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Upcoming Events
EACH FRIDAY
Build Your Business Breakfast
8 a.m., Denny’s Restaurant, 1019 E.
Main Street
OCTOBER 18
Industry Tour: Solve-It! Companies,
LLC
7:30 p.m., Solve-It! Companies, LLC
OCTOBER 20
Mixer: Santa Maria Business
Development Center
5:00 p.m., Santa Maria Business
Development Center
OCTOBER 27
Economic Action Summit (SBTIA)
7:30 a.m., Radisson Hotel
For more event information,
visit www.santamaria.com

Chamber Introduces
Jennifer Harrison as
Director of the Visitor
and Convention Bureau

The Santa Maria Valley Chamber of
Commerce is pleased to announce the
appointment of Jennifer Harrison as
Director of the Visitor and Convention
Bureau.
Harrison has been a long time
employee of the Chamber, starting in
2006 as the Bureau Coordinator and
shortly after promoted to Group Sales.
In 2012 Harrison was promoted to
Convention Sales Manager and began
taking more of a leadership role in
the Special Projects Grant Program,
project management, group sales and
services and the annual marketing
plan. In 2014, Harrison transitioned
into the position of Events and
Special Projects Manager, where she
oversaw the planning of all Chamberrelated educational, community, and
recognition meetings and events.
Harrison was appointed Director of
the Visitor and Convention Bureau in
August 2016.

Fun in the Sun for Local Business
at Beach-Themed Business Expo

B

each balls, sunglasses and Hawaiian
shirts filled the Santa Maria Fairpark
as local businesses, nonprofits and
restaurants filled 100+ booths at the 2016
beach-themed Business Expo.
The event was held on September 8,
2016 and served as an opportunity for local
businesses from the Santa Maria Valley and
surrounding area to network with one another,
and also get the word out to the general public
about their business and what they have to
offer.
From newer businesses to long-standing
members of the community, all saw benefit in
participating in this year’s Expo.
“It was a wonderful opportunity to promote
our business,” said Jon Paquet of Paquet
photography. Paquet said it was the company’s
first year participating in the Expo, and found
the event to be both fun and informative. “It’s
great to network with other businesses in our
area – I really like the coming together for a
common cause.”
Paquet’s photography business partnered
up with Salon Studio 23, and offered an
interactive experience for attendees to get a
mini makeover and photo shoot.
The Santa Maria Inn also added an
interactive element to their booth this year,
providing food and drink samples and also a
game where attendees could win a gold fish.
Coming up on their 100 year milestone, the
historic inn continues to see value in having a
presence at the Expo.
“We have been around for a long time but it
is amazing that some businesses and business
professionals have never been to the hotel and
don’t know what we have to offer,” said Kristen
Palera, Director of Sales & Marketing for the
Historic Santa Maria Inn. “So many times at
these expos and events I hear “I didn’t know
you have meeting space there” or “I didn’t
know you have a restaurant”. The same for
attendees they may not know what businesses
have to offer and find out that there are great
local businesses right here in Santa Maria and
having the personal connection of speaking
with a representative directly at the show
makes a difference to them.”
Exhibitors at this year’s event were enticed
to go all out with the beach theme. Attendees
voted for “best booth” throughout the day’s
event, with the winner receiving a free booth
at next year’s expo.
United Staffing Associates, who won best
booth at this year’s expo, said they enjoyed the
element of fun the theme brought to the Expo.
“It’s a great opportunity to let our hair down
and sharing a fun experience together - getting
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Attendees and exhibitors network and learn more about local
businesses at the 2016 Santa Maria Business Expo, held at the
Santa Maria Fairpark. The event featured over 100 booths from local
businesses, restaurants and nonprofits.
to express who we are and finding out more
about other businesses,” said Wendi Patterson,
Director of Marketing for United Staffing
Associates. Patterson said they see a lot of
benefit in having a fun theme and prizes for
exhibitors and attendees.
“Friendly competition amongst each
other is healthy and gets your creative juices
flowing,” she said. “We love to dress up and
engage with others while having fun.”
Prizes were also available for event
attendees, who flocked to the Santa Maria
Fairpark by the 100’s to learn more about local
businesses. Participants who visited specific
booths listed on a “passport” were entered to
win a vacation for two to Vegas, thanks to The
Santa Maria Airport. This year’s lucky winner
was Cassandra Sigala, who runs her own local
business/nonprofit, Cupcakes Fighting Cancer.
Additionally, the Business Expo kept

attendees and exhibitors engaged on social
media, encouraging participants to post
photos and offering prizes for best photo.
Some booths, like CASA, a local non-profit,
even offered beach-themed photo ops.
“I really love having a theme. I am always
so impressed with the creativity of others
and makes the expo feel like a big party,” said
Crystal Moreno of CASA. “It was fun seeing
people so engaged on social media and seeing
all the photos people posted. Being able to
share the Expo experience that way was really
fun.”
CASA’s booth, which featured a homemade
“wave” participants could be photographed
surfing, was one of this year’s social media
photo contest winners.
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Another big hit at this year’s Expo was the
new addition of local wineries and breweries
serving tastings to the 21 and over attendees.
“I really liked that some of the local
businesses were giving out food and drinks
this year,” said Peter U. Sotelo, MPA Santa
Barbara County DSS Workforce Development
Board. “I think it attendees really enjoyed this
element, and I know it made us want to go
around and explore the different booths!”
For Old Ocrutt Merchant’s Association
(OOMA), being able to provide tastings at the
Expo helped give attendees further insight into
all Orcutt has to offer. “We met many people
at the Expo that didn’t realize the number of
restaurants, tasting rooms and specialty retail
shops that we have in our town,” said Becky
Corey of CORE Winery in Orcutt. “There are
a lot of new and exciting events happening in
Old Town Orcutt that our association wanted
to promote for the upcoming months. Having
the tastings available drew people into our
booth and was a great way to get people in
conversation with us about Orcutt.”
The fun beach theme, giveaways, and
large variety of booths at this year’s expo all
contributed to the event’s success and great
turnout.
“The Expo is the biggest and best B2B event
in Santa Maria to participate in,” said Sam
Carey, Brand Manager of The Towbes Group,
who was the major sponsor of this year’s Expo.
“It’s the perfect place to meet face to face with
the local community to not only educate them
about our business, but learn about theirs
as well. It’s even more exciting to meet our
existing happy customers face to face and catch

Local businesses networking with one another before the expo
opens to the public. The Santa Maria Business Expo is the biggest
expo of it’s kind on the Central Coast.
up with them.”
“I definitely encourage others to participate
and attend [the Business Expo],” said Crystal
Moreno of CASA. “As an exhibitor I also got
to meet other exhibitors and network with the
community. Those experiences help improve
our company’s outreach efforts for sharing
with the local community.”
“It is a great way to get your face and
name out to people and start developing
relationships. The same kind of goes for the

public - it also gives people a chance to
discover local business that they might
not otherwise encounter,” said Virginia
Burroughs of Rodan + Fields. “ I’d definitely
encourage everyone to participate. It’s a lot
of fun, and the more people that participate,
the better an experience it is for everyone
involved!”
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CASA’s Expo booth featured a wave
participants could have their photo taken on.
Their booth was one of the social media “best
photo” contest winners.

One of the new elements of this year’s Business Expo
was the ability for local wineries and breweries to serve
tastings to the 21 and older crowd. Presqu’ile Winery of
Santa Maria was one of the local wineries pouring.

Employers Corner:
Schooling Yourself on Leaves of Absence

F

or some of your employees, this time of
the year means their children will be
starting school. For you, it means those
employees will probably request time off at
certain points during the school year.
The leave may be related to a child’s school or
child care activities; a child getting suspended
(for some unlucky parents); or the need for time
off to take care of a sick kid.
School and Child Care Activities Leave

Chamber Introduces
Jennifer Harrison as
Director of the Visitor
and Convention Bureau

“We’re pleased to have Jennifer step
forward to fill this leadership role in our
tourism program,” said Glenn Morris,
President and CEO of the Santa Maria
Valley Chamber of Commerce. “In
addition to the excellent work she has
been doing producing events for the
Chamber, Jennifer’s past experience in the
VCB program means she still has strong
relationships with our partners. She will
provide a seamless transition and build
on the work we have already done in this
area.”
As Director of the Visitor and
Convention Bureau, Harrison will
play a critical role in bringing new and
returning visitors to Santa Maria. As a
Santa Maria Valley native, Harrison says
she has a vested interest in seeing the
local community thrive through tourism
efforts.
“I’m glad to be back reconnecting
with the many people who work behind
the scenes to ensure that local hotels,
wineries, breweries and events thrive in
this community,” Harrison said. “When
someone comes to visit the Santa Maria
Valley, I will work hard to make sure they
fall in love with our local treasures the
way I have.”

Under California’s Labor Code, employers
with 25 or more employees working at the same
location must permit employees to take time
off to participate in certain school or child care
activities.
Employees who are the “parents” of a child
of kindergarten age through grade 12 or with a
licensed child care provider are eligible for this
leave. The term “parent” doesn’t just mean the
child’s mom or dad. Instead, “parent” is defined
by the law to include guardians, grandparents,
stepparents, foster parents or persons standing
in loco parentis.
Covered employees can take time off to:
•
Find, enroll or re-enroll their child in
a school or with a licensed child care
provider;
•
Participate in activities of the school or
licensed child care provider; or
•
Address a “child care provider or school
emergency.”
It doesn’t matter if the school the child attends
is public or private. The covered employee may
take up to 40 hours of total time off each year.
It’s not 40 hours for each type of activity, but 40
hours total.
The time off can be limited to eight hours
in any calendar month unless the leave is for
a school/child care emergency — there is no
eight hour per calendar month limitation on
this emergency usage.
The employee must give reasonable prior
notice of the planned absence for school or
child care activities or enrollment issues.
School Appearance Leave
Sometimes, an employee may need to appear
at his/her child’s or ward’s school in connection
with disciplinary action by the school. This is
referred to as “school appearance leave.”
California’s Education Code allows school
districts to require parents to attend class when

With school back in session, employees will probably request
time off at certain points during the school year. Be sure you know
California’s laws and regulations in regards to employers taking time
off for school-related reasons.
the student returns to school after a suspension.
The Labor Code requires employers to give
time off to an employee who is the parent or
guardian of a student to appear at the school
in connection with his/her child’s suspension.
This requirement applies to all employers,
regardless of size.
Sick Kid in the House
It’s pretty much guaranteed that one of your
employees will come to you at some point
during the school year with a request to take
time off to care for a sick child.
Under California’s mandatory paid sick leave
(PSL) law, you must allow employees to use PSL
to care for a family member, which includes a
sick child, stepchild, foster child and other legal
relationships as defined by the PSL law.
An employee can use the entire amount of
accrued and available PSL for care of a defined
family member. It is unlawful for employers to
count days off taken for PSL as violations of an
attendance policy that can result in discipline,
demotion or termination. You can’t deny
employees the right to use accrued paid sick
days or take any action against an employee for
using, or attempting to use, accrued sick days.
Besides the statewide mandatory PSL
law, you will need to be aware of any local
ordinances mandating PSL.

Applying Policies Fairly
When some employees get to take leave and
others don’t, employees without children may
feel like they’re getting the short end of the
stick or may resent the apparent “perks” given
to employees with parental responsibilities.
But the fact is that certain leaves of absences
are mandated by law.
Don’t forget, however, that employees
without children still are entitled to take PSL
to care for a parent, parent in-law, spouse,
registered domestic partner, grandparent,
grandchild or sibling.
Employees without children may also be
covered by other laws, such as the federal
Family and Medical Leave Act or the California
Family Rights Act, and would be eligible
for these protected leaves. There are some
employee leave requests that are not required
by law, and in these situations it is truly up to
the employer to decide.
It’s important for employers to consistently
apply policies and treat all similarly situated
employees equally. For example, employees
with children may ask for flexible schedules or
telecommuting arrangements, or they might
ask to take part of a day off to shuttle their
child to a doctor’s appointment.
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Santa Maria Olive Co. Grows and Gives Local

O

of a delay between harvest and crush. Based
on IOOC (International Olive Oil Council)
Standards, the maximum limit for free fatty
acid in extra virgin olive oil is 0.8g per 100g or
.8%.
Through analysis with Baker Wine & Grape
Analysis, Santa Maria Olive Co. 2015 harvest
saw incredibly low FFA levels. Their Early
Harvest Tuscan Blend returned with a low 0.25
Free Fatty Acids (% as oleic acid), the Arbequina
returned with a 0.09 Free Fatty Acids (% as
oleic acid), and the Late Harvest Special Blend
returned with an amazing .06 Free Fatty Acids
(% as oleic acid).
These three varieties of oil represent the
current offerings available for purchase through
Santa Maria Olive Oil Co.
Arbequina is a mild and fruity Spanish
varietal of oil, with a slight bitterness and a light
buttery taste. It finishes with a lovely and nutty
almond flavor.
The Early Harvest Tuscan Blend is a field
blend of Italian varietals of olives. It’s flavor
is green, crisp and fresh. And described as
“A crescendo of flavors from green apple to
artichoke, with a strong, pungent, sharp finish”.
The Late Harvest Special Blend is another
field blend of Italian varietals, and noteworthy
for it’s incredibly low acidity level of .06. It’s
flavor is mild, a little buttery, fruity, with a
slight hint of bitterness.
It finishes with a light
peppery flavor.
Santa Maria Olive
Co. Owner Lourdez
Clayton is proud of the
production from their
first harvest. “We’re
very confident that
the 2015 olive oils are
some of the very best
available in the Central
Coast of California and
beyond,” she said.
Not only are the
oils great quality, the
company is also using
their oils to support
a great cause. They
are donating 100% of
proceeds from their
6.5 acre family run olive grove hosts a
2015 harvest to local
different types of olives. It is the first olive veterans.
farm in Santa Maria.
“We have a lot of
honor and respect for

ut amongst the vines and fields
of strawberries in Santa Maria,
the Clayton family is growing up
something a little different. Their 6.5 acres of
olive trees serve as the growing grounds for
the oils they produce for Santa Maria Olive
Co.
“We are proud to be the first olive farm in
the Santa Maria Valley,” said owner Lourdez
Clatyon, who runs Santa Maria Olive Co. with
the help of her husband.
The small but mighty ranch hosts
Arbequina, Picudo, Koroneiki, Arbosana,
Mission, and Manzanillo varietals of olives,
which are then harvested and blended
together to create some of the best extravirgin ultra-premium olive oil in the region.
2015 marked the first bottling harvest
for Santa Maria Olive Co.. Using traditional
harvesting methods, their full time
agronomist hand selected the olives to be
bottled under the Santa Maria Olive Co. label.
Impressive quality oils were produced, with
Free Fatty Acid (FFA) levels well below the
industry standard.
Free fatty acid speaks to the condition of the
fruit at the time of crush. The higher the FFA
the greater the indication of poor quality fruit
such as damaged, overripe, insect infestation,
overheating during production or too much

The
variety of

New Members

Santa Barbara Bicycle Coalition
Joey Juhasz-Lukomski
506 E Haley St.
Santa Barbara, CA 93103
(805) 845-8955
www.sbbike.org

El Latino Central Coast Newspaper
Carlos Hernandez
27 W. Anapamu St.
Santa Barbara, CA 93101
(805) 836-0528
www.latinocc.com

Santa Maria Olive Co.
Lourdez Clayton
Santa Maria, CA 93455
(805) 896-2100
www.santamariaoliveco.com
Santa Maria Public Library Foundation
Jackie MacNeil
421 S. McClelland St.
Santa Maria, CA 93454
(805) 925-0727
www.facebook.com/smplibfoundation/

Renewing Members
76 years
Marian Regional Medical Center
38 years
Coast Hills Credit Union
36 years
M & W Pumps
Penny Tremper-Family of Joe Hagerman
Van Solinge Dental Lab, Inc.
32 years
Atlas Performance Industries
28 years
Fischer’s Fine Jewelry
26 years
California Giant Associates
23 years
Gold Coast Limousines
The Olive Garden Italian Restaurant
22 years
Michael W. Moats, MD

our Veterans,” Clayton said, “and honor them
with our undying gratitude. We’re excited to
be able to make this contribution to those who
have given so much for us and our country.”
The Clayton family has a history of giving
back to local veterans, having hosted a local
Veteran’s Day BBQ for the past 15 years at the
Veterans Memorial Building in Santa Maria.
The thousands of dollars raised from these
events have been given to local organizations
supporting our Veterans including Wounded
Warrior Project, Service Dog Program, Chapter
982, Vietnam Veterans, and more.
Clayton says their family is excited to use
Santa Maria Olive Co. as another platform

to help give back to the community, and
encourages other local businesses to do their
part as well to help local Veterans.
“We hope to encourage other businesses
in Santa Maria to get involved in anyway they
can to help our veterans,” Clayton said. “Our
veterans need to know they have support
within their community.”
Santa Maria Olive Co. is located in Santa
Maria, CA. Their tasting venue is located at 400
E. Orange Street in Santa Maria. You can learn
more about the company and purchase their
products by visiting santamariaoliveco.com.

The Santa Maria Valley Chamber of Commerce is proud to welcome these new members for the month of August. We appreciate
their vote of confidence in our ability to add value to their business and to create a strong local economy together.

Disabled American Veterans, Chapter
82
Joseph Skoda
501 N. Pine Street
Santa Maria, CA 93458
(805) 315-5449

Idler’s Home Appliance Center
Kaeleigh Moss
1158 W Betteravia Road
Santa Maria, California 93455
(805) 238-6020
www.idlershome.com

Santa Maria Olive Co. is donating 100% of proceeds from it’s 2015
harvest to local veterans. Their three varietals of ultra-premium extra
virgin olive oils each offer distinctively different flavor profiles.

Utility Telecom
Carlos Lesne
354 Pacific St., Ste 110
San Luis Obispo, CA 93401-6101
(805) 540-5401
www.uyt.co

Williams Bros. Properties
Jamie Williams
1103 E. Clark Ave #F-5
Santa Maria, CA 93455-5144
(805) 922-0555
www.wbproperties.net

Our next Chamber member could be YOU!
The Santa Maria Valley Chamber of Commerce is proud to have
800+ local businesses as valued Chamber members. As a Chamber
member, you are entitled to a wide range of benefits and services,
designed to help you promote, grow and improve your business,
including business referrals and your business listing on our website
membership directory.
Learn more about how the Chamber can help you! Contact Chamber
Membership Manager Cara Martinez at (805) 925-2403 x852 or
cara@santamaria.com.

The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive each day to create
jobs, boost our local economy and build a community of which we can all be proud.

21 years
B & B Steele & Supply of Santa Maria
Manzanita Berry Farms
Transitions - Mental Health Association
20 years
Dottie Lyons
19 years
Carpets Unlimited Colortile
Santa Barbara Foundation
18 years
Carolyn McCall
Santa Maria Foursquare Church
Santa Maria Noontimers Lions Club
17 years
Altrusa International of the Central Coast
JP Morgan Chase
Merrill Gardens
Santa Maria Public Airport
15 years
Community Health Centers Of Central
Coast

14 years
Halsell Builders
13 years
Family Care Network, Inc.
Frame Gallery
11 years
Coastal Community Builders
Great American Self Storage
10 years
Mint Properties
9 years
Mario A Juarez, Attorney at Law
Santa Maria Police Council, Inc
West Coast Kustoms
8 years
Express Employment Professionals
Scholarship Foundation of Santa Barbara
7 years
Call Krista - Keller Williams Realty
Hometown Insurance Services, Inc

4 years
CALM
Kelly Flowers Expert Auto Care
3 years
Cugini’s Pizzeria & Trattoria 2
El Pueblito Restaurant
SA Recycling
The Berry Stop
2 years
Nostalgic’s Inc/Alternative Energy
Solutions
1 year
CovenTree Olde World Market
The Pad Climbing Gym

Ask SCORE About: Hiring the Right Employee
A service brought to you by your local SCORE Chapter
serving the Santa Maria Valley and San Luis Obispo County.
We offer Face to Face Mentoring Sessions, Workshops, and Online Resources. All our Chapter services are Free to our clients.
Call (805) 547-0779 or email info@sloscore.org to set up an
appointment for your first Mentoring session.

T

he Society of Human Resource Management suggests that
replacing an employee can reach as high as 50% to 60%
of an employee’s annual salary, with total costs associated
with turnover ranging from 90% to 200% of annual salary.” This
statistic emphasizes the importance of finding and retaining the
right member of your team.
Follow these three steps to clarify the importance of hiring a
new employee:
1.
Identification. Don’t just say you need help. Be specific
and ask yourself what kind of help? What is the role of the
position and its impact on the organization? How would this
position benefit the company?
2.
Actual need. What job tasks need to be accomplished?
What skills are required?
3.
Definition. Define the position not the kind of person
you visualize doing the job. This is not about replacing the
person currently in the position but finding someone who can
fulfill the job’s duties and company needs.
Writing a job description will help you establish the position’s
details. Use descriptive and objective language. Be clear of
expectations and concrete deliverables. Determine the essential
and secondary functions. Verify that your language is compliant
with Americans with Disabilities Act and Fair Labor Standards
Act. You also must remove all discriminatory language. A
SCORE mentor can help you with appropriate wording.
Job descriptions can also list soft skill requirements, like
the ability to work in a team, time management, strong
communication skills, etc.
How do you find the right candidate?
Once you know the specifics of the position, it’s time to
advertise. Attracting your target audience can be challenging. This
is the first time in history five generations are in the workforce:
Silent traditionalists (ages 65 and older), Baby boomers (ages 45
to 64), Generation X (ages 30 to 44), Millennials (ages 16-29)
and Digital Natives (ages 15 and younger.) Each person uses
different techniques in their job hunt, so your goal is to attract
as many candidates as possible with different advertising outlets.
Remember that the best employee might not look like the person
you thought you would hire. Here is a link to an article from Inc.

Replacing an employee can reach as high as 50% to 60% of an employee’s annual salary, with
total costs associated with turnover ranging from 90% to 200% of annual salary.” This statistic
emphasizes the importance of finding and retaining the right member of your team.
com that talks about the 9 best websites for finding top talent:
http://www.inc.com/john-rampton/9-ways-to-recruiting-toptalent-that-grow-businesses.html
SCORE recommends using a job application. This way
you request the same basic information from all applicants.
Candidates can also submit resumes to provide additional details
such as employment gaps and previous job duties.
Interview Process
SCORE also recommends a two-step process of interviewing:
the phone interview and, when needed, the face-to-face meeting.
For phone interviews, prepare four or five objective questions
and document the responses. Consistency of questions between
applicants helps in making the final decision. You can often
learn more about soft skills and personality through openended questions. For instance, you can ask “What was your
biggest challenge?” or “How did you deal with an irate customer
or client?” These questions can indicate problem-solving and

leadership skills.
Making the Job Offer
Once you’ve found the best candidate, send a letter
confirming the details of employment, such as job description,
hourly pay rate or salary, benefits, and vacation information.
Included in the letter should be the “at-will” employee clause
which also should appear in your employee handbook.
On the employee’s first day, introduce him/her to the people,
things, procedures and processes required for the job. He/she
should complete new hire paperwork such as I-9’s and benefit
enrollment forms. Review the job description and employee
handbook. Discuss opportunities for continual education such
training and seminars, and how you want to see your newest
team member to evolve.
This article is excerpted from a SCORE Blog written by
Bridget Weston Pollack of SCORE and Tricia McLaurin, Senior
Human Resources Representative at Paychex, Inc.

Since 1964, SCORE “Mentors to America’s Small Business” has helped more than 9 million aspiring entrepreneurs and small business owners through
mentoring and business workshops. More than 11,000 volunteer business mentors in over 320 chapters serve their communities through entrepreneur
education dedicated to the formation, growth and success of small businesses. For more information about starting or operating a small business, call your
local SCORE chapter at 805-547-0779 or contact us at info@sloscore.org.

Continued - Schooling Yourself on Leaves of Absence
Employers should be aware of the potential for friction and
attempt to manage employee attitudes before tensions erupt.
Also, if you grant time off to parents for non-protected
activities, such as attending a child’s non-school activity, make
sure you are consistent when you receive requests from employees
who do not have children. Similarly, consider vacation requests
equally and use a consistent policy. Simply because Jim wants to
take winter break with his kids doesn’t mean Sally’s request to
take the same time off to go skiing should be denied.
Use your standard policies to consider such requests (such

Ribbon Cuttings

as when the request was made, seniority, staffing issues, etc.),
instead of judgment calls as to which use of vacation time is a
better one. Make sure that your policies related to time off and
other optional employer benefits are clearly communicated to
employees and enforced equally.
Keep in mind that California law prohibits discrimination
based upon marital or familial status. Do not play favorites with
employees. If an employee brings a concern about workplace
equity to your attention, address that concern promptly.
How you address the employee’s concern will vary depending

on the nature of the complaint. Make sure the employee
understands your policies and make sure you exercise good faith
in responding to the employee’s concerns.
Finally, whenever you’re addressing concerns such as these,
protect the privacy of all employees. If one of your employees
needs to take time off related to his or her child’s serious illness,
do not share those details with other employees.

Article courtesy of HRCalifornia, presented by Cal Chamber
(www.CalChamber.com).

The Santa Maria Valley Chamber of Commerce is proud to celebrate ribbon cuttings for these members in the month of August.

LANDMARK BARBERS SHAVING PARLOR AND LOUNGE
800 S. Broadway, Ste 201, Santa Maria, CA 93454

SOLVE-IT! COMPANIES, LLC
2360 Thompson Way, Ste E, Santa Maria, CA 93455

Enjoy Ribbon Cuttings, Mixers and More...
Get Involved - Become a Chamber Ambassador!
The Ambassador Club is a very unique club within the Santa Maria
Valley Chamber of Commerce, whose sole purpose is to act as a public
relations arm of the Chamber and the community.
“There are so many benefits to becoming a Chamber Ambassador,”
said Chief Ambassador Erika Weber. “It is a great, fun way for new
members to meet many business owners, community leaders and to
grow their own businesses while supporting the Chamber of Commerce
and utilizing all the benefits the Chamber has to offer. ”

MERRILL GARDENS
1220 N. Suey Rd, Santa Maria, CA 93454

To learn more, contact Chief Ambassador Erika Weber at 805-7142480 or eweber@vtc-sm.org.

