Chamber Connection

S A NTA M A RI A VA LLE Y CH A MB E R MO NTHLY NE WS LE T TE R | O C TO B E R 201 8

Chamber Champions Community Investments
One of the key elements of the
Chamber’s mission is to be a Champion
for our Community. Delivering on that
commitment takes on many different forms,
including advocating for decisions that will
strengthen the community in the long-run.
The Chamber board of directors met that
standard recently when it voted to endorse
two key community investments … Measure
U (City of Santa Maria) and Measure Y
(Allan Hancock College). In doing so,
the board focused on the critical role the
issues involved in these two measures play
in the overall vitality of our economy and
community.
Measure U will renew and expand a local
sales tax measure originally established in
by voters in Santa Maria in 2012. Over the
past six years, Measure U has become a
critical resource in the City’s ability to fund
public safety and other critical services.
Revenues generated by Measure U fund
nearly 10% of the sworn police officers
and 20% of the uniformed fire fighters.
Additionally, Measure U has helped to fund
improvements in the Santa Maria levee,
expanded hours at the City Library, and
supports other critical personnel in areas
including parks and code enforcement. As
currently configured, Measure U will sunset
in just over 3 years, leaving a huge gap in
already strained city finances. Recognizing
that a foundation issue for a vital community
is a safe community, the Chamber was one of
the first organizations to endorse Measure U
and is actively supporting the campaign to
renew this important investment.
Measure Y would authorize Allan
Hancock College to issue bonds that,
when matched with state funds, will lead
to significant upgrades in facilities on the
Santa Maria campus and in key workforce
training programs throughout the College’s
district. In addition to upgrading to the
physical education building (home to
Hancock’s sports medicine program) and
public safety training complex, the bond
will also construct a new Fine Arts Complex
on the main campus and upgrades to the
Solvang Festival Theatre. Funds will also be

Local Chambers show their support for Measure Y. From left to right: Glenn Morris,
President/CEO, Santa Maria Valley Chamber of Commerce, Kevin Walthers, President/
Superintendent, Allan Hancock College, Tracy Beard, CEO, Solvang Chamber and Amber
Wilson, CEO, Lompoc Chamber.
used to modernize technology and enhance
existing science, technology, engineering
and mathematics (STEM) programs. The
Chamber board acknowledged the key
role Hancock College plays in preparing
local residents for workforce-ready careers.
Additionally, the Chamber recognized that
the College’s programs have significant
economic impact as they help draw tourists
to the area and improve the overall cultural
attractiveness of the community to new
businesses and key employees.
“In order for Santa Maria’s economy to
continue to grow and support the quality of
life we want, it’s critical we take care of the
basics,” said Glenn Morris, president & CEO.
“Issues like public safety and workforce
development are really foundational to our
ability attract and retain businesses and
talented employees. We also appreciate that
both of these measures include mechanisms
for leveraging dollars from outside the
community.
Whether that’s sales taxes
paid by people outside the community or
matching funds from the state, they increase
the ROI to the community.”
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October is Energy Awareness Month!
October is National Energy Awareness Month. It was first adopted in 1991 by the Whitehouse to encourage government and organizations
to raise awareness of the importance of sustainably managing the nation’s energy resources. Since then, it has expanded to include everyone.
It is an important time for all businesses and households to consider ways to improve energy efficiency and reduce energy use. This
makes a lot of sense and can save you money at the same time.
Here are some energy awareness facts:

1.

90% of the energy used in regular bulbs is in the form of heat, not light. Heat is
wasted energy. By changing to LED’s you can have big savings in energy use.

2.

The most energy-intensive part of the food chain is the kitchen. Much more
energy is used to refrigerate and prepare food in the home than is used to
produce it in the first place. Replace old refrigerators and appliances with
newer, energy saving models.

3.

Nationally, approximately 30% of energy used in buildings is used inefficiently
or unnecessarily. Review and upgrade your heating and air conditioning systems,
and use a programmable thermostat.

4.

Californians spend significantly less each month on their energy bill than the rest of
the United States. You can do even better by monitoring your energy use.

5.

Energy efficiency provides an economic boost for all. Having more money in our
pockets thanks to lower energy bills means we can spend it in restaurants and other
labor-intensive services. Californians saved nearly $60 billion because of
efficiency efforts from 1972-2006, allowing that spending to go toward
other goods and services, creating 1.5 million full-time equivalent jobs
with a $45 billion payroll.

6.

While the size of new TVs continues to grow, they are more
energy efficient and their energy use have dropped. So too have
their prices.

7.

Enough sunlight reaches the earth’s surface each minute to
satisfy the world’s energy demands for an entire year. Solar
energy systems are becoming increasingly important for
providing renewable energy.
And here are some additional Energy Saving Suggestions:
Keep an eye on your monthly energy bill. A sudden change in increased energy use is a signal that you need to address before
it gets out of hand.

1.

Make sure devices and lights are turned off when not in use. Create good routines and habits in your business and household
around saving energy.

2.

Upgrade your holiday lights. As the holidays approach, discard your old tree lights and outside lights in favor of LED lights. LED
lights also provide more flexibility with colors and settings.

3.

Get an Energy Assessment. If you are a business, you can have an energy assessment performed to determine where you can save
on energy use. It’s easy, just call the Santa Maria Valley Chamber of Commerce to get started!
There are many suggestions and insights available at utility company websites where you can also examine your energy use over
time:
www.pge.com
www.socalgas.com
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What is the RMDZ Program?
What is the RMDZ?
The RMDZ (Recycling Market Development Zone) is a program funded through the
California Department of Resources Recycling and Recovery (CalRecycle). The RMDZ
program provides low interest loans and technical assistance to firms that use recycled
materials to make new products or that prevent or reduce waste as part of the manufacturing
process.

Thank You Sponsors
Chairman Level

What is the Purpose of the RMDZ Program?
The purpose of the RMDZ program is to assist businesses to find innovative ways to
cost-effectively produce less waste and more product for greater profits.
Who is Eligible?
Businesses and nonprofit organizations located in the Santa Barbara Regional RMDZ
are eligible to participate.
What financial assistance is available?
Low-interest loans to eligible businesses that:
• Manufacture a new product by using secondary (postconsumer or post-industrial) waste materials.
• Achieve a net reduction in the waste generated from the
manufacturing of a product
• Add value to a finished product for reuse by reconditioning,
reprocessing, repairing, washing, or re-manufacturing.
What is the maximum loan amount, terms and interest rates?
•
75% of a project’s cost or $2 million, whichever is less.
•
For real estate purposes, a maximum of $1 million may
be borrowed.
•
Loan term may not exceed 10 years (15 years if secured
by commercial real estate).
•
Fixed interest rate for the term of the loan.

The Chamber Proudly Runs the Energy Watch Partnership!
The Santa Barbara County Energy Watch Partnership is a program
administered by the Santa Maria Valley Chamber of Commerce with the
goal of reducing energy use for businesses, municipalities and all energy
users. The Chamber also administers the Santa Barbara Regional RMDZ
(Recycling Market Development Zone).
For information about these programs contact:
Dave Cross,
Program Manager and Zone Administrator
Email: dave@santamaria.com
Chamber of Commerce: (805) 925-2403
Mobile: (805) 680-5016
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Executive Level

Director Level

Investor Level
American General Media
At Work Personnel Services
Boys & Girls Clubs of Santa Maria Valley
Central Coast Kind
Comcast
Community Bank of Santa Maria
Costco
Diani Companies
Express Employment Professionals
J. Wilkes Wines
Milt Guggia Enterprises
Lineage Logistics
Mega 97.1/La Buena
Neuroboxing Santa Maria
O’Connor Pest Control
On the 101/ Beach Betty Creative
Pacific Coast Business Times
Plains All American Pipeline, L.P.
Rabobank
Rockin’ Jump - The Ultimate Trampoline Park
Santa Maria Joint Union High School District
SESLOC Federal Credit Union
Smith’s Alarms & Electronics, Inc.
SM Tire
SunOpta
Testa Catering
The Towbes Group, Inc.
Urban Planning Concepts/ Rural Planning
Services
VTC Enterprises
Walmart Neighborhood Markets
Wave Business
Wells Fargo Bank
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Leadership is Green for Launch:
LSMV Class Tours Vandenberg during Topic Day
The 2019 class of Leadership Santa Maria
Valley (LSMV) started of their year of
topic days with a tour of Vandenberg Air
Force Base on September 7th. Mr. Michael
Stonecypher, from the 30th Space Wing’s
Public Affairs Office was our tour guide for
the day.
After boarding a bus at the main gate, we
were taken to the headquarters of the 30th
Space Wing and Col. Bob Reeves, 30SW/CV,
briefed the class on the history of the base,
what has been happening during the past
year and some of the plans for the future.
Vandenberg AFB is one of the largest bases
in the United States at almost 100,000 acres.
It began as an Army installation, Camp
Cooke in 1941. It was turned over to the Air
Force in 1956.
Following the briefing, the class was
given a tour of Western Range Operations
Control Center (WROCC, “The Rock”).
The WROCC is the command and control
hub of all ballistic, space and aeronautical
operations originating from the Western
Range. We are able to see how they monitor
activity on land, sea and sky during the
launch window, as well as how they track
the weather which is a deciding factor on
whether the rocket will launch or not.
From the WROCC we went to the south
end of the base to take a look at Space
Launch Complex-6 (SLC-6). SLC-6 is the
launch pad that was prepared to launch the
Space Shuttle before the Challenger disaster
changed the course of the shuttle program.
SLC-6 is still an active launch pad for the
heavier rockets launching from Vandenberg
AFB.

4

Leadership Santa Maria Valley Class of 2019 had the opportunity to see Space Launch
Complex-6 (SLC) during their topic day at Vandenberg Air Force Base.
Our next stop for the day was to tour the
Space and Missile Heritage Center. Curator,
Jay Prichard, shared with us some of the
ground-breaking work that has come out of
Vandenberg AFB. The Heritage Center has
displays showing the evolution of missile
and spacelift activity at the Base, as well as
non-classified developments in military,
commercial and scientific space endeavors.
The last stop of the day was at the
Working Dog Kennel. We were treated to
a demonstration of how the working dogs
are used to patrol the base
and approach unauthorized
persons on base. SSgt Angel
Jones explained how the dogs
are trained, their work and
how they are retired.
I learned so much more
than I expected to learn
during our topic day at
Vandenberg,” said Heather
Kunkle, Executive Assistant
for Northern Santa Barbara
County United Way and a
member of Leadership Santa
Maria Valley Class of 2019.
“Having worked on Base
during the summer between

my Junior and Senior years of college, I
thought I had a pretty good understanding
of the impact of Vandenberg on the local
community, but, as you can guess, I was
wrong,” Kunkle explained.
“The base is so well integrated into Santa
Barbara County that the impact of the base,
from its physically large perimeter to its
massive financial contribution, goes almost
unnoticed some of the time. Touring the
base, meeting some of its leadership, and
seeing how our leadership group can get
involved with Vandenberg opened my eyes
to a whole new aspect of the community
of which I was not quite aware, and I look
forward to learning more about the Base in
the future.”
Thank you to all the Airmen who led the
tours in each section of the base, answered
our many questions and showed us the
passion they have to serve our country in
the United States Air Force.

Independent Contractor Coalition
Continues Working for Legislative Solution
The effort to develop a proposal supporting the ability of workers to work
independently will continue through the legislative recess.
As many employers know, the
California Supreme Court outlined
a new test in Dynamex Operations
West, Inc. v. Superior Court, No.
S222732 (April 30, 2018) to determine
whether a worker must be classified
as an employee, rather than as an
independent contractor, and subject to
all the laws governing wages, hours and
rest breaks, as well as the withholding
of taxes.
The Supreme Court replaced a totality
of circumstances test that it had created
with a decision in 1989 and replaced it with
an “ABC” test of three factors, the most
significant being that the worker performs
work which is not the hiring entity’s usual
business.
The consequences of misclassifying a
worker as an independent contractor instead
of an employee can be costly. In addition
to penalties for violating employment
laws, compensation could be required
retroactively for breaks and overtime.
CalChamber Concerns
Because the court provided no exemptions
and indicated that a worker is presumed to
be an employee, the California Chamber
of Commerce is very concerned about the
potential consequences for businesses as
well as the individuals who intentionally
perform freelance work.
During the final month of the legislative
session that just ended, the CalChamber
advocated that the Legislature engage on
this issue and delay the litigation impact
of the case for a year to provide the time to
develop an up-to-date test that mirrors the
realities of an on-demand economy and the
desire of many workers to be self-employed.
The court could consider only the facts
presented in the case in front of the justices.
In determining the outcome of the Dynamex
case, the court was constrained to rely on a
wage order that was last updated well before
the first smartphone was introduced into
the California economy.
The Legislature, on the other hand, could
and should take testimony from all affected
businesses and workers to fashion a law that
protects workers but also gives them the
freedom to pursue their own schedules.

Ribbon Cuttings:
August 15 - September 15, 2018
La Tradicional Ice Cream Shop (2nd Location)

530 E. Betteravia Rd., Ste B-2, Santa Maria
The affected professions and industries
include on-demand services, such as
transportation, child care and health care,
as well as music instructors, insurance
agents and physicians.
Labor Opposition
CalChamber led a coalition of at-risk
employers and independent contractors
seeking to, at a minimum, delay the litigation
impacts for a year so that the Legislature
could work out a compromise.
Hundreds of independent contractors
gathered at the State Capitol to urge
policymakers to protect the ability to work
independently or freelance.
Unfortunately, organized labor was
strongly opposed to an approach that would
modify the court decision. Employees are
much easier to organize than independent
contractors and the labor unions are
supportive of the court’s ruling as it stands.
Outlook
It seems that many members of the
Legislature are sensitive to the need to weigh
in.
It was the shortness of time, well after
the Legislature’s committee process had
concluded, the complexity of the issue and
the strong opposition of organized labor
that made an August solution impossible.
CalChamber will be working with and
continuing to build a coalition of affected
workers and businesses over the legislative
recess. Coalition members hope to have
legislation introduced when the Legislature
returns to begin a new session after the
election.
Reprinted with permission from the
California Chamber of Commerce, www.
calchamber.com

Santa Maria Valley Chamber of Commerce | October 2018

The Library Shop

421 S. McClelland St., Santa Maria

Represent the Chamber at
Ribbon Cuttings, Mixers
& Other Networking
Opportunities - Become a
Chamber Ambassador!

Formed in 1973, the Ambassadors represent
the Chamber at ribbon cuttings, volunteer
at Chamber events, and generally serve as
the face of the Chamber in the community.
Participating as an Ambassador allows you
to network with fellow Chamber members,
grow your business, and be involved with
your community.
Learn more about becoming an Ambassador
by contacting Chief Ambassador Erika
Weber at (805) 928-5000 ext. 135 or eweber@
vtc-sm.org.
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Chamber Membership Corner:
New & Renewing Members
New Members: August 2018
The Santa Maria Valley Chamber of Commerce is proud to welcome these new members joining the
Chamber in August, 2018. We appreciate their vote of confidence in our ability to add value to their
business and to create a strong local economy together.
Crushed Grape Wine & Gifts
491 Madonna #1 & #2, San Luis Obispo
(805) 544-4449
www.crushedgrape.com

Joy by the Spoonful
Santa Maria, CA
(805) 868-9570
www.joybythespoonful.com

Farmers Insurance - Edwin Velasquez
930 S. Broadway, Ste. 104, Santa Maria
(805) 928-8004
www.farmersagent.com/evelasquez

La Tradicional Ice Cream Shop
530 E. Betteravia Rd., Ste B-2, Santa Maria
(805) 345-1241
www.facebook.com/LaTradicionalSantaMaria/

Farmers Insurance - Laura Mohajer
930 S. Broadway, Ste. 104, Santa Maria
(805) 928-8004
www.farmersagent.com/evelasquez

Q-Nails
3564 Skyway Dr., Bldg. 3-C, Santa Maria
(818) 534-6283

Goodwill Industries of Ventura and Santa
Barbara County
130 Lombard Street, Oxnard
(805) 981-0130
www. goodwillvsb.org
Goodwill Workforce Services
210 E. Enos Drive, Ste. E, Santa Maria
(805) 982-5282
www.goodwillvsb.org
Hubbell Real Estate Group
1017 S Broadway, Santa Maria
(805) 266-7066
www.hubbellrealestategroup.com

Join 800+ local businesses and
organizations...
Become a member of the
Santa Maria Valley Chamber of
Commerce!

Stephens & Stephens LLP
505 S. McClelland Street, Santa Maria
(805) 922-1951
www. conradestephensfirm.com

As a member of the Santa Maria Valley
Chamber of Commerce, you’ll receive
exclusive opportunities to promote
your business to the local community,
invitations to events and valuable
networking opportunities, and much
more!

Sun Opta
1333 S. Blosser, Santa Maria
(805) 346-7841
www.sunopta.com

With over 800 local business members,
joining the Chamber is the perfect way
to get your business noticed and make
valuable connections in the community.

Xtreme Electronics
614 W. Main Street, Santa Maria
(805) 878-9837

To learn more about membership,
contact Membership Manager Cara
Martinez at (805) 925-2403 x 852 or
cara@santamaria.com.

Renewing Members: August 2018
The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive each day to create jobs, boost our local
economy and build a community of which we can all be proud.
40 years
Coast Hills Credit
Union
Company’s Coming
38 years
Portable Johns, Inc.
SMOOTH, Inc.
29 years
L & G Farms / DL
Farms
26 years
Center for
Employment
Training
24 years
Santa Maria Car Wash
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Shaklee Distributors
- J & J Colegrove
22 years
Dottie Lyons
KTAS TV

18 years
Digital West
Santa Maria Sun
16 years
C J J Farming

21 years
CenCal Health

15 years
New Life Painting, Inc.

20 years
Nu-Tech Pest
Management
Peoples’ Self-Help
Housing

14 years
Gina’s Piece of Cake
Images Screenprinting

19 years
M & M Restaurant
Supply

13 years
Stafford McCarty
12 years
Costa De Oro Winery

Cruzin’ for Life
11 years
Orcutt Veterinary
Hospital
9 years
New Life Bath &
Kitchen
8 years
New America Realty
6 years
California Pro
Painting, Inc.
Doc Burnstein’s Ice
Cream Lab
Laurus College

Meridian Senior
Living of Lompoc

Troesh Landscaping/
Troesh Coleman
Pacific
Troesh Recycling dba
Roxsand2 years
Amdal Transport
Services

5 years
Santa Barbara County
Labor Management
(LMCC)
Trilogy at Monarch
Dunes - Shea Homes 1 years
Windset Farms
Fairway Mortgage
Corporation - Alex
4 years
Smith
J & E Cleaning Service
Robinson Property
3 years
Company
CORE Winery
X-travagant Hair
New Life Restoration
Salon
Shepard Family Trust

Ask SCORE About...
8 Retail Trends You Need to Know About
What’s new in retail?
1. Loyalty programs go high-tech
Loyalty programs are a growing trend
for retailers and have gone digital, with
sophisticated options available to even
the smallest retailers. Beyond boosting
customer loyalty and sales, most loyalty
programs’ software includes a marketing
component that makes it easy to develop
offers tailored for customers based on their
interests, demographics and past purchasing
behavior.
2. Social drives sales
Social media continues to be an important
motivator of retail sales, especially for
younger consumers. Often, the purchase
process starts by seeing a product on social
media, especially on visual sites such as
Instagram or Pinterest. Raise your social
media profile by rewarding your customers
for social behaviors. For example, you could
hold a contest on social media and award a
gift card to the winner; reward customers
for checking in at your store or sharing
your posts; or encourage customers to share
photos of their purchases from your store.
Enhance your social presence by advertising
on social media, which enables you to
directly target your specific customer base.
3. Brick-and-mortar is back
While brick-and-mortar retailers still
face challenges competing with e-commerce
giants, there’s a resurgence of interest in
shopping in physical stores. Click-and-collect
or “buy online, pick up in store” (BOPIS), in
which customers purchase products online
and have them shipped to a store for pickup,
are growing in popularity—so if your store
has an ecommerce component, be sure you
offer this option.
4. The rise of Generation Z
In GfK’s 2016 FutureBuy study,
Generation Z (born between early 1990s
to mid-2000s) topped all other shopper age

With a resurgence in brick-and-mortar, the use of social media to promote retail and Gen Z’s
preference for shopping in physical stores versus online, the future looks bright for retail.
groups in the U.S. in their preference for
shopping in physical stores. Immediacy,
enjoyment and concerns about online data
privacy are key factors in Gen Z’s preference
for physical stores.
5. The retail experience
Americans of all ages are spending less on
products and more on experiences, and this
trend will continue. Shopping at your store
needs to be fun, exciting and memorable.
How can you create an “experience?”
Interactive elements such as providing
tablets to entertain shoppers’ kids, holding
in-store events and contests and selling
drinks or refreshments can all boost the
entertainment value of your retail store. Or
choose a location near entertainment venues
to piggyback off their “fun factor.”
6. Salespeople matter
Salespeople are a crucial differentiator
between the in-store and online shopping
experience. Some 83 percent of consumers
in a LoyaltyOne survey say an “exceptional”
salesperson gives a retail store and advantage
over the competition. Shoppers have a world

of information about products at hand on
their smartphones—and your salespeople
need to be just as knowledgeable about what
you sell.
7. Time for technology
Smart retailers are taking advantage of
the myriad technology tools available to
even the smallest businesses. Provide your
salespeople with mobile devices they can use
to look up product information or inventory
status. Speed up checkout by using tablets or
smartphones to accept customer payments
anywhere in the store. Use employee
scheduling software to manage your store
schedule. All these tools and more are now
affordable and can give you a competitive
edge.
8. The future looks bright
All in all, now is a good time to be
a retailer. Aging baby boomers, young
Millennials and affluent consumers alike
are seeking a more personalized retail
experience that only local small businesses
can provide.

This article was excerpted from a SCORE blog post by: Rieva Levonsky. Reva is CEO of GrowBiz Media,
a content and consulting company specializing in covering small businesses and entrepreneurship and
SmallBizDaily.com.
Content is courtesy of your local SCORE Chapter. We serve the Santa Maria Valley and San Luis Obispo County
and offer FREE Face-to-Face, Video and Email Mentoring Sessions, Workshops, and On-line Resources. Call
(805) 547-0779 or info@sloscore.org to set up an appointment. To see more SCORE blogs, visit www.score.org/
blog
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Stay Connected with the Santa
Maria Valley Chamber
Visit: 614 S. Broadway, Santa Maria
Call: (805) 925-2403
Email: info@santamaria.com

614 S. Broadway
Santa Maria, CA 93454

Website: santamaria.com
Facebook: facebook.com/SMVCC
Twitter: twitter.com/SMVCC
Instagram: santamariachamberofcommerce
Email List: bit.ly/SMVCCMailingList
Text Message Alerts: Text "CHAMBER" to
33222
Chamber Connection is the official
monthly publication of the Santa Maria
Valley Chamber of Commerce. For
questions about this publication or to be
added to our monthly mailing distribution
list, email molly@santamaria.com.

Event Recap: Annual Awards Gala a Glamorous, Red Carpet Success!

The Santa Maria Valley Chamber recognized a variety of businesses and community leaders who have gone above and beyond to make
Santa Maria a great community at the 2018 Annual Awards Gala. Thank you all who joined us on the red carpet to make this event a
huge success! And congratulations again to this year’s recipients:
•
•
•
•
•
•
•

Ambassador of the Year: Diana Moffitt, Morris & Garritano Insurance
Tourism Partner of the Year: Jaime Flores
Non-Profit of the Year: Santa Maria Business Development Center
Citizens of the Year: Orie & Gladys Johnson, Harvest Community Center
Public Service Award: Rick Haydon
Small Business of the Year: Trattoria Uliveto
Large Business of the Year: Idler’s Home

Santa Maria Valley Chamber of Commerce & Visitors Bureau
614 S. Broadway, Santa Maria | (805) 925-2403 | santamaria.com | info@santamaria.com
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