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Small-business Savvy: Building on Trends
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Finding a business idea is easy.
Finding an idea that will make
money and is sustainable is hard.

Yet when building on a trend,
you need to ensure that it is
indeed a trend and not a fad.
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Ideas for businesses are found
in many different ways. The idea
may an old family recipe or a
new recipe you create. Ideas also
come from imagination and
observation, and may pop up as
you solve a problem. Or maybe
your idea develops as you see
something and feel you can do it
better.

Fads are short-lived. Successful
penetration with a fad usually
requires the ability to gear up
quickly, substantial marketing
and the ability to foresee when
to jump to the next trend. Most
small businesses can’t respond
quickly enough and often are
caught with a large amount of
inventory still on the shelf.

Building on trends is another
often-used method for idea
generation.

Trends build more slowly and
have a much longer life. The
opportunity for profit is usually
greater and building a business
that will sustain you as you find
other revenue opportunities is
easier.

More information is available at
your local Extension office, as
well as at www.ag.ndsu.edu/
smallbusiness. Additional Extension resources include http://
powerofbusiness.net and
www.eXtension.org/
entrepreneurship.

Also, you want to catch the
trend on the rise. Going into a
trend when it already has peaked
and is on the downslope will be
disastrous. While you still can
make money, the competition
already is established and has
substantial inventory it wants to
sell.

The Small Business Administration and its related organizations,
such as the Small Business Development Centers and Service
Corps of Retired Executives,
along with many other state
agencies, also can be valuable
resources.
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 We need your input for the
upcoming Applefest meeting
 29th Annual Easter Egg Hunt
needs you to donate eggs
 Meetings coming up for
Farmers Union and American Legion
 New exhibit starting in
March and Pi Day at Opera
House
 Community Blood Drive
March 22

The idea of developing a business or a product or service
around a trend has merit. Often
the media helps with the marketing because they keep the
idea in front of people with a
continuous stream of stories.
Building on a trend also helps
bring the first customers, those
who want to be on the “cutting
edge,” in the door.

What is important to remember
is that trends will bring competition. If you see the idea, the
chances are that others also are
ready to jump. Businesses involved in building around trends
tend to find themselves with
more competition than others.
Trends can be great opportunities for a business or a product
or service. Look around and see
what’s trending. Then consider
how you can capitalize on it.

Ellendale’s 29th Annual Easter Egg Hunt will be held Saturday, March 26, 2016 at the
city’s South Park starting at 10:00 am. The park will be divided into three separate
areas for three different age groups. Specially marked eggs will be hidden in each
area which can be redeemed for $5 and $10 in Ellendale Bucks.
The age groups are as follows: three years old and younger, 4-6 years old,
and 7-12 years of age. Participants should bring their own baskets for collecting eggs and there will be candy for all participants.
Eggs for the event are needed and can be donated at Char’s Food Pride. The
final day for donations is Monday, March 21, 2016, please donate by that date.
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We now offer two free checking accounts
that offer great rewards! It’s as easy as
using your debit card, cu-online, and receiving e-statements to be qualified to get
a Kasasa checking account! You get to
decide which reward you want, plus we
will refund your ATM fees nationwide.
Stop in at your local Dakota Plains Credit
Union office to check out your options
and sign up today!

Harvest Gardens Opens
April 4th 9 am—5 pm, M-F
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Farmers Union Oil Co.’s Annual Meeting Notice
NOTICE IS
HEREBY GIVEN
that the 86th Annual
Stockholders’ and Patrons’ meeting of the
Farmers Union Oil
Company of Ellendale,
North Dakota will be
held on Wednesday,
March 16th, 2016, in
Tony’s Shop located in
the northwest corner of
the FU meeting and
ASCS building. The
meeting will be called
to order by Chairman
Brokaw promptly at
1:30 p.m.

The following districts
will elect directors:
DISTRICT 1: Represented by Wayne Fiechtner, whose term expires.
District 1 consists of
everything north of
Hwy. 11 and east of 281.
AT LARGE: Represented by Mark Bobbe
whose term expires.
The annual audit report

will be read and explained. Any and all
business can be brought
up for consideration by
the stockholders.
Lunch will be served
from 11:30 a.m. to 1:00
p.m. in the Community
Room/Tony’s Shop/
Nursery School building.
For lunch, please use the
Nursery School entrance
on the east side
of the ASCS
building.
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Repor

Ellendale Area Chamber of Commerce
P.O. Box 91
Ellendale, ND 58436
Phone: 701-349-4103
Email: ellendalecoc@drtel.net

We’re on the Web
Ellendalechamber.com

Building A Stronger Community

The first planning meeting for this
year’s Applefest will be Monday,
March 7, 2016, at 12 noon in the
Woodland room at the Fireside
Restaurant. Come and join in on
planning this community event –
we need your help and ideas to
make Applefest a success.
The American Legion will be having
a meeting for the election of officers
on Tuesday, March 15, 2016, at 6:30
pm. The meeting will be held at the
American Legion Club.

