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Our members talked... We listened!
Chamber inFOCUS 2016 came about as a result of the
Abbotsford Chamber of Commerce (ACOC) Board’s desire to
better understand the perspective of Chamber membership.
The board wanted to hear from the grass roots of the
Chamber so their strategic planning and direction would be
in sync with the thoughts and feelings of the membership.
This report affirms the excellent work the Chamber is doing.
It also highlights areas where improvement or changes might
be considered. The focus groups and survey were a “listening”
exercise with this report being the mirror that holds up what
was heard. As we listened, we heard about how members
experience the Chamber, what’s working, what’s trending,
what’s broken, and what needs to be reviewed.

2. Our city needs to be encouraged to continue the work of
rebranding itself. The perception of many people inside
and outside our city is that Abbotsford is not a fun place to
live and work. Many Chamber members feel otherwise and
see the role of the Chamber as lending its weight to help
change the perception and in turn, strengthen business
and the quality of life.
3. The discounts offered through the Chamber are often unused, unknown, hard to access, and can appear to be not
noticeably better than those available outside the Chamber. There is interest in encouraging local discounts that
benefit local business and membership, not just those that
benefit large corporate sponsors.

We identified 12 sector specific focus groups
within our membership. The total number of
members and former members who were invited
to participate in one of the focus groups or the
online survey was approximately 735 people. Of
those invited to participate, a total of 150 people participated in the 12 focus groups and 65
took the online survey. The research gathered
contained a broad range of perspectives, perceptions and information.
Here are the main themes and issues identified in
the report for the Board to consider as they go forward with
their strategic planning:
1. There is a common perception that Abbotsford is not a
business friendly city. This includes the experience of existing businesses who run into red tape with the city when
seeking to expand. It also includes the stories of new businesses looking to build and operate in Abbotsford but who
are met with closed doors and end up going elsewhere.

content but often unread, and members do not always
gain access to the information they would like to receive.
6. Since networking is high on the list of what brings value
to membership, consideration might be given to using the
lens of networking when planning events. For example,
foster sector specific gatherings, plan for wider structured
interaction at luncheons, and promote networking as a
benefit not just as a by-product of connecting.
7. There is considerable interest in connecting the non-profit
sector with the business community in a way that is mutually beneficial. Non-profits are looking for volunteers and
support for the work they are doing and businesses are
looking for a way to give back in a purposeful way to the
community. A greater synergy between the two
could help address that need.
The Chamber exists as the “Voice of Business”.
The role of the ACOC Board is to give guidance to
the Chamber and help shape the direction and
strategy. The data, observations, and recurring
themes highlighted in this report are not prescriptive as much as they are descriptive.

4. The benefits offered by the Chamber need to be reviewed
to more closely reflect what benefits members actually
want, need and can easily access. Promoting the “actual”
benefits could increase engagement and raise the value
received from Chamber membership.
5. The communication and messaging of the Chamber is not
connecting optimally with the membership. The website is
busy and unclear in its purpose, emails are filled with good

The Board has already started to consider this
data and take what information needs to be
moved into actionable recommendations. In our
future communications we will identify what actions are directly related to the in Focus Report.
Watch for some exciting new initiatives as we work towards
making the Chamber even more responsive to our member
needs and creating an even stronger value proposition for
Abbotsford Chamber members.
For a more detailed copy of Chamber inFOCUS 2016 go to
www.abbotsfordschamber.com .

Individual Solutions from Independent Advisors
What we offer our valued clients:

Todd
Chretien
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Spletzer

Bote
Miedema, CFP

604-851-4299

604-851-4294

604-851-4295

todd.chretien@raymondjames.ca

linda.spletzer@raymondjames.ca
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Financial Advisor

Financial Advisor

Investments

Account Types

Financial Planning

GICs, Bonds & T-Bills

RRSPs, RRIFs, RESPs*, TFSAs Retirement planning

Stocks

Cash accounts

Education planning

Mutual Funds

Margin accounts

Estate planning

Corporate accounts

Life, disability & health Insurance

Financial Advisor

Securities offered through Raymond James Ltd., member of Canadian Investor Protection Fund. Insurance Services
offered through Raymond James Financial Planning Ltd., not a member of Canadian Investor Protection Fund.
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PRESIDENT’S MESSAGE
“Chamber World” - Last month, I spoke about the BC Chamber’s Annual
General Meeting, which took place in Kelowna at the end of May. There
were some 200 delegates there from Chambers all over BC. In addition to
presentations, panel discussions, and keynote speakers, we had two long
Policy Sessions where we reviewed and discussed 55 different proposed
policies, before we finally agreed on which ones to adopt. We accepted
49 of them. The BC Chamber will collate all these Policies, and present
them to our MLA’s. These Policies address issues as diverse as –
• Reviewing Regional District Accountability
• Customer Produced Power Improving BC Hydro Policy
• Real, Estate, Citizenship and Residency Data Collection, Analysis and
Reporting
• Small Business Benefits from Simplifying the MSP Tax System
• Affordable Rental Housing and a Fluid Labour Market
• The Costs of Retail Crime
• Ridesharing – Supporting Industry Innovation
• Addressing Barriers to Succession Planning for Small and Medium
Enterprises
• Changing BC’s Sales Tax Model - Moving Beyond the PST
• Enhancing Canada’s Air Travel Competitiveness
Advocacy in Action - Earlier this week I appeared as a delegation before
City Council to speak about recent changes to liquor licensing in BC.
Private liquor stores have been subject to a 1 km separation rule for a
considerable period of time. The provincial government has noted “the

rationale for the 1 km rule is to provide some degree of market certainty
for retailers and to ensure a community is not over-served with liquor
stores which can have negative community impacts”. The new regulations
even extended the rule to cover the location of new government liquor
stores. However, a new regulation permits the sale of BC wines in grocery
stores without the same 1 km controls.

Most private liquor stores in BC are owned by individual entrepreneurs
who have made a local financial commitment to build or create facilities,
hire staff and invest in inventory, all the while abiding by the 1.0 km rule.
While the Chamber supports the intent to assist the promotion and sale
of BC wines, this provision will have a devastating impact on existing
business within a local area. For example, a private liquor store operator
who has entered into a lease in a mall, in which there is a grocery store,
may find there is now a major competitor mere steps away.

We are not trying to remove the ability for grocery stores to offer wine
and other alcoholic products to their customers. The April 2015 revised
regulations permit grocery stores to obtain a license and relocate
it, subject to the 1.0 km rule. However, the lack of a restriction on the
location of wine sales in grocery stores will create an unfair advantage
having a serious impact on the private operators which could result in
reduced sales, staff reductions and even store closures.

The Chamber has asked the City to enact a bylaw extending the same
1.0 km restriction to apply to wine sales in grocery stores. Council has
indicated they will consider this in upcoming revisions to liquor related
bylaws.
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The Abbotsford Chamber would like
to welcome the following businesses:
Becoming a member of the Abbotsford Chamber of Commerce provides substantial benefits
to generate more business and reach the heart of your community.
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Melinda Friesen

DIRECTOR

DIRECTOR

• Beckie Evans Acoustic Techniques ...................778-982-0304
• AMC Insurance Services Ltd. ..............................604-744-0360
• Linda Baker’s Artisan Baking ..............................778-779-1394
• Write Fit Media ........................................................604-308-4443
• CMN Construction Services ................................604-845-6568

• Quality Hotel & Conference Centre ..................604-870-1050
• Anser Power System Servicing ..........................778-809-1111
• Visions Optical Ltd..................................................604-854-3266
• Praise 106.5 ...............................................................360-922-6222

Call for nominations!
Presented by the Abbotsford Chamber of
Commerce and The Abbotsford News.
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The
Business
Excellence
Awards
recognizes outstanding organizations
and individuals in Abbotsford that strive
for excellence in our community. This
year, we will give twelve awards to
exceptional Abbotsford-based businesses
and entrepreneurs.
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allan@
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Selling, buying or leasing a vehicle?

UPCOMING

We know you are busy, so let the experts
help find what you are looking for.

29 T H A N N UA L A B B OT S F O R D
C H A M B E R O F CO M M E R C E
G O L F TO U R N A M E N T

DATE:

Wayne & Jimmy are ready to find you a
vehicle that will be perfect for your lifestyle.

Friday, September 9

LOCATION: Ledgeview Golf &
Country Club
TIME:

Go to www.abbotsfordchamber.com
to nominate an excellent business or
individual today! Deadline for submissions
is Friday, September 23, 2016.

TAKING CARE OF BUSINESS!

CHAMBER EVENT

EXECUTIVE DIRECTOR

Business Excellence Award recipients
are Leaders in their industry with a
commitment to Customer Service, a
concern for the Community, and a passion
for Innovation.

wnelson@murraygmabbotsford.com

jnguyen@murraygmabbotsford.com

Wayne

11:00am- 9:00pm

Jimmy
D

OFFICE MANAGER
lavonne@
abbotsfordchamber.com

Carole Jorgensen
EVENT COORDINATOR
carole@
abbotsfordchamber.com

604.857.5200
DL #30735

La Vonne Bandsma

Before June 30 - $150
After July 1 - $175
per golfer (+GST)

1-888-220-1853 TOLL FREE

murraygmabbotsford.com
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Come out for a great day of golf
and networking fun!
The Abbotsford Chamber of Commerce’s 29th Annual Golf Tournament on September 9 is a fantastic
opportunity for your business to be a part of Abbotsford’s premier golf tournament. This tournament
held at the Ledgeview Golf & Country Club, is a terrific way to meet the men and women of our
business community.
Registration includes 18 holes of golf, shared power carts, lunch, buffet dinner, on-course contests,
activities and awards. Sign up before June 30th for the early bird price!
• Texas Scramble
• KP and LD Contests
• Silent Auction
• Raffle Prizes
• $5,000 Hole In One Prize sponsored by Gaudet Tougas Wealth Management
Interested in showcasing your business on the course? We have a variety of sponsorship
opportunities for the golf tournament that will allow you to connect with our golfers. For more
information, visit our website www.abbotsfordchamber.com or call 604-859-9651.

Dr. Jean Provo

NOW OPEN
SATURDAYS
9am to 5pm

Dr. Kareem Nada

Our team is expanding to better serve our patients.
We are pleased to welcome Dr. Kareem Nada.
• Dedicated to Excellent Patient Care
• Office hours: Open Monday to Saturday
Early Morning & Evening hours available

Experience better oral health.
Call our office today.

604.854.6162
130-2881 Garden Street, Abbotsford

novodentalcentre.com

A CHAMBERS PLAN

WON’T SQUEEZE

YOUR BUDGET!

NOBODY SELLS MORE F-SERIES TRUCKS IN THE FRASER VALLEY
THAN

An employee beneﬁt plan with a twist – rate stability, fair renewals and
innovative offerings for small business. That’s what the Chambers of
Commerce Group Insurance Plan® has been providing small businesses for
over four decades. Check out a Plan that won’t squeeze your budget!
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ABBOTSFORD’S
FAVOURITE NEW
CAR DEALER 8
YEARS RUNNING!

DL#31215

T H E F R A S E R VA L L E Y ’ S O N LY F O R D S U P E R S T O R E !
ABBOTSFORD

604.856.9000 www.msaford.com 604.853.2293 MISSION

Highway 1 - Mt Lehman Exit - Fraser Valley Auto Mall
MON - THURS • 8:30am - 8pm | FRI & SAT • 8:30am - 6pm | SUNDAY • CLOSED

