then a guest speaker, and time
for questions and additional networking at
the end of the meeting.
Speakers have included Neda Zayer,
Principal Planner for the City of Santa
Maria, who spoke to the importance of
young professionals getting involved in
order of have an impact on the future of
city developments. Neda said having a
chance to speak with young professionals
was a valuable learning experience for her,
too.
“I spoke on the new Enos Ranch
development occurring on Betteravia Road
and how you can get involved in the public
process in our community. It was very

helpful to learn that most of the attenders
did not know about the project and that
they could be involved in the process of
what is being built in the community,”
Zayer said. “It was eye opening for me to
understand as the City, we need to do a
better job in engaging our community in
what is being developed here.”
Other presenters have included Dan
Pankratz of One Way Board Shop, who
spoke of the ups and downs of owning a
small business, and Becky Corey of Core
Winery, who talked about the positive
impact collaboration and thinking outside
your industry can have on your success in
business.
“I enjoyed hearing from Dan who
started One Way Board Shop,” said
Dominique Rondeau of the Santa Ynez
Valley Therapeutic Riding Program,
who serves on the Santa Maria Connect!

Advisory Committee and is a frequent
attendee of the monthly events. “He gave
a refreshingly honest dose of what it’s like
to start a business here locally.”
With
each
speaker,
young
professionals gain insight into a different
business sector of Santa Maria, while also
learning about professional development
skills and valuable business lessons from
those who have experienced it firsthand.
For many attendees, it’s the
combination of these insightful speakers
with the networking opportunities the
monthly events provide that keep them
coming back.
“Santa Maria Connect! is great because
it allows busy young professionals to
connect with the right people in the
right setting without a lot of pressure
put on the situation,” said Ken Dahmen
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Santa Maria Advisory Committee members meet monthly to plan future Santa Maria
Connect! events. (From left: Joshua Luttman of Central Coast Visionary Insurance &
Financial Services, LLC, Edgar Gascon of Hacienda Realty, Alex Magana of SMV
Chamber of Commerce, Dominique Rondeau of Santa Ynez Valley Therapeutic Riding
Program, Taz Dougherty of SMV Chamber of Commerce, Jose Guevarra of Pacific
Investment Properties & Delta Capital, and Alex Smith of Academy Mortgage)
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October is National Energy Awareness Month. It was adopted in 2001
by the White House to encourage government and organizations to raise
awareness of the importance of sustainably managing the nation’s energy
resources. Since then, it has expanded to include everyone.
It is an important time for all businesses and households to consider ways
to improve energy efficiency and reduce energy use. This makes a lot of
sense and can save you money at the same time.
Here are 10 simple ways to save energy:
1. Watch your bill for spikes in energy use and identify the cause. A
sudden change in increased energy use is a signal that you need to address
before it gets out of hand.
2. Change standard and incandescent bulbs out for LED bulbs. 90%
of the energy used in regular bulbs is in the form of heat, not light. By
changing to LED’s you can have big savings in energy use.
3. Make sure devices and lights are turned off when not in use. Create good routines and habits in your business and household
around saving energy.
4. Upgrade heating and cooling systems, refrigerators and washing machines. The standard fridge now uses 40-60% less
energy than older models. Newer appliances altogether are designed to use less energy, so it may be time to upgrade and let the
energy savings help pay for it!
5. Install a Programmable Thermostat. While the weather is comparatively mild here on the Central Coast, we still use heat
and sometime air conditioning. A programmable thermostat is a hassle-free way to keep your temperature controlled and use less
energy.
6. Unplug idle electronics. Chargers for devices continue to draw power even when the device is not plugged into it. Computers,
televisions, and other electronic items use a lot of electricity when they are constantly left on.
7. Borrow a “Kill A Watt” meter from the Chamber of Commerce to see what appliances and equipment are using the most
energy. See the article below for more details.
8. Get an Energy Assessment. If you are a business, you can have an energy assessment performed to determine where you can
save on energy use. It’s easy, just call the Santa Maria Valley Chamber of Commerce to get started!
9. Upgrade your holiday lights. As the holidays approach, discard your old tree lights and outside lights in favor of LED lights.
LED lights also provide more flexibility with colors and settings.
10. Install lights with sensors. For businesses, lights that turn on and off automatically based on occupancy can be installed in
restrooms and offices alike. In both households and businesses, outdoor lighting based upon motion and light is boost security
and save on electricity.

What is a “Kill A Watt” meter?

A “Kill A Watt” meter is a tool that can determine how much energy an appliance or piece of equipment
uses. After setting the meter for the rate you are being charged (it is on your energy bill), plug in the
appliance. The readings on the meter shows how much money you are paying to use it over a period of
time.
You may be surprised about how much you are paying to use some equipment and appliances that you
own. It may urge you to find ways to change the way you use them.
“Kill A Watt” meters are available at the Santa Maria Valley Chamber of Commerce for checking out and
borrowing. This is a tool provided by PG&E and the Santa Barbara County Energy Watch Partnership.

RMDZ Program

What is the RMDZ?
The RMDZ (Recycling Market Development Zone) is a program funded through the California Department of Resources Recycling
and Recovery (CalRecycle). The RMDZ program provides low interest loans and technical assistance to firms that use recycled
materials to make new products or that prevent or reduce waste as part of the manufacturing process.
What is the Purpose of the RMDZ Program?
The purpose of the RMDZ program is to assist businesses to find innovative ways to cost-effectively produce less waste and more
product for greater profits.
Who is Eligible?
Businesses and nonprofit organizations located in the Santa Barbara Regional RMDZ are eligible to participate.
What financial assistance is available?
Low-interest loans to eligible businesses that:
• Manufacture a new product by using secondary (post-consumer or post-industrial) waste materials.
• Achieve a net reduction in the waste generated from the manufacturing of a product
• Add value to a finished product for reuse by reconditioning, reprocessing, repairing, washing, or re-manufacturing.
What is the maximum loan amount, terms and interest rates?
• 75% of a project’s cost or $2 million, whichever is less.
• For real estate purposes, a maximum of $1 million may be borrowed.
• Loan term may not exceed 10 years (15 years if secured by commercial real estate).
• Fixed interest rate for the term of the loan.
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Chamber Asks Governor to Veto SB63
Glenn Morris, President & CEO, Santa Maria Valley Chamber of Commerce
Like the vast majority of our business members, the Chamber
supports family-friendly policies so long as they do not result in
undue financial and compliance burdens for businesses in our
state.
Unfortunately, SB 63 (Jackson) does not fit this mold. Last
year, the Governor vetoed a version of this bill which would
have provided a 6-week protected leave of absence for new
parents. In doing so, he explained his concerns. This year’s
version not only doesn’t address those concerns, it also doubles
the amount of the protected leave.
California, rightly, is recognized by the National Conference of State Legislatures as one of the most familyfriendly states because of the programs and protected leaves of absence already on the books. In a recent study
titled “The Status of Women in the States: 2015 Work & Family,” California ranked second in the nation for work
and family policies.
SB 63 will have hurt small businesses in this state by reducing the current employee threshold from 50 to 20.
The federal Family and Medical Leave Act, as well as over 40 states including California, utilize the 50-employee
threshold to ensure that businesses can comply with this mandated, protected leave of absence. By dramatically
reducing the employee threshold, smaller businesses will struggle more under SB 63, especially when taking into
consideration the increased minimum wage, higher energy and workers’ compensation costs, and the highest base
sales and income taxes in the country. In Santa Barbara County alone, it is estimated that an additional 1100-plus
employers, with more than 34,000 employees, will be impacted.
The new requirements would not provide discretion to the employer to work with potentially multiple employees
out on leaves of absence at the same time. Additionally, SB 63 does not do anything to protect these small
businesses from civil lawsuits. The threat of litigation is real because SB 63 amends California’s Fair Employment
and Housing Act, which provides not only injunctive relief and compensatory damages, but also exposes businesses
to punitive damages and attorney’s fees by deeming a violation of SB 63 as an “unlawful employment practice”.
This year’s bill is worse than last year’s measure because it doubles the amount of the new protected leave – from
6-weeks to 12 weeks. As Governor Brown said last year, “It goes without saying that allowing new parents to bond
with a child is very important and the state (already) has a number of paid and unpaid benefit programs to provide
for that leave. I am concerned, however, about the impact of this leave particularly on small businesses and the
potential liability that could result.” Nothing has changed this year to address the Governor’s previous concerns.
This bill was authored by our local state senator, Hannah-Beth Jackson. The Chamber appreciates her focus on
workplace issues and in fact supported a previous bill authored by the senator in 2015, which helped close the wage
gap for women in the workplace. Unfortunately, this bill simply takes a good idea too far and makes it unworkable
for too many local employers and their employees. For that reason, we have joined with a wide coalition of
business and other organizations across the state to ask the Governor to renew his veto once again.

Economic Development...You have heard the phrase,
but what is it?
Economic Development is one of the most exciting
areas to work in. This role has many valuable moving
parts in ensuring a strong community financially.
Education – This is an overview of our students in
Santa Maria school system and what kind of education
or pathways are provided to put them straight into
a skilled position or see them in a successful college
setting. This is where knowing the community and its
current and future needs plays a huge role in longterm success of our region.
Labor force –Looking at the types of companies in
the Santa Maria Region and focusing on the types of
jobs to keep those industries and companies filled with
the skilled workforce needed for success.
Industry/Manufacturing – Researching the
industries and types of manufacturing located
within the Santa Maria region and supporting those
companies by education, workforce, and ancillary/
supportive service businesses, keeps them with
employees and services needed for their success and
longevity.
Retail – Ensuring we have plenty of options for our

residents in Santa Maria and for those working in the
community to choose from, keeping sales tax revenue
within the city.
Dining – Having plenty of dining options encourages
residents and businesses to stay in the area and
potentially settle in the Santa Maria area.
Housing – There needs to be a good balance of
housing for the amount of services, careers and jobs to
keep residents and attract new residents and companies
to locate to Santa Maria, providing consumers and a
workforce.
Development & Growth of the region – This entails
planning for future growth, accessing inventory of
space within city limits, zoning of that space and
targeting companies/industry/housing for that space in
coordination with its surrounding amenities.
Sales Tax Revenue – Keeping Santa Maria as safe and
beautiful as possible. Every purchase made that is taxed
within Santa Maria; ensures Santa Maria the opportunity
to provide the many services the city has to offer. Next
time you make a major purchase, try to do it in Santa

EACH FRIDAY
Build Your Business Breakfast
8:00 a.m. - 9:00 a.m.
Denny’s Restaurant
1019 E. Main Street, Santa Maria
Free for Members
OCTOBER 19
Chamber Mixer:
Santa Maria Women's Network at Univision
5:00 p.m. - 7:00 p.m
KPMR - Univision
1467 Fairway Drive, Santa Maria
Free to attend, no RSVP required
NOVEMBER 8
Salute to Veterans
11:30 a.m. - 1:00 p.m.
Historic Santa Maria Inn
801 South Broadway, Santa Maria
RSVP Required
For more event information,
visit www.santamaria.com
Get our weekly events email! Sign up at
http://bit.ly/SMVCCMailingList

Stay Connected
Santa Maria Chamber
santamaria.com
Santa Maria Chamber News
santamariachambernews.com
Facebook
facebook.com/SMVCC
Twitter
twitter.com/SMVCC
Instagram
santamariachamberofcommerce
Email List

Ribbon Cuttings:

August 15 - September 15, 2017
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New Members

The Santa Maria Valley Chamber of Commerce is proud to welcome these new members joining the Chamber
between August 15 - September 15, 2017. We appreciate their vote of confidence in our ability to add value to
their business and to create a strong local economy together.
4Creeks, Inc.
1 Grand Ave, Bldg 83, Ste 1A-103, San Luis Obispo
(805) 904-4394
www.4-creeks.com

Superior Ink
Santa Maria
(805) 862-0099
www.superiordtginks.com

Anytime Fitness
3400 Orcutt Rd., Santa Maria
(805) 938-1300
www.anytimefitness.com

Trader Joe's
1303 S. Bradley Rd., Santa Maria
(805) 925-1657
www.traderjoes.com

Black Bear Diner - Santa Maria
335 E. Betteravia Rd , Santa Maria
(805) 354-7701
www. blackbeardiner.com

Vintage Veranda Antiques & Mall
255 Union Ave, Orcutt
(805) 937-6767

Emcor Service Mesa Energy Systems
2315 Meredith, Santa Maria
(805) 314-2446

Mexican Ladies Social Club
Santa Maria, CA 93454

WORLD 1-1 GAMES
379 Town Center East
Santa Maria, CA 93454

Renewing Members

The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive each day to
create jobs, boost our local economy and build a community of which we can all be proud.
69 years
Diani Building Corp.
55 years
Central Coast Distributing
37 years
Jay Cee Trophy Co., Inc.
M & W Pumps
Pacific Premier Bank
33 years
Atlas Performance Industries
32 years
VTC Enterprises

Abbey Carpet
The Olive Garden Italian
Restaurant
22 years
Central Coast Literacy Council
Rancho Sisquoc Winery
Transitions - Mental Health
Association
21 years
Telecare S M Act
19 years
Carolyn McCall
Santa Maria Foursquare Church
Santa Maria Noontimers Lions
Club

27 years
CornerStone Real Estate - Bunny
Maxim
18 years
Santa Maria Seeds, Inc.
WalMart #2507
25 years
Law Offices of Kim Mistretta

17 years
California Teachers Assoc

24 years

16 years

Community Bank of Santa
Maria
Community Health Centers Of
Central Coast
11 years
Mint Properties
Valley Awards
10 years
West Coast Kustoms
9 years
Express Employment
Professionals
8 years
Arensdorf Chiropractic
7 years
Smith's Alarms & Electronics,
Inc
6 years
The Towbes Group, Inc.

5 years
Aera Energy LLC
Woody's Butcher Block
4 years
Lucia Mar Unified School
District
The Berry Stop

That's FETCH!
3564 Skyway Dr., Ste C
Santa Maria, CA 93455

3 years
Altrusa of Golden Valley
El Toro Tortilleria II
REI Wealth Academy
2 years
BBSI - Barrett Business Services,
Inc.
Dennis D. Shepard, MD, Inc.
Matt Clark Tile & Stone
Tortilleria Mexico
1 year
Santa Barbara Bicycle Coalition
Santa Maria Public Library
Foundation

Threshold Ministries
130 N. Broadway Suite A
Orcutt, CA 93455

Ask SCORE About:
5 Inexpensive Strategies to Quickly Boost Sales
This Blog was excerpted from a post written by David Finkel, a former Olympic level
athlete, who is the CEO of Mauii Mastermind® one of the world’s premier business coaching
companies that has coached thousands of business owners to grow their companies and
increase their owner independence. To see more SCORE blogs, visit https://www.score.org/
blog.
Here is a list of strategies to quickly boost sales without spending a lot of money on
ads or other marketing costs.
1. Cold Calling
Cold calling is the outbound dialing to a person or business that isn’t expecting
your call. This proven strategy just works. It isn’t fun, but you can, and likely should,
hire someone else to do it for your business. Also, remember you can use “warm
calling” where you’re making unexpected calls to business relationships you’ve already
developed. If there was any one sales-generating activity that applies to a large cross
section of businesses, yet is commonly overlooked, cold calling is it.
Action Step: Cultivate your “house list” by collecting phone numbers and keeping
this information in an organized spread sheet or “CRM” (customer relationship
management tool.) This way when you’re ready to start dialing, you have a warm list
versus a cold list of contacts.
2. Canvassing
A close relative to cold calling, canvassing occurs when you are making an inperson visit to talk with someone who isn’t expecting you. Successful businesses hire
canvassers to go through office parks office by office, to move through large outdoor
events handing out flyers and talking with people, and even to go door-to-door in
residential neighborhoods. Again, this isn’t glamorous, but it is very cheap and can be
highly effective.
Action Step: Brainstorm a list of physical locations that have a high concentration
of your target market. Test out what 5-10 hours of canvassing can produce for you by
visiting one or more of these locations.
3. Reactivation
If you’ve been in business for any time, you probably have customers who, for whatever
reason, stopped doing business with you. Reach back out to them in an organized,
structured, systematic way. This is what is called a “reactivation campaign.” This could
be a phone call, an in-person visit, an email or a direct mail letter (or a combination of
several of these.) You’ve already spent the time and money determining these people
are qualified, and they trusted you enough to do business with you before. So why not
reach out with a compelling reason why they should come back and do business with
you again.
Action Step: Gather a list of your past customers. Create a simple strategy, and offer
to reach out to a target number of them about doing business with you again. Track
your results.

4. Raise Your Prices
Most small business owners are scared to raise their prices. It’s as if they feel
the only way they can sell is to be the low-cost provider. The author and SCORE
encourage you to revisit your pricing with a fresh eye. Test out what would happen
with new prospects if you were to raise your pricing 5, 10, 20 percent or even more.
You likely set your pricing back in the day and then rarely raised them thereafter.
One contractor raised his pricing across the board 8 percent. This 8 percent equaled
an increase to his actual net profit of over 30 percent with no more work.
Action Step: Mystery shop your competitive market to find out what other
companies are charging for a comparable product or service to yours. Consider
testing out a higher price with new customers.
5. Referral System
How can you turn your best customers into a volunteer sales force finding you
new customers? Can you offer a gift, discount or other reward for making a warm
introduction? Can you just ask them for their help? Again, other small businesses
use this simple tactic to generate sales with no additional marketing cost, often for
just the price of a handwritten thank you card or small gift.
Action Step: Create one simple “system” for how you can consistently ask your
clients for referrals on a regular basis.

A service brought to you by your local SCORE Chapter serving the Santa Maria Valley and San Luis Obispo County.
We offer Face-to-Face Mentoring Sessions, Workshops, and On-line Resources. All our Chapter services are No Cost to
our clients. Call (805) 547-0779 or info@sloscore.org to set up an appointment for your first Mentoring session. To see
more SCORE blogs, visit http://www.score.org/blog

(continued) Economic Development...You have heard the
phrase, but what is it?
Continued from p. 3
Maria, if the store/or vehicle you purchase from is not in Santa Maria please let me
know so they may be placed on my radar to eventually try to have them here in the
community.
Retention/support for existing businesses – Existing businesses need help and
support with growth, relocation, and sometimes the smaller aspects of business
are a need for them as well. Economic Development is to ensure that those exiting
businesses stay in business. Supporting those existing businesses is to help them stay in
business and thrive!
Attraction/Marketing – We have empty retail spaces and land with opportunities to
bring companies to Santa Maria, to do so, we must be able to market our city and all
it has to offer for those potential businesses to place us on their radar. Having a great
marketing piece that tells the story of our city and speaks to those companies as being
a place for their next location is key to our long term growth and the community’s
financial longevity.
Relationships with Brokers, Land Owners, Business Owners, Community Leaders,
& Stakeholders – Building and further developing relationships is key with being able
to plan, communicate and understand needs, availability, and desire of what is possible.
Being in the know, helps facilitate the what, of next steps to deliver and produce a well
thought out plan for growth.
Placing many puzzle pieces together to bring a strong financial community to a
long-term sustainability is the ultimate goal of planning and strategizing in the area of
economic development. Economic Development is the ability to make everything come
together ensuring the long-term viability of a community/region that is strong and selfsustaining for years to come.

The Santa Maria Valley Chamber helps celebrate the grand opening of Buffalo
Wild Wings, one of the new businesses in Santa Maria. The Santa Maria
Chamber's Economic Development department plays a large role in finding
new businesses to bring to the Santa Maria Valley community.

Suzanne Singh has been the Economic Development Director at the Santa Maria Valley Chamber of Commerce since January 2017. She previous served
as President for the Rancho Santa Margarita Chamber of Commerce, where she successfully re-built & created a thriving organization by concentrating on
attraction, retention, and support for the community and the businesses within the region. As Economic Development Director, Singh provides support for
the businesses already in Santa Maria, while also sharing all Santa Maria has to offer with new businesses. She is passionate about working with the local
community to continue to make Santa Maria a thriving place for business.

(continued) Santa Mara Connect! Brings networking,
education to local young professionals

Continued from p. 1

of the Santa Barbara Bicycle Coalition.
“Everyone who attends is expecting to
network and some type of way whether
to put their business out there for others
to become familiar with or to make
connections and collaborate with others.
Santa Maria Connect!’s meeting format
really fulfills those expectations.”
In the coming year, Santa Maria
Connect! hopes to continue to engage
local young professionals and provide
valuable speakers and professional
development opportunities.
“I think the program has been a
success in its first year, and we’re excited
to see where 2018 takes us,” said Edgar
Gascon of Hacienda Realty, who serves
on the Santa Maria Connect! Advisory
Committee. "We've had events where
we have 50+ guests and as time goes on
and the word spreads, I think this will
be a focal club in our community for
professionals.”
Whether you’re looking to learn
more about the local business

community, network with other local
young professionals or develop your own
leadership and business skills, Santa Maria
Connect! offers something for all young
professionals.
“I'd encourage people to attend because
it is a time where you meet others outside
of your industry or immediate networking
sphere; so it allows for new conversations
and new growth,” Gascon said.
“It's a wonderful opportunity to step
outside your workplace and network,”
Rondeau said. “Santa Maria Connect! is a
great way to learn from many local industry
leaders and meet other your professionals
in the Santa Maria Valley community. And
it’s just a lot of fun!”
Santa Maria Connect! meets once
a month, typically in the evenings, at
various local businesses in Santa Maria.
Learn more by visiting https://santamaria.
com/santa-maria-connect or contacting
Events & Special Projects Manager Alex
Magana at (805) 925-2403 x 814 or alex@
santamaria.com.

Neda Zayer, Principal Planner for the City of Santa Maria, speaks to young
pforessionals at a recent Santa Maria Connect! event about the importance of
getting involved in order of have an impact on the future of city developments
in Santa Maria.

