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This Memorial Day, West Branch Susquehanna Builders Association extends our
gratitude to all of those who are active and have served; those who are with us
and those who have fallen before you.
You are not forgotten.
THANK YOU.
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TAKE NOTE: WBSBA HAS A NEW HOME!
Please update your accounting and correspondence software and
notify your Insurance Broker:

West Branch Susquehanna Builders Association
323 Grammer Road, Williamsport, PA 17701
Attn: Valerie Komarnicki

An Important Letter to All Members, Associates and
Affiliates, from Brion Harlan, WBSBA President
Dear WBSBA Members,
Very recently, a regionally local Home Builder Association made headlines involving felony charges
against its former Executive Officer for theft. It has come to our attention that confusion may exist regarding
West Branch Susquehanna Builders Association’s affiliation with this other organization.
Please note that the West Branch Susquehanna Builders Association (WBSBA) is in no way affiliated
with this other association. We are a separate entity, and are sending notice to assure all members that
your affiliations and memberships with WBSBA are held to regulatory accounting standards and legal
compliances as required by law. WBSBA’s organizational records are maintained in accord with required
legal accounting practices. WBSBA’s Board of Directors and Executive Officer work directly with an outside
accounting firm to ensure transparency, compliance and oversight of all accounting and fiduciary practices
according to our bylaws, and local, state and federal requirements.
As a member of the Pennsylvania Builders Association network, we were very shocked and saddened
to learn of these unfortunate events. As an association, we understand the challenges faced by organizations,
and the impact an event as this can have. We personally and professionally know many of those who have
been affected by this one person’s actions. We also know their commitment to find remedy on behalf of their
organization and its members, and stand in support of their efforts to overcome the challenges before them.
The West Branch Susquehanna Builders Association (WBSBA) Board of Directors, Executive Officer, and its
Committees recognize the importance of our duties and responsibilities to you, our members, and have
remained committed in our efforts to maintain the integrity of our Association for over 57 years. With your
continued support, we will remain constant in our efforts to serve the communities, builders, and businesses
of Lycoming and Sullivan Counties, and surrounding areas.
We appreciate your attention to this matter. For questions or concerns regarding your membership,
you may contact WBSBA at 570-326-4211, or email us at: wbsba@westbranchbuilders.org. All other inquiries
regarding this matter will be directed to the Pennsylvania Builders Association.
Sincerely,

Brion Harlan
President
West Branch Susquehanna Builders Association

May Membership Renewals
Elery W. Nau, Inc			

Since 2009

Overhead Door of Lyc. Co.

Since 1998

Lumber Liquidators		
U & U Modular Homes		
Stanley Bierly			

Barry Enders Construction
Yoders Construction		

Gutter Helmet of Susq. Val.
Betz Construction			
Avis Building Supply		

Mertes Elec. & Mech.		

2016 WBSBA
Officers and Directors
PRESIDENT			

Brion Harlan

FIRST VICE PRESIDENT

Randy Williamson

SEC. VICE PRESIDENT

James Hoffman

SECRETARY			

Hurley Kane

TREASURER			

Marvin Hurwitz

IMMEDIATE
PAST PRESIDENT		

Steven Sechrist

Since 2014

EXECUTIVE OFFICER

Valerie Komarnicki

Since 2003

Board of Directors

Keith Ritter
Jody Harlan

Since 2015
Since 1993
Since 2012
Since 2014
Since 2009
Since 2010
Since 2004

Thank you for your
Continuing Support!

Thank you for your
past support...

to the following members who
have not renewed their
membership at this time:
Pella Window and Door
Sampson Plumbing & Heating
F & S Contractors
Filter Pure Water

We’re sorry to see you go!
If your name is on here in error
or you wish to be reinstated,
please call us right away!

Gene Weigle		
David Eakin			
Arnold Minnick

Life Directors

Alex Lepore			
John Schon			
Don Karaffa			
Marvin Hurwitz		
Steven Sechrist		
Ray Venema

Walter Nyman
Gary Williamson
Bill Harrison
Steve Smith
Hurley Kane

WHEN: Saturday, July 9, 2016
WHERE: Knoebels Amusement Resort, Pavilion “E”
			Meal served at 11:00 a.m. sharp
RESERVATION DEADLINE: Registration and payments are due
						no later than Monday, June 20th!

PLEASE NOTE!! Due to the nature of ticket voucher ordering and guest count submission
requirements, we will be unable to accommodate registration requests past the reservation
deadline. So get your reservations in early! We look forward to seeing you there!

“What’s for Lunch?”

¼ Bar-B-Qued Chicken, 2 Pierogies, Hot Dog,
Baked Beans, Cole Slaw, Ice Cream, Iced Tea or Lemonade.
Drawing for prizes will be held following the meal. Must be present to win.

Adults: $10.00			

Kids 5-14: $5.00

Kids 4 & under: free

Each registration includes: 1 dinner ticket; 1 ticket voucher for ride-only tickets ($5 value);
and 1 ticket for the drawing.

Please see reverse side for additional ticket vouchers, registration and payment information

WBSBA 2016 PICNIC RESERVATION AND PAYMENT FORM
Submission Deadline: MONDAY, JUNE 20th, 2016

TICKET VOUCHER INFORMATION & PURCHASING

PLEASE NOTE: Knoebel’s now issues “ticket vouchers” in place of sending actual ticket books. When you recieve
your voucher(s) in your packet, simply bring to the park’s “Group Planning (GP) Center (located on map) to
redeem for your tickets. You will have the option AT THIS TIME ONLY to purchase additional books of tickets
at the group discounted rates. Discounted rates will not be granted once you walk away.
- Each ($10 value) ticket voucher is $9.00 - good for rides, food, games & pool.
- Each ($5 value) ticket voucher is $4.00 - good for rides-only.
Packets & extra vouchers will be available for pick up at the park from 10:30-11:30 a.m. at Pavilion E.
Or, you may arrange to pick them up in advance by calling 570-326-4211. Notice will be sent via email
when packets are available for pick up. Park hours are 11:00am – 10:00pm. Packets will not be mailed.

PAYMENT & REGISTRATION INFORMATION:
Complete the registration form below (please print legibly) and submit with payment/information via:
FAX: 		
Form and Credit Card info to: 570 326-0821 ( if unable to get through, use fax: 570-326-3451)
EMAIL:
Form and Credit Card info to: wbsba@westbranchbuilders.org
MAIL:		
Form and Check payable to: WBSBA, 323 Grammer Road, Williamsport, PA 17701
CALL: 		
326-4211 for questions or problems submitting form and/or payment.
Businesses, organizations, and guests... We are looking for donations for our free prize drawings! If interested,
please contact at information above. Indicate whether for young or older child, or for adult. THANK YOU!
NAME 			

_______________________________________________________________________

PHONE NUMBER

______________________________		

COMPANY NAME

_______________________________________________________________________

No. of Adults		

_______ x $10.00 = 		

$____________ (Total Amount)

Kids (5 to 14 yrs.)

_______ x $ 5.00 = 		

$____________ (Total Amount)

Kids (4 & under)

_______ FREE

EMAIL ______________________________

EXTRA TICKET PURCHASES
($10 value) Books of Tickets _______ x $ 9.00 = $____________ (Total Amount)
($5 value) Ride-only Tickets _______ x $ 4.00 = $____________ (Total Amount)

TOTAL ORDER AMOUNT:

$____________

CREDIT CARD PAYMENT

r Visa

YES! Will bring
a gift(s) for
drawing:
r Adult
r Child (5-14)
r Young Child
		

r (Check enclosed)

r MasterCard

r Discover

Name on Card 		

_____________________________________________________________

Card # 			

_____________________________________________________________

Security Code on back (3 digits) ___________

		

Expiration Date __________________

Signature _____________________________________________

Date _____________________

Independent Contractors and the
Construction Workplace Misclassification Act
Brion Harlan, President, WBSBA

The law permits home builders, remodelers and other businesses the use of independent contractors,
provided such workers are not “employees” under existing tax, employee benefit, labor and employment laws.
Employer misclassification occurs when an employer incorrectly defines a worker as an independent
contractor rather than an employee.
Responding to mounting evidence that many employers nationwide have classified some of their
employees as independent contractors as a cost-savings measure, there has been increased federal and state
focus on whether workers are properly designated as independent contractors or if they instead should be
considered company employees.
Some states have focused their efforts on specific industries, most notably the construction industry.
Laws determine whether a worker is an independent contractor or employee, with an emphasis on the tests
commonly used to determine worker status for purposes of unemployment insurance, workers’ compensation,
and revenue, or taxation.
IN PENNSYLVANIA:
The Construction Workplace Misclassification Act, which went into effect on Feb. 10, 2011, establishes a
definition of “independent contractor” for purposes of workers’ compensation, unemployment compensation,
and improper classification of employees. No individual may be classified as an independent contractor unless
the individual:
• Has a written contract to perform construction services with the business or person,
• Is free from control or direction over the performance of these services, and
• Is customarily engaged in an independently established trade, occupation, profession or business.
An individual is “customarily engaged in an independently established trade, occupation, profession or
business” only if the worker meets the following criteria:
• The individual possesses the essential tools to perform the services independent of the business for
which the services are performed.
• The individual must realize a profit or suffer a loss for the project.
• The individual must have a proprietary interest in their business.
• The individual must have a business location separate from the business or person for whom the
services are being performed.
• The individual independently performed the same services for another person, or was available and
able to independently perform these services for another person and represented that these services
could be independently performed for another person.
• The individual must maintain liability insurance of at least $50,000 during the term of the contract.
Memorandum of Understanding (MOU)
The U.S. Department of Labor (DOL) has initiated a Misclassification Initiative in which it has entered into
memorandums of understanding with states from coast to coast to coordinate enforcement efforts and share
information between the state and federal agencies about non-compliant companies. To date, Pennsylvania
has not entered into any MOU with DOL.

10 HOT WEATHER SAFETY TIPS FOR
CONSTRUCTION WORKERS

Keeping a crew safe on a jobsite presents unique challenges when the
mercury creeps above 90 degrees. Heat stress is increasingly being
recognized for contributing to the rapid onset of fatigue, distraction,
inattention to details and other deficiencies.

Article selected from: www.forconstructionpros.com. Written by John J. Meola, CSP, ARM.

Rule No. 1 is to maintain proper hydration. This sounds logical, but there are practical challenges. Here are
some bedrock tips to share at your summer safety meeting.
1. Hydrate. Water is arguably the best hydrating
beverage, but it’s tasteless and boring. Enter the
electrolytic beverages: Gatorade, Squincher, etc. Even
a slice of lemon will add some taste to a cooler. These
additives make plain old water more drinkable, and
they also supply electrolytes to the body – sort of
like what a low dose of battery acid does to a wet cell
battery. The body loves it. In the old days, salt tablets
were distributed, although this practice has been
proven outdated. We typically eat enough junk food
to replace salt lost through perspiration.
2. Avoid designer beverages (Red Bull etc.)
because they offer minimal hydration. And avoid carbonated sodas and sugary concoctions. Iced tea is on
the borderline, and anything with caffeine is a diuretic
and should be avoided. Lemonade, and most citrus
beverages are fine, but it’s a good idea to cut them
with 50% water. Try also to cut down on cigarettes. In
high heat they make it harder to respirate oxygen to
where it needs to go.

3. Select your lunch carefully. Junk food is high
in fat and preservative, and it’s going to put a high caloric load on your digestive system. In high heat, that
will stress the body. Try eating a bigger breakfast, so
you’re not ravenous at lunch, and light lunches, such
as fruit and vegetable salads (skip the fries).
4. Pay attention to Circadian Rhythms. The body's
internal clock that governs our sleep-wake cycle programs most humans for the day shift. But a blip on the
chart called the "Post Lunch Dip" puts most humans
in the mood to nap after lunch. Siesta cultures acknowledge the drop in productivity and safety every
day, when the whole country basically shuts down for
a nap during the hottest hours. Eating a light lunch
can help minimize the afternoon slump. Conversely,
bulking up at lunch can make it more pronounced. If
you’re running a motor grader or a working around a
paving machine, we need alertness.
5.Schedule for cooler work. In extreme heat

(ninety degrees and above), consider rescheduling to
work in cooler parts of the day. Can this job be done
at night, or can you modify a shift for earlier morning
starts? Supervisors should watch more closely for indicators of fatigue and call for breaks more frequently.
Going in and out of air conditioned spaces can be
tricky. Change out of soaked shirts when in the AC.
6. Bring shade. Whenever possible, configure
work in shaded areas, and use canopies or umbrellas
to avoid direct sun exposures, even if only for intermittent protection. Some shade is better than none.
Provide heavy duty sun-block for crew members with
sensitive skin. Switch to wide-brim hard hats. MSA
actually makes a lightweight visor for their wide brim
hats that offers a lot of protection. Full sleeves, nape
protectors, vented hard hats and cooling vests and
bandanas are also on the market. Try a variety of
clothing and devices and provide whatever the crew
seems to like. Talk with your safety hardware vendor.
7. Check with your uniform supplier. Shirts should
be lighter color to reflect sun, and fabric should contain as much cotton as possible. Typical uniform shirts
are mostly polyester, because they don’t wear out as
quickly, but they don’t breathe as well. Look for new
garments with engineered fabrics that actually provide a cooling effect when they absorb sweat. They
are mostly found in high-end recreational and outdoor apparel stores and can be a little pricey, but they
might be worth trying out with your Safety Committee. As a rule, bare-back, tank tops and other forms
of designer fashion wear are not effective and should
not be permitted. Sun protection is not a beauty contest.
8. Keep an eye on one another, and be alert for
signs of heat exhaustion. They need to know that
strange behavior may be a sign of heat-related illness and to take some early steps to intervene. Early
symptoms include lethargy, disorientation, stumbling,
dropping tools, slurred speech or unresponsiveness.
You can’t have this happen around moving machinery,
so it’s serious stuff to manage.
9. Basic first aid for heat exposure includes having the person lie down in the shade or a cooler area
with feet elevated above the heart. This allows blood
to flow to the brain more easily and decreases cardio
loading. Remove work boots. Get some fans going

to lower body temperature and provide evaporative
cooling. In case of unconsciousness, call 911.
10. The usual progression of heat illness is
heat exhaustion to heat cramps followed by heat
stroke. Heat stroke can be deadly for some folks,
such as people who are already dehydrated. It’s also
avoidable if we manage the hot weather as well as
the rest of our jobs.
CDC Resource: Tips for Staying Cool in the Summer Heat
OSHA Resource: Preventing Occupational Heat Exposure
OSHA Resource: First Aid for Heat-Related Illness
John Meola, is a Construction Safety Specialist with the Louis
Berger Group. He is based in Richmond, Va., and recently completed an assignment at the Bethesda Naval Hospital / Walter
Reed National Military Medical Center construction project.
***

SUMMER SAFE
ATTENTION MEMBERS
To best serve you, we partnered with JRG
Advisors to provide quality health, dental,
vision, life, and disability insurance options
for our members.
For more information, contact the Builders
Hotline at 1-888-333-7526 or visit
www.PBIPonline.com. PBIP representatives
are available to help you and your local
insurance agent.
P ennsylvania
P B B uilders
I P Insurance
P rogram

managed by:

CONSUMER CORNER

Remodel or
Relocate?
8 Critical
Questions
to Consider
Melanie Wise, PBA Administrator
23 May 2016

Home buying and home remodeling television programs aren’t just a fad; their
enduring popularity indicates that they’re here to stay.
If you’re among the growing masses of dedicated
viewers, you might begin (if you haven’t already) to
look around and notice some of your own home’s
shortcomings. Inadequate storage, limited cooking
space or simply an outdated design might conjure
thoughts of one day remodeling your kitchen,
bathrooms or living spaces. Or instead, perhaps you’ll
begin to consider moving into a bigger or newer
home.
Whether you decide to remodel or relocate, your
decision will involve a great deal of logistics, emotions
and, of course, finances. Thoroughly weighing the
pros and cons of each option now will help you feel
more prepared to act when the time is right.
Start by asking yourself these questions:
1. What’s in the budget? The first step is the most
obvious: you’ll need to crunch some numbers to
determine what is financially feasible. Remodeling
can be a great investment and save you the hassle
of moving. But it requires a great deal of patience
and flexibility. On the other hand, buying a home can
be instantly gratifying, but the true costs of buying
(and selling) – such as commissions, closing costs and
moving fees – need to be part of the equation, as that
is money you won’t get back.

2. Is it a simple fix that you can do yourself? Or a
bigger project that will require a professional? Some
home owners are especially handy and want to tackle
the job themselves. But most others like having the
assurance of knowing a professional – who has the
necessary equipment, expertise and resources – will
get the job done right the first time.
3. What is the current value of your home
compared to similar homes in your neighborhood? If
your home is already the most expensive one in the
neighborhood, you might not see a significant return
on your investment if you remodel. But if comparable
home values are greater than your home’s value,
you’re much more likely to see a strong return by
making improvements.
4. How might your decision impact your taxes?
Remodeling your current home or moving to a new
home will have an effect on your property taxes. The
change may or may not be significant, so it’s good to
keep it in mind.
5. How might your needs change in the next 3, 5 or
10 years? A growing family, kids going off to college,
an aging family member moving in – all are examples
of factors that can significantly impact your future
requirements for a home. (CONTINUED NEXT PAGE)
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Alcoa Leaf Relief
Installation and Cleaning
Siding with R-Value
Featuring 5” and 6” Seamless Gutters
0.32 Aluminum or 0.24 Steel Avalible

®

Exclusively from Sunrise Windows

160 McNett Rd
Glenn Davis
Montgomery, PA 17752

Territory Manager

Silver*

Mobile: 814.414.2421
Fax: 570.374.5729
E-mail: gdavis@kohlbp.com
Selinsgrove: 800.949.5645
Bloomsburg: 866.829.5645

Sandstone

White

PA002816

Mobile: 814.414.2421
Fax: 570.374.5729
E-mail: gdavis@kohlbp.com
SunBlinds
®

Gold

Voted Tops in
Quality & Service Last 4 Years!

Larry Miller
Jr.
®
STRUCTURE
(570) 547-2505
A Division of Miller, Rogers & Sons LLC

OVATIONS™
backed by

Selinsgrove: 800.949.5645
Bloomsburg: 866.829.5645

Shades of your personal style start with something

Blinds Between the Glass
Almond

exclusively from Sunrise Windows: SunBlinds –
the blinds you never clean! These adjustable mini
blinds are actually sealed between the panes
of glass, offering less maintenance with style.
SunBlinds are available in five distinctive slat colors

SUNBLINDS
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Side Slide “Cordless”
Lift and Tilt Operator

The Tilt-Only blind operator on
Casement and Awning windows
allows for operation of the blind,
without removing the screen.

The Side Slide “Cordless” Lift and Tilt Operator is standard
for 5' and 6' x 6' 8" Sliding doors with White blinds in all door
color combinations. Additional custom sizes available.

Magnetic operator and cord is
used on larger Sliding doors,
doors with colored SunBlinds,
and windows with Lift and Tilt
SunBlinds.

Top Slide Magnetic
Operator for tilting
the blind slats.

Housewrap with R-Value 4.0!
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Manager to these questions are different for
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consider each one while keeping in mind
Fax: 570.374.5729
E-mail:
gdavis@kohlbp.com
your unique situation. This will help you effectively
Attic Blanket Roof Underlayment
Selinsgrove:
800.949.5645
determine
which step
is right for you so that next
Bloomsburg: 866.829.5645
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year, you can be confident in your home’s ability to
not only survive the holidays, but to also keep up with
the demands of your everyday life.
Magnetically controlled
operator is used on all
Tilt-Only SunBlinds.

*Silver not available on Tilt-Only Casement and Awning Sunblinds.

***

to complement the window style you’ve selected.

NEW!

NEW!

Glenn Davis

and two beautiful styles, Tilt-Only and Lift and Tilt,

Your Safety Source

Glenn Davis
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Side Slide Magnetic
Operator for raising and
lowering the blind assembly.

Selinsgrove: 800.949.5645
Bloomsburg: 866.829.5645

Call us today for your
FREE consultation!

Info@Compu-Gen.com
515 West Fourth Street
Williamsport, PA 17701

WBSBA and Pennsylvania College of Technology
PCCA Fundraising Dinner a Success!
We wish to thank all of our members who joined us at the May fundraiser dinner on May 17th. Members
of the West Branch Susquehanna Builders Association were welcomed by Marc Bridgens, Dean, School of
Construction Design Technologies. He was joined by Carol Lugg, Assistant Dean; Levon Whitmyer, Instructor,
Building Construction Technology; and Bernard Kahn, Instructor, Building Construction Technology and Codepartment Head. Their presentation focused on the scholarship and foundation, as well as an overview of
how donor contributions were put to work in their classrooms. A tour of the construction labs was offered as
well.
WBSBA’s monthly membership meeting was held at LeJeune Chef, at the Pennsylvania College of Technology
campus as a fundraiser to raise awareness of PCT’s PCCA Scholarship Fund. The scholarship fund was created
last year by the Penn College Construction Association, a Student Chapter of the National Association of Home
Builders and West Branch Susquehanna Builders Association. Their goal is to raise $25,000, which will allow it
to become an endowed scholarship. The college hosted the dinner, while WBSBA donated all of its proceeds to
the scholarship fund. The cost of the meal was ten dollars per person, with proceeds totalling five hundred and
forty dollars.
WBSBA strives to work closely with Penn College through its Student Chapters, working to ensure a strong
foundation for tomorrow’s construction technology graduates. ***

suRvEillancE
570.323.TECH (8324)
solutions
Compu-Gen.com
Call us today
for your FREE
consultation!

Security@Compu-Gen.com
515 West Fourth Street
Williamsport, PA 17701
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BUSINESS BLOCKS

Does Your Team Know
What You
Expect?
By Deborah Ike
From Multi-Briefs
Exclusive

Have you ever wondered why a team
member did something completely wrong?
Have you assigned someone a task and the
final product was not quite what you needed?

While it's certainly possible your team member
made a mistake, perhaps he simply didn't understand
what you'd requested. Ensuring your employees
know what you expect is a key step in developing an
effective team.
The challenge is we tend to think we've provided
clear direction and expectations. However, we may
not be communicating as clearly as we'd like to think.
So, how do we combat that issue? Here are five
options:
1. Provide job descriptions
Employees need to know what you expect someone
in a particular role to do. What tasks is the person in
this role responsible for completing each day, week
or month? What does success look like for someone
in that role? Why is this role important to the vision
of the organization? Providing this information in a
short document forces you to really think through
the requirements for that role. It also ensures you
communicate expectations consistently.
2. Communicate the vision ... repeatedly.
The vision for your organization should be the
filter you use in making decisions. This is how you
determine what products or services to offer, how to
handle requests from the customers, and where to
focus your efforts (especially when workload exceeds
available resources).

When your team understands the vision, they're
more able to make decisions that align with the vision
and won't need to ask you every time there's a choice
to make. However, you can't just communicate the
vision a few times and expect your team to feel its
weight the same way you do. About the time you're
sick of hearing yourself talk about the vision is usually
when it's starting to soak in for your team members.
3. Offer clear direction when assigning projects or tasks.
You may think the task is pretty straightforward,
but err on the side of caution and provide as much
information as possible. What do you want the
final outcome to look like? Who do you want them
to have involved in the process? When is this due?
How often do you want status updates and in what
format (email, verbal, etc.)? Have the individual
repeat back to you what they heard and correct any
misunderstandings immediately.
4. Give immediate feedback.
Don't wait until the event is over or for an annual
review to give feedback. After a meeting that your
team member led, let her know if she led the
meeting well or what she could do to improve next
time. When a team member provides you with a
status update, tell him what you liked about how he
presented the information or what additional details
you want to hear next time.
5. Ask for feedback
Feedback should be a two-way process. Ask your
team if you're communicating clearly. Do they
understand what you're looking for when you assign
a task? Does your feedback seem to contradict what
you asked them to do originally?
If they have constructive criticism for you, don't
get defensive or try to put the blame back on
them. Remember: Communication is more about
your audience than it is about you. If they didn't
understand what you said, then try another tactic to
see what works best.
A team that connects with the vision, understands
their roles, and is able to give and receive feedback
can accomplish a great deal. Communicating clearly
involves a bit of extra time and effort. However, the
investment can really pay off.
***

THE NATIONAL FRONT: NAHB NEWS

Overtime Rule Doubles Salary Threshold, Takes
Effect December 1, 2016
Filed in Codes and Regulations, Labor, Safety and Health on May 18, 2016
NAHB today blasted the Department of Labor (DOL)
after it issued its final overtime rule, stating that the
regulation will hurt the workers it is intended to help
while also causing major harm to the nation’s small
business owners.
In a hard-hitting official statement, NAHB Chairman
Ed Brady said: “The sheer arrogance displayed by the
Department of Labor in failing to heed the concerns
of the nation’s small business community will result
in severe repercussions that will harm workers, small
businesses, housing affordability, job growth and the
economy.
“By radically doubling the current overtime salary
limit of $23,660 to $47,476, this blatant regulatory
overreach will essentially hurt many of the workers
the rule was meant to help. Small business owners
across the land, including the vast majority of home
building firms, will be forced to scale back on pay and
benefits, as well as cutting workers’ hours in order to
avoid overtime requirements and remain in business.
“Congress can play a constructive role by
moving quickly to pass the Protecting Workplace
Advancement and Opportunity Act (House bill
H.R. 4773 and Senate bill S. 2707), legislation that
would force the agency to withdraw this rule until
it has considered the effects it would have on small
businesses, consumers, workers and the economy.”
The rule, which will take effect Dec. 1, indexes the
salary threshold to inflation every three years, forcing
employers to go through this process on an ongoing
basis. Moreover, the huge spike in the overtime
threshold could force many employers to convert
salaried employees to hourly workers in order to
remain solvent. These workers could wind up earning
less money than they were making previously, and
lose the workplace flexibility that comes with being a
salaried employee.
This 100% increase to the salary threshold for
overtime eligibility will hit the home building industry

particularly hard and harm housing affordability. It
will reduce job-advancement opportunities and the
hours of full-time construction supervisors, leading
to construction delays, increased costs and less
affordable housing options for consumers. NAHB
estimates more than 96,000 construction supervisors
would become overtime eligible under this rule.
“Given the huge economic disruption this rule will
cause, the Department of Labor needs to start over
and produce a sensible plan that will gradually raise
the overtime threshold from its current rate and
properly take into account the regional variations in
wages and cost of living,” said Brady.
***

14 Million Households
“Priced Out” by
Government Regulation
By Natalia Siniavskaia on May 12, 2016

NAHB Economics estimates that 14 million
American households are priced out of the market
for a new home by government regulations that,
on average, increase the new home price by 24.3%.
Households become “priced out” when they no
longer qualify for a new home mortgage because of
higher prices.
A recent NAHB study estimated that, on average,
regulations imposed by government at all levels
account for 24.3% of the final new home price. For
a typical new single-family home built for sale, this
translates into additional $84,561.
The NAHB Priced Out Model uses the most recent
US household income distribution and estimates
that 48.4 million US households can qualify for a
new home mortgage in the absence of government
regulation. However, after the regulatory costs are

added to the price, only 34.4 million households
remain able to qualify for a mortgage. The difference
is 14 million US households priced out of the new
home market by price escalations due to government
regulations.
The assumptions NAHB Economics typically uses
in “priced-out” computations are a down payment
equal to 10 percent of the purchase price
and a 30-year fixed rate mortgage. For a
loan with this down payment, lenders would
typically require mortgage insurance, so
NAHB also assumes an annual premium of 45
basis points for private mortgage insurance.
Information about property taxes and
property insurance per dollar of home value
comes from the 2014 American Community
Survey (ACS).

Even though the NAHB Priced Out Model does not
estimate effects of new regulation on new home
sales or housing starts, it highlights often overlooked
effects of regulation on affordability of new homes.
***

The current version of the NAHB Priced Out
Model uses the most recent US household
income distribution based on the 2014 ACS
data. NAHB Economics makes relatively minor
adjustments to the ACS income distribution to
account for income and population changes
that may have occurred since 2014.

DID YOU KNOW?
A portion of your WBSBA member dues
go to the front lines of Washington DC
and Harrisburg to fight misguided industry
regulations and legislation that negatively
impact millions of businesses, jobs, and
local economies?
YOUR MEMBERSHIP MAKES THE DIFFERENCE
Spread the word. Help us keep up the fight.

STATE WATCH: PBA NEWS & UPDATES

Pennsylvania Listings Down in April as Home
Sales Increase
Government Affairs (Administrator) 27 May 2016

Nationwide, listings for new homes fell 1.1% in April,
the first year-over-year drop since August 2014.
According to a report last week from real
estate brokerage firm Redfin, two-thirds of larger
metropolitan markets had fewer new listings last
month than in April 2015. The Northeast suffered the
largest drop in new listings, with some metropolitan
areas seeing declines over 10%.
The stagnation in new listings may be attributed to
potential sellers waiting to find the right home to buy
before selling their current residence.
“A slowdown in new listings reflects a lack of
confidence on the part of the homeowner that they
can find a desirable home to purchase,” Redfin chief
economist Nela Richardson explains. “This triggers
a domino effect down the supply chain that leads to
lower sales in tight markets.”

In Pennsylvania, Philadelphia saw a 13.2% drop in
new listings year-over-year while Pittsburgh suffered a
2.7% drop.
The latest housing updates are not all negative. The
figures also indicate continued growth in several areas
of the market. Home sales were up 2.5% in April, while
home prices rose 4.8%. However, these figures are
likely a result of increased
competition among buyers
for fewer homes on the
market.
Pennsylvania’s
metropolitan areas saw
sizeable increases in sale
prices for April. Philadelphia
saw sale prices increase
4.7% year-over-year, while
Pittsburgh edged out a 5.7%
increase.

The Bureau of Workers’ Compensation Health & Safety Division
will be offering the following free safety WEBINARS in June, 2016:
Creating Effective Workplace Safety Committees
Wednesday, June 1st at 1:30pm
Ticks & Lyme Disease
Thursday, June 2nd at 9:30am
Preventing Back Injuries
Thursday, June 2nd at 1:30pm
Safe Vehicle Operation
Tuesday, June 7th at 9:30am
Walkthrough Surveys
Tuesday, June 7th at 1:30pm
Spill Control & Containment
Wednesday, June 8th at 9:30am
Dealing with Angry People
Thursday, June 9th at 9:30am
Struck-By Hazards
Thursday, June 9th at 1:30pm
West Nile Virus Awareness
Tuesday, June 14th at 9:30am
Office Safety
Tuesday, June 14th at 1:30pm
Managing Emergencies
Wednesday, June 15th at 9:30am
Snake Awareness
Wednesday, June 15th at 1:30pm
Fire Protection & Prevention
Thursday, June 16th at 9:30am
Drug & Alcohol Awareness for Employees
Thursday, June 16th at 1:30pm

Lockout/Tagout
Tuesday, June 21st at 9:30am
Preventing Cuts, Scrapes & Punctures
Tuesday, June 21st at 1:30pm
Hazardous Materials Decontamination
Wednesday, June 22nd at 9:30am
Personal Protective Equipment
Thursday, June 23rd at 9:30am
Ergonomics
Thursday, June 23rd at 1:30pm
Ventilation - Basic
Tuesday, June 28th at 9:30am
Effective Safety Communication
Tuesday, June 28th at 1:30pm
Flammable/Combustible Liquids
Wednesday, June 29th at 9:30am
Hearing Conservation & Noise Control
Wednesday, June 29th at 1:30pm
Industrial Fire Brigades
Thursday, June 30th at 9:30am
HAZWOPER: Hazardous Waste Operations
Thursday, June 30th at 1:30pm

Visit: www.dli.pa.gov
type in PATHS in search menu

PA
ONE
CALL
PBA and PA One Call
As you prepare to excavate, contact 8-1-1 or go to www.paonecall.org for
more information on your job site. After receiving your $125 invoice from
PA One Call, forward that invoice to your local builders association – they
will confirm your membership and send it to PBA for reimbursement. It's
an easy way to save money and keep your employees safe!

West Branch
Susquehanna

Builders Association

323 Grammer Road
Williamsport, PA 17701
PH: 570-326-4211
FAX: 570-326-0821
wbsba@westbranchbuilders.org
www.westbranchbuilders.org

JUNE 2016

WBSBA GOLF
TOURNAMENT

Wynding Brook
Golf Club

Saturday, July 9, 2016
Knoebels Amusement Resort,
Pavilion “E”
Meal served at 11:00 a.m. sharp

RESERVATION DEADLINE:
Registration and payments due
no later than Monday, 6/20
Mark your calendar!
Registration/payment form inside!

201 Harvey’s Lane
Milton, PA

Aug 19th
Registration
Deadline:
August 5
Watch for registration info via
email, facebook, & July newsletter

